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Abstract 
Independent municipal arts councils shape the arts and cultural experiences in their cities. 

In the face of multiple competing issues—reconciliation, COVID-19, accessibility, digitization, 

climate change, and more—these organizations constantly make decisions about how to allocate 

funding and to whom. In order to do so, they utilize many tools, one of which is the strategic 

plan. Strategic planning is a common administrative practice undertaken by an organization to 

develop a strategic plan. At independent municipal arts councils, the strategic plan attempts to 

speak to the realities of the organization, the community it exists within, and the world at large, 

noting by which priorities and values decisions will be made. But who decides on the priorities 

and values, how are they decided upon, and, once the plan is finalized, what is its impact?   

This research paper details the strategic planning process at independent municipal arts 

councils, with an emphasis on why organizations undertake the process, how they go about the 

process, and how the finalized plans get used. The methodology involved a review of the 

literature on strategic planning and on arts councils, two strands of research that have yet to be 

brought together. The methodology also involved an analysis of published strategic plans of five 

independent municipal arts councils in Canada and ten semi-structured interviews with 

individuals who worked on and/or were impacted by their arts council’s strategic planning 

process. While the findings are not generalizable due to the sample, they do paint a picture of 

strategic planning and the published strategic plan as a process and document that each hold at 

least some value, though the degree to which, and what kind of value, is organization- and 

individual-dependent. This study is one of the first in bringing the subjects of strategic planning 

and arts councils together, and there are plenty of avenues for future research, including 

expanding the number of arts councils and individuals interviewed or focusing the research on 

provincial and federal arts councils rather than municipal ones.   
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Introduction to Arts Councils and Strategic Planning  
Independent municipal arts councils shape the arts and cultural experiences in their cities. 

They choose how much money is allocated to different art forms and programs. They help 

creators grow their craft through continued funding and support emerging artists break into the 

scene. When it comes to decision-making at all levels of operation, they utilize many tools at 

their disposal, one of which is the strategic plan. 

Strategic planning is a common organizational practice. It has its beginnings in the 

business world and in the 1980s it was adopted by public and nonprofit organizations. Strategic 

plans, which often contain values statements, can provide knowledge for better decision-making, 

however their usefulness has been debated, with critics calling strategic planning a rigid process 

that requires a lot of resources and is disconnected from the actual operations of an organization. 

Even so, as an administrative practice, it has become woven into the fabric of organizations, 

including arts councils.  

Independent municipal arts councils release their strategic plans at different timeframes—

some do so every couple of years, others nearly every decade. These documents purport to 

reflect the realities of the world and of the community at large at a specific moment in time, 

acting as a North Star, noting by which priorities and values decisions should be made. But who 

decides on these priorities and values? In this day and age of reconciliation, COVID-19, 

sustainability, language debates, economic precarity, climate change, accessibility, income 

inequality, urban versus rural divides, digitization, and more—even what constitutes “good” or 

“valuable” art—what gets prioritized? And how? Moreover, once the priorities and values are 

chosen and the plan is finalized and published, what is the impact of the document on the arts 

council and its staff, as well as the sector as a whole? These important questions have not been 

explored very much in academic literature, yet insight into the what, why, and how of strategic 



 5 

planning can be of benefit at both the scholarly and the practical level. This research study has 

the objective of helping to fill this knowledge gap. 

Part One: Research Design 
Research Question and Conceptual Framework 

This paper aims to detail the strategic planning process at independent municipal arts 

councils, with an emphasis on the way these organizations go about the process and how the 

finalized plans get used. At the core of this exploration is the research question: 

• What is the rationale behind strategic planning at independent municipal arts 

councils, how is the process undertaken, and what is the impact of the finalized 

plan?  

The conceptual approach taken to explore this question is rooted in an analysis of the 

existing strategic planning literature as well as the literature on arts councils. These sets of 

applied literature have seldom been brought together: while there is much literature on strategic 

planning as an organizational tool and some on the operations of arts councils, not many scholars 

have taken up the task of looking at strategic planning as it relates specifically to arts councils, 

municipal or otherwise. This research aims to fill this gap in the literature. The focus on 

municipal is increasingly relevant. Whereas a few decades ago it was argued that cities were not 

doing their fair share to support arts and culture in Canada (Saint-Pierre, 2006; Portman, 1987), 

they are now seen as key players (Saint-Pierre, 2006; see also Durrer et al., 2019), facilitating 

social harmony and an increasing quality of life for citizens (Resonance Creative Consulting 

Partners, 2008), helping attract residents and businesses (Hill, 2012), and enabling innovation 

and productivity (Bell & Stolarick, 2008).  

The first part of this paper is focused on the research design, including the 

aforementioned research question and conceptual framework, as well as a description of the 
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methodology used. The second part of this paper is dedicated to a review of relevant literature. It 

begins with an overview of the scholarship on arts councils, noting the body of research this 

study is positioned in relation to. Next, the focus shifts to what an independent municipal arts 

council is, notably as it relates to its positioning in the community, looking at how operating in a 

diverse society influences how it functions and providing detail on how arts councils, as public-

sector organizations, allocate funding. Of note, there is very limited academic research on 

independent municipal arts councils, a gap in the literature to which this study aims to contribute. 

Then, there is a review of the literature on the strategic planning process itself, offering a history 

and overview of the organizational practice, what the process typically encompasses and how 

strategic plans are used, its various benefits and drawbacks, and a reflection on its value 

specifically for public-sector organizations. Building off this, the importance of public-sector 

organizations making decisions—inherent in the strategic planning process—with values and 

ethics in mind is explored. By reviewing the literature that exists, pulling from various sectors 

and various thinkers, the goal is to provide a picture of why these independent municipal arts 

council undertake the strategic planning process, what the process can look like, and how the 

finalized plan can impact the organization. Importantly, there is next to no academic research 

focused on municipal arts councils and strategic planning. This study, therefore, aims to begin 

filling this gap in the literature.  

In order to answer the research question, this study is furthered by two strands of 

empirical work: a review of strategic plans at five independent municipal arts councils and the 

conduct and analysis of ten semi-structured interviews with individuals who were part of and/or 

impacted by their arts council’s most recent strategic planning process. This makes up the third 

part of the research paper. The strategic plans themselves offer insight into what the process can 
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yield and the interviews provide information that cannot be learned simply by reading the plans. 

Through all of this work, the aim is to fill a gap in the literature on municipal arts councils and 

strategic planning and to offer the arts community valuable knowledge that can be reflected upon 

for the future. A conclusion, including avenues for future research, wraps up the paper. 

 

Methodology 
In addition to the literature review noted above, this research employs two empirical 

methods. First, published strategic plans of five independent municipal arts councils—Calgary 

Arts Development, Conseil des arts de Montréal, Edmonton Arts Council, Toronto Arts Council, 

and Winnipeg Arts Council—were analyzed to better assess how these organizations have put 

their deliberations onto paper. These arts councils were chosen as they are the biggest ones that 

fit the description of an arm’s-length organization that exists to financially support artists and 

arts organizations, the focus of this paper. (For more on the definition of independent municipal 

arts councils, see the section “Arts Councils and Canadian Society” in Part Two.) Studying the 

documents themselves offered insight into what plans look like and how they can communicate 

an organization’s values and priorities. Second, in order to gain a deeper understanding of the 

strategic planning process at independent municipal arts councils, how decisions around 

priorities get made, and the impact of the plans, qualitative data was gathered through 

confidential and anonymous face-to-face (virtual) semi-structured interviews with leaders, staff, 

and board members at three independent municipal arts councils. Piggybacking off of Dick et 

al.’s (2019) argument that “organizations (including municipalities) do not really make 

decisions—people do. Therefore, to understand organizations, we must examine the individual 

actors within them” (p. 9), speaking to individuals involved in the decisions that get made around 
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strategic planning at arts councils provided a greater understanding of the process, as well as the 

plans themselves.  

 The orientation towards primarily qualitative research is grounded in the reality that this 

kind of data sourcing “allows for an understanding of how people interpret their experiences, 

how they construct their words, and what meaning they attribute to their experience” (D’Andrea, 

2017a, p. 16), which is valuable in this case given that the strategic planning process is 

deliberative in nature and likely filled with nuances experienced uniquely by each person 

involved. In particular, interviews with open-ended questions give participants the freedom to 

elaborate on their answers as much as necessary to provide rich, full accounts of their 

experiences and beliefs (Singleton & Straits, 2017), while a structured questionnaire would limit 

the possible answers participants could share (see Langley, 1988). Face-to-face (virtual) 

interviews give researchers the opportunity to interpret body language and eye contact, which 

can influence the direction of the conversation, including if they want to probe for more on 

certain topics or move onto the next question (D’Andrea, 2017a).  

 While there are not an infinite number of independent municipal arts councils across 

Canada, there are more than could be focused on for interviews here. Three were chosen for this 

part of the research, which allowed different viewpoints from arts councils of different sizes and 

various regions; it was also what was feasible without compromising quality, given the scope of 

a major research paper. In order to create a space where interviewees felt comfortable to be as 

candid as possible, the interviews were confidential and anonymous, which means that arts 

councils are not named and interviewees’ identities are anonymous. Due to the small sample size 

and keeping confidentiality and anonymity in mind, interviewees are identified by a participant 

number—one through ten—and are not connected to their arts council. (For a copy of the Ethics 
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Approval Notice Certificate from the University of Ottawa’s Office of Research Ethics and 

Integrity, see Appendix A: Ethics Approval Notice.) 

In terms of the interview’s direction, the focus was on the most recent strategic planning 

process the interviewee was part of, however, if the interviewee had been part of previous 

processes they were welcome to speak to those experiences as well. An interview guide was 

created (Appendix B: Interview Guide), and was adapted based on the individual being 

interviewed and as the interview process progressed. The interviews covered topics such as what 

the strategic planning process looks like, including which stakeholders are engaged and how; 

what factors influence the process, including governmental priorities; challenges, including what 

happens when there are differing opinions on the priorities to be chosen; how plans get finalized; 

and if and how plans get used and adapted over time. Between one and five individuals who took 

part in or were privy to their organization’s most recent strategic planning process were 

interviewed per arts council—including senior executives, staff members, and members of the 

board of directors—for a total of ten interviews; this diversity of voices offered a variety of 

perspectives on the process. The CEO/director in charge of the most recent strategic planning 

process was contacted first, per publicly available information (see Appendix C: Recruitment 

Text), and interviewed, and then snowball sampling was used to gather names of others who 

could be interviewed; in one case, the CEO/director told me no one else could feasibly be 

interviewed. Rather than aiming for a representative sample that would yield generalizable 

results, the intention was to learn as much as possible about how specific arts councils go about 

their individual strategic planning process, making connections and drawing insights from there. 

With the participants’ consent, interviews were recorded to transcribe and refer back to.  
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 The qualitative data was analyzed using an approach based in grounded theory. 

According to Timonen et al. (2018), grounded theory is a “concept- and theory-generating 

methodology” (p. 6), most commonly used with qualitative interviews, where researchers must 

always “try to elucidate and explain all or parts of a process or phenomenon under study” (p. 8); 

Glaser and Strauss, who coined the term, note it is about “generating theories based on the 

‘emergence’ of theoretical categories through a constant comparisons between groups sampled 

on theoretic” (Timmermans & Tavory, 2012, p. 169). While grounded theory has different 

strands, one common element is the researcher’s approach being open to discovering new 

findings (Timonen et al., 2018). Inspiration was also taken from D’Andrea’s (2017a) thesis, 

where she examines the peer-review process at arts councils. D’Andrea used the constant 

comparative model, a method used in grounded theory, for her analysis, which “advances 

coding, categorization, and conceptualization” (Timonen et al., 2018, p. 7) by “taking one piece 

of data (such as one interview, theme, or statement) and comparing it to all the other responses 

from the participants” (D’Andrea, 2017a, p. 10; see also Durrer et al., 2019), as well as discourse 

analysis, which allowed her to capture participants’ way of using language. The interview 

transcripts for this research were manually coded, starting with line-by-line coding, per grounded 

theory, which can “distill and conceptualize” the data (Charmaz, 2015, p. 1616), and the analysis 

began immediately following the first interview. As the data was being coded on a rolling basis, 

common themes and ideas were pinpointed and then compared with the new data coming in. 

Conclusions were drawn based on the findings. All citations included have been reviewed by 

participants for accuracy of meaning and transcription.  

 This research study has a few limitations. First, because snowball sampling was used and 

a limited number of individuals were interviewed, inferences and generalizations about the 
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strategic planning process at independent municipal arts councils across the country cannot be 

made. Rather, the analysis offers a snapshot of how some of these councils go about this work 

and the impact of their plans. Second, the nature of semi-structured interviews allows for the 

possibility of bias being introduced into the study, including social desirability bias, or the desire 

on the part of the interviewees to respond to questions in ways they assume is desired. 

Arts and culture are what make cities vibrant, and in a world filled with many competing 

priorities that deserve consideration, as well as the need for arts and cultural experiences to 

reflect the values of our diverse societies, understanding the tools that are used to decide who 

and what gets supported is necessary—including strategic planning. This report has the intention 

of contributing valuable knowledge to the literature on strategic planning as an organizational 

practice, specifically as it relates to independent municipal arts councils.  

Part Two: Literature Review 
Arts Councils and Canadian Society 

The first part of this section offers a brief overview of arts councils, identifies the specific 

kind of arts council this study focuses on, and summarizes the research this study is positioned in 

relation to. The second part showcases how these arts councils, as arm’s-length public-sector 

organizations, are situated vis-à-vis government and the public, including how the diverse 

environment arts councils are situated within influences their operations. The final part examines 

the arts council’s main role as a funder and explains who decisions get made by and how. All of 

this provides context for understanding the subsequent analysis of the strategic plans and the 

interviews. 
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Overview and research focus 
Arts councils in Canada exist at the federal, provincial, and municipal level. In general—

and in this research’s definition—they are funding bodies for their region’s artists and arts 

organizations, run by staff and governed by a volunteer board of directors, accountable to 

government, and often including committees made up of artists and cultural workers (see 

D’Andrea, 2017b). At the federal level the arts council (Canada Council for the Arts) is a Crown 

Corporation and at the provincial level arts councils are agencies of their governments (see 

Chong & Bogdan, 2010). At the municipal level, however, the organizations that call themselves 

“arts councils” are sometimes associated with the government, as independent arm’s-length 

bodies, but not all fit this description. While some mimic provincial arts councils, “which are 

particularly dedicated to supporting professional artists and arts organizations through grants and 

scholarships” (author’s translation of Saint-Pierre, 2006, p. 524), others are “small organizations, 

often with modest budgets, relying heavily on the energy of volunteers and promoting primarily 

community-based and educational cultural activities” (p. 541). For example, the Hamilton Arts 

Council does not offer grants (Hamilton Arts Council, 2020), and the Community Arts Council 

of Vancouver is not an arm’s-length government entity (Community Arts Council of Vancouver, 

2023); the City of Vancouver (2023) disburses their own funds for artists and arts organizations. 

This paper focuses on independent arm’s-length municipal arts councils that fund 

individuals and organizations. Arm’s-length bodies are non-ministerial organizations separate 

from government (Boswell, 2018; Hillman Chartrand & McCaughey, 1989), which “keep 

political and social concerns separate from decision-making, eliminating pressure from certain 

sectors related to the public or government” (Santini, 2013, p. 15; see also Durrer et al., 2019; 

Hillman Chartrand & McCaughey, 1989; Lowell & Ondaatje, 2006; Upchurch, 2016); this is 

notable in the arts and culture sector as many people believe government should not be involved 
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in what gets supported (Santini, 2013). The structure “is the basis of a general system of ‘checks 

and balances’ deemed necessary in a pluralistic democracy to avoid undue concentration of 

power and conflict of interest” (Hillman Chartrand & McCaughey, 1989, p. 7). Arm’s-length 

bodies are often seen as more efficient and effective in service delivery (Buttazzoni et al., 2019). 

Their positionality allows them to create their own strategic plans for their operations, rather than 

be part of the municipal government’s more general strategic plan or cultural plan; however, in 

some cases, there is overlap (see, for example, Edmonton Arts Council, 2018; Winnipeg Arts 

Council, 2018).  

Little has been published on independent municipal arts councils. Articles have been 

written about provincial and federal arts councils (Dewing, 2013; Gattinger, 2017; Vanasse, 

2001; Vigeant, 2001) moreso than municipal ones (though see Saint-Pierre, 2006), and there is 

often an emphasis on peer-reviewing and the disbursement of funding (D’Andrea, 2017a; 

D’Andrea, 2017b; Fournier & Misdrahi, 2014; Misdrahi, 2015; Misdrahi Flores, 2013), the 

arm’s-length structure itself (Santini, 2013), or the history of the arts council in general 

(Upchurch, 2016). Studies have also been undertaken on other kinds of provincial and federal 

arts and culture involvement and implications, such as on cultural policy (Gattinger et al., 2008; 

Saint-Pierre & Gattinger, 2021) and equity-related topics (Brunette, 2020). Further, research has 

been published on artists and arts support in various cities (Boustany, 2019; Dubuc, 2021; Reid, 

n.d.), and there are also reports published or commissioned by independent municipal arts 

councils that reinforce their values and visions (see, for example, Conseil des arts de Montréal, 

2016; Hill, 2013) or the needs and realities of their sector and/or stakeholders (Léger, 2019). 

Sometimes, cities publish reports of consultations they have had with their primary stakeholders 

(see, for example, MASS LBP, 2013). For cities without arm’s-length arts councils, the 
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municipalities themselves often publish cultural plans (City of Regina, 2016; City of Saskatoon, 

2018; City of Vancouver, 2020; City of Victoria, 2017) and sometimes progress reports, 

providing updates on those same plans (City of Vancouver, 2022; City of Victoria, 2022). While 

there does exist plenty of related research at the municipal level—such as research on cultural 

planning (Baeker, 2005; Dick et al., 2019; Kovacs, 2010; McVay, 2014) and reports on arts and 

cultural funding (Bell & Stolarick, 2008)—the literature on the actual functioning of independent 

municipal arts councils is slim. This research is positioned vis-à-vis what exists in the overall 

literature landscape of arts and culture support at all levels of government. 

 

Arts councils’ positioning in Canada  
As arm’s-length organizations, independent arts councils have a high level of autonomy 

in their decision-making. Technically, they are allowed to pursue paths and make choices that 

make sense to them and the community they operate primarily in service of, which is the arts 

community. However, some scholars have noted that governments do influence arts councils in 

some capacity (Brunette, 2020; Fatona, 2011). D’Andrea (2017b) states that while the 

government decides “what the mandate and budget of an arts council will be (…) the arts council 

is free to decide who and what it will fund without political interference” (p. 245). She further 

reports that, throughout history, the government has interfered “if councils resist abiding by its 

agenda” (p. 246). This reality places the arts council as a middleman between two groups whose 

desires don’t always overlap (Brunette, 2020), as governmental priorities and visions don’t 

necessarily align with those of the arts community. (To make no mention of the public who 

consume the art.) Arts councils, though, can’t stray too far from governmental priorities, given 

that they depend on the state for funding (D’Andrea, 2017b). In the UK, for example, “conflict 

has arisen in protecting its ‘arm’s length’ status from government who see it as their prerogative 
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to shape the arts to the current social policy preoccupations” (Tattersall, 2018, p. 228). When it 

comes to creating strategic plans, it has been argued that arts councils’ priorities have to at least 

somewhat reflect those of the government (D’Andrea, 2017b). In some cases, the strategic plans 

at arts councils make specific reference to aligning their plans with those of the municipality they 

are part of (see, for example, Calgary Arts Development, 2018).  

As will be detailed shortly, part of the strategic planning process includes engaging 

stakeholders. For an independent arts council, the primary stakeholder is the arts community. 

However, this community is not a monolith—each person who is part of it has their own 

customs, interests, history, lived experience, and values. As a report from Resonance Creative 

Consulting Partners (2008) notes, in diverse cities “communities and social structures are never 

homogenous and rarely is there consensus about their development” (p. 12). However, arts 

councils need to do their best to consider the wide diversity of viewpoints and opinions as they 

work in service of this community, including during the strategic planning process when they are 

choosing priorities and values for their strategic plan. 

Historically, the cultural sphere in Canada has been inequitable (Fatona, 2011; Paquette 

et al., 2017), and in multicultural societies, like Canada, “there is a risk that a dominant group 

imposes its own – dominant – conception of identity” (Paquette et al., 2021, p. 72). The arts and 

culture sector, though, is filled with artists from all backgrounds and walks of life, many of 

whom have long advocated for equity and inclusion in arts funding. This began in earnest in the 

mid-1980s, when “artists of colour and First Nations artist [sic] formed coalitions and organized 

separately to advance their cause” (Fatona, 2011, p. 95), and continues to this day. While the 

state espouses the values of diversity, equity, and inclusion (Ashley et al., 2021), there is a need 

for it to uphold these values. The arts offer a strong opportunity for doing so, and independent 
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arts councils play a role in that process through the decisions they make. This is not easy at any 

level. For example, Guylaine Normandin, the former director of the Canada Council for the Arts’ 

theatre section, has deemed it complex to “address all inequities” and “dream of a perfect system 

where systemic barriers do not exist” (Teitel, 2016, p. 15). Despite this, independent arts 

councils are increasingly interested in working towards equity (see, for example, Toronto Arts 

Council, n.d.; Winnipeg Arts Council, 2020), and one way they can live up to this is through 

their strategic planning processes and the plans themselves. 

 

The disbursement of funding at arts councils 
One main role for arts councils is to disburse funding to artists and arts organizations. 

When it comes to the actual granting process, though, the arts council is not the one actively 

allocating resources. Decision-making is typically done by peer-review committees comprised of 

artists who know the landscape and deliberate thoughtfully over the allocation of funds on the 

basis of merit; they are experts in their disciplines, each with their own understanding of and 

appreciation for the art form, as well as their own values and subjective opinions (D’Andrea, 

2017b; Gattinger, 2017; Rushton, 2002; see also Hammonds & Bhandal, 2011; Lewandowska & 

Smolarska, 2020). Impartiality and objectivity are of utmost importance (Fournier & Misdrahi, 

2014). However, it is argued to not all be down to the committee’s subjectivity. Even though 

applications are evaluated primarily on merit, the deliberations and decisions themselves can be 

guided by arts councils’ strategic plans; in some cases, at the beginning of the evaluation 

sessions, a grant officer reminds jurors of these priorities (D’Andrea, 2017b). 

While peer reviewing is a norm in the arts funding world, lying “at the heart of the arm’s 

length arts council” (Hillman Chartrand & McCaughey, 1989, p. 5), there do exist concerns that 

peer reviewers may be opportunistic, may make decisions not entirely honestly (Rushton, 2002), 
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or may “reinforce selective elitist and heritage-driven perspectives of culture and artistic output” 

(Hammonds & Bhandal, 2011, pp. 197–198). It has further been noted that the diversity of the 

evaluators and their interpretations of the funding proposals makes the evaluation of submissions 

complicated (Fournier & Misdrahi, 2014). This worry is based in history. In Canada, the early 

days of arts-based state funding “produced practices of imagining, shaping, and narrating the 

fledgling Canadian nation as white, modern, and European [which] produced a system of 

exclusionary arts funding practices that persist to this day” (Fatona, 2011, p. 63).  

Governmental agencies are “bound by their mandate to give reasons for their decisions in 

terms that are amenable to review and public scrutiny” (Eriksen, 2021, p. 789), a notion that 

could extend itself to arm’s-length arts councils. This would include funding decisions as well as 

other choices arts councils make. Against this backdrop, strategic plans are intended to be useful 

tools to ensure an arts council’s priorities—which should be democratic in nature, given the 

council’s positionality—are embodied in their decisions, funding or otherwise. However, this is 

only possible if strategic planning addresses the individual and institutional biases at the root of 

the process.  

 

Strategic Planning and the Strategic Plan 
 The first part of this section details the history of strategic planning as an organizational 

practice as well as provides an overview of the process. The second part offers a description and 

the uses of the strategic plan itself. The third looks at the benefits and drawbacks of strategic 

planning and the finalized plans. The final section examines strategic planning and strategic 

plans specifically in relation to public-sector organizations. Together, the subsections aim to 

provide a clear picture of both the process and the final document. 
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History and description of strategic planning 
Strategic planning is a common organizational practice with roots in the private sector; 

researchers began looking into strategy and strategy formulation at private corporations in the 

1950s and 1960s (Bryson, 2015; Grant, 2003; Hendrick, 2003). While it has been said that the 

public sector began taking part in strategic planning exercises in the 1980s, in particular related 

to military and statecraft activities (Bryson et al., 2018; see also Bryson, 2015), it has also been 

noted that strategic planning existed under other names and forms prior to then (George et al., 

2019). However, it became more common practice in the public sector thanks to the New Public 

Management (NPM) reforms, which came about in the 1980s to “make public sector 

organizations – and the people working in them! – much more ‘business-like’ and ‘market-

oriented’” (Diefenbach, 2009, p. 893). The assumption was that because certain practices worked 

for businesses, they would be beneficial to government (Hendrick, 2003), so the public sector 

began borrowing management practices that helped corporations perform better, under the 

assumption that it would benefit them as well (George et al., 2019). Today, strategic planning—

which requires substantial resources from organizations—has become engrained as an 

organizational tool in the public sector (Davenport & Leitch, 2005), existing as one of the most 

common ones organizations utilize (Spee & Jarzabkowski, 2011; Wolf & Floyd, 2017).  

Importantly, strategic planning is not one specific thing. An “ambitious undertaking” 

(McHatton et al., 2011, p. 243), requiring a substantial amount of resources, it helps 

organizations clarify and articulate their values, goals, and objectives; develop targets and 

performance measurements; and allocate resources (Galloway, 1990; Spee & Jarzabkowski, 

2011; Stone & Brush, 1996). It has been called “structured problem solving by a group of 

individuals rather than one person” (Hendrick, 2003, p. 493) and often includes engaging with 

key stakeholders, both inside and outside the organization, to better understand what priorities 
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need to be focused on in order for an organization to better meet its mission (Giffords & Dina, 

2004). As strategic planning is used to “influence an organization’s strategic direction for a given 

period and to coordinate and integrate deliberate as well as emerging strategic decisions” (Wolf 

& Floyd, 2017, p. 1758), the process itself can act as a consensus-building activity among 

members of an organization (Abdallah & Langley, 2014). 

While different organizations go about the strategic planning process in various ways that 

make most sense for their individual realities (George et al., 2019), there are several typical 

stages to the process in order to ensure the decisions made are informed. Wright (2020) lists 

seven commonly used steps: 1) developing a mission and vision statement, 2) conducting a 

strengths, opportunities, aspirations, and results (SOAR) analysis, 3) drafting a plan, 4) receiving 

feedback on the plan, 5) revising the plan based on the feedback, 6) publishing the plan and 

communicating it with stakeholders, and 7) monitoring the plan. It is important to note that many 

organizations have existing mission and vision statements, as well as a list of values their 

organization embodies, and not all follow a SOAR analysis prior to drafting their plan, though 

they might undertake other analyses, such as a strengths, weaknesses, opportunities, and threats 

(SWOT) analysis (see Bryson et al., 2018; Hendrick, 2003). Elsewhere, it has been argued that 

the formulation of strategy can be “subdivided into three components: analysis of the current 

situation, environmental analysis and the assessment and selection of strategic options” 

(Galloway, 1990, p. 8).  

Strategic planning requires collaboration among those involved in the process, a process 

that values “the knowledge, skills, and perspectives of all stakeholders” (McHatton et al., 2011, 

p. 236). Creating space for stakeholder participation in the process has been deemed crucial to 

finding consensus on priorities (McHatton et al., 2011; Wolf & Floyd, 2017), however, 
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Eisenberg (1984) argued that consensus is not the answer; rather, the focus should be on “the 

development of strategies which preserve and manage these differences” (p. 231). Either way, 

this regard for collaboration means that many organizations connect with outside stakeholders 

prior to the drafting of their plans (Bryson et al., 2018), something that is particularly necessary 

in public-sector organizations (Hendrick, 2003), including arts councils (Upchurch, 2016). That 

said, research from Resonance Creative Consulting Partners (2008) notes that engaging with 

stakeholders is not an easy task, as there are various reasons why citizens may feel disconnected 

and not want to participate. Giffords and Dina (2004) assert that the strategic planning process 

should be conducted by a team comprised of individuals from the board of directors, 

management, and line staff, but also in consultation with clients, volunteers, community 

members, and even potentially funders. For public-sector organizations, this can include the 

more general public, as they will be impacted by the organization’s decisions. In the earlier 

stages of drafting the strategic plan, incorporating comments from a variety of stakeholders is 

“useful in validating the results of the process and ensuring credibility of the results” (Wright, 

2020, p. 45). Plans go through multiple iterations and approvals before getting finalized (George 

et al., 2019), and the end product emphasizes appropriate strategies, sometimes based on 

articulated actions or targets, that organizations can follow in order to achieve their goals and 

tackle problems that arise (see, for example, Conseil des arts de Montréal, 2022; Edmonton Arts 

Council, 2018). The final plan is ultimately reviewed and signed-off on by executives and the 

board of directors (Wright, 2020).  

The strategic plan acts as a “vision for the organization’s future that may change as time 

goes on and new information about the market and stakeholders emerge” (Wright, 2020, p. 47). 

This is important, as changes in the internal and external environment will bring about new 
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tensions and priorities that need addressing (Galloway, 1990). Therefore, strategic planning is a 

recurring process that typically is undertaken anew just prior to when the plan’s set timeframe 

ends. As Abdallah and Langley (2014) articulate, this does not mean an earlier version of the 

strategic plan failed, just that “another cycle of strategizing and rethinking may be needed, 

perhaps using a different approach” (p. 263). While it might seem like shorter timeframes for 

plans are ideal, given how uncertain the future actually is (Mintzberg, 1994a), organizations go 

through the strategic planning process at different timeframes; as noted, at arts councils, the 

process is, for some organizations, done every three years, while at others it is done every ten 

years (see, for example, Calgary Arts Development, 2018; Conseil des arts de Montréal, 2022; 

Edmonton Arts Council, 2018; Toronto Arts Council, 2016; Winnipeg Arts Council, 2018). 

While it is possible that plans will change drastically each iteration, findings from a study on 

Arts Council England indicate they are typically more incremental than radical (Tattersall, 2018).  

 

Description and uses of the strategic plan  
The tangible outcome of a strategic planning process is the strategic plan, which details 

“concrete strategies, goals, and plans aimed at addressing strategic issues” (George et al., 2019, 

p. 812). Some scholars have wondered if it is a document used to guide organizations in future 

decision-making or a document that communicates the values and goals of an organization to 

their stakeholders (Abdallah & Langley, 2014), while others have questioned whether it is 

procedural or functional (Bryson et al., 2018). Effectively, it can be all of the above. Bryson et 

al. (2018) note it “consists of a set of concepts, procedures, tools, and practices that combine in 

different ways to create a variety of approaches to being strategic” (p. 320) and helps those in the 

public sector “decide what their organizations should be doing, why, and how” (p. 319). 
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Strategic plans have multiple uses, including acting as a document that provides internal 

direction and one that is used as a communications tool (Langley, 1988; see also Goransson & 

Fagerholm, 2018). As functional documents, strategic plans can act as implementation guides for 

organizations to meet their objectives (Langley, 1988), reminding staff members of the 

organization’s unified vision as they go about making decisions in their day-to-day work 

(Wright, 2020). They can also help organizations allocate their resources in a way that best 

aligns with their objectives (McHatton et al., 2011). Moreover, there is the chance that strategic 

plans act as sources of motivation for employees, as staff members may be galvanized by an 

organization that “promotes a strong image and has a good reputation” (Melewar et al., 2006, p. 

140), which can be done through the strategic plan. However, the degree to which they are used 

in practice has been debated; for example, findings from one study about a cultural organization 

show that while some staff members used the strategic plan as a tool to implement strategy, 

many staff members did not use it in their day-to-day activities, with some calling the document 

“irrelevant” or “not a prescription document” (Abdallah & Langley, 2014, p. 254). Strategic 

planning and the plans that get generated, though, also exist for symbolic reasons (Wolf & Floyd, 

2017), for example representing the values of an organization rather than acting as a document 

that indicates where the organization is headed (Abdallah & Langley, 2014). They can also be 

used by organizations as a way to communicate the organization’s strategy and priorities 

externally (Abdallah & Langley, 2014; Spee & Jarzabkowski, 2011); when an organization 

presents its curated identity to the public, it can garner support from a diversity of stakeholders 

(Melewar et al., 2006). Langley (1988) argues that for public-sector organizations especially, the 

public-relations angle—plans as communications tools—is likely a motivator (see also 

Davenport & Leitch, 2005); similarly, Abdallah and Langley (2014) note that in this 
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environment the plan “can also play important roles in the legitimation of the organization and 

its strategy with external stakeholders” (p. 236). This does not mean that the plan is necessarily 

used for virtue signalling—though it could be—but that it might be an important document in 

informing stakeholders outside the organization about their priorities so stakeholders can help the 

organization attain them (Mintzberg, 1994b). Importantly, the way strategic plans are designed—

the writing, the visuals, the overall presentation—matters: it influences how various stakeholders 

respond, whether they ignore a plan or fully embrace it, or anything in between (Wolf & Floyd, 

2017; see also Bryson et al., 2018); that said, the meaning stakeholders make of the published 

plan will be different for everyone, because interpretation is based on social context as well as 

each person’s unique experience (Goransson & Fagerholm, 2018). Finally, sometimes an 

organization produces a strategic plan simply because organizations similar to theirs have done 

so, which can “enhance an organization’s external legitimacy or support” (Bryson et al., 2018, p. 

319); a parallel can be made between Dick et al.’s (2019) research finding that “municipalities 

are also influenced by other municipalities (‘horizontal shaping’) because of the pressure on 

managers to adopt what are perceived to be ‘best practices’” (p. 9) and how independent arts 

councils—existing at arm’s-length from municipalities—behave. 

In theory, strategic plans can also be used for accountability reasons. As Jeannotte et al. 

(2019) state: “those involved in strategic planning should have mechanisms to: 1) understand the 

current state; and 2) track progress in achieving the objectives of their plan” (p. 17). At times, 

measurement and evaluation criteria are incorporated into a strategic plan, though this is not 

guaranteed. However, by including specific or even vague goals in a strategic plan, organizations 

are, in a way, holding themselves accountable, as stakeholders can inquire how the plan is 

unfolding and compare the actual results with what was stated. Furthermore, while some 
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organizations may find it difficult to include specific measurements related to their priorities in 

their plans (Bryson et al., 2018), establishing evaluation metrics and then subsequently 

monitoring and evaluating progress can help an organization achieve their objectives (McHatton 

et al., 2011), as well as inform their future planning processes and plans (Giffords & Dina, 

2004). Ideally, the monitoring and evaluation of the plan’s objectives should be done at regular 

intervals, using the metrics decided upon during the planning process (Wright, 2020). When it 

comes to the arts sector, it has been noted that measuring culture is not necessarily a simple task 

(Jeannotte et al., 2019), which is perhaps why not all arts councils include clear measurement 

goals or evaluation frameworks in their strategic plans (see Calgary Arts Development, 2018; 

Conseil des arts de Montréal, 2022; Edmonton Arts Council, 2018; Toronto Arts Council, 2016; 

Winnipeg Arts Council, 2018).  

 

Benefits and drawbacks  
 The value of strategic planning and strategic plans has oft been debated, with many 

researchers highlighting various benefits and drawbacks of the process. For example, whether or 

not strategic planning and strategic plans promote flexibility is a major point of contention. Wolf 

and Floyd (2017) argue that strategic plans can be used as guides for “flexible development” (p. 

1768), while Arend et al. (2017) stress that strategic plans are rigid documents that are, by 

design, inflexible (see also Grant, 2003). This is underscored by Bryson et al. (2018), who wrote 

that there is a “widely held view that strategic planning is typically too formal, rigid, and analytic 

to be useful” (p. 322), and is similarly shown in George et al. (2019), who note that “frameworks 

hold that [strategic planning] is overly rational, planned, and fixed” (p. 812) and that 

organizations “require more flexible, ongoing methods of strategy formulation that are 

particularly open to emerging strategies rather than planned, deliberate strategies” (p. 812). 
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One of the earliest arguments against strategic planning comes from Henry Mintzberg, 

who argues that strategic planning “does not equal or necessarily contribute to strategic thinking” 

(George et al., 2019, p. 811; see also Spee & Jarzabkowski, 2011), an idea that was supported by 

Stone and Brush (1996), who underscore how the rigidity of strategic planning impedes strategic 

thinking. An evolution of this rational leads to the argument that plans might not actually be 

incorporated into the fabric of an organization in a real way, becoming “nothing more than 

window dressing” (Galloway, 1990, p. 21). Furthermore, George et al. (2019) note that “the 

politicized and adaptive contexts of public organizations have been argued to militate against its 

effectiveness” (p. 811). Another issue that can arise centres on the fact that those involved in the 

process are biased—as everyone is—and that bias can influence the priorities each individual 

favours for the organization, which can “breed political resistance, if only from people who 

represent other beliefs” (Mintzberg, 1994a, p. 15).  

 Despite Mintzberg’s hesitations, he also asserts that planning, as an organizational 

practice, “brings order to strategy, putting it into a form suitable for articulation to others in the 

organization” (Mintzberg, 1994b, p. 23). It can contribute to the stability of an organization as 

well as how an organization manages change (Wolf & Floyd, 2017) and can give stakeholders a 

clearer picture of what an organization stands for (Stone & Brush, 1996), both in the formulation 

of the plan through stakeholder participation and through the final product (Spee & 

Jarzabkowski, 2011). Finally, it can arguably act as a “framework for adaptation” (Wolf & 

Floyd, 2017, p. 1768), help organizations tackle “intractable social and economic problems” 

(Bryson et al., 2018, p. 323), and can lead to improved organizational performance and the 

implementation of strategy (Bryson et al., 2018; see also George et al., 2019).  
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Strategic planning at public-sector organizations  
 Given that this paper focuses on strategic planning at independent municipal arts councils 

accountable to government, it is worthwhile to briefly distinguish the different ways strategic 

planning is undertaken and utilized in the public sector versus the private sector, in order to 

properly frame the forthcoming analysis. Public-sector organizations are often more focused on 

values and ethics than private-sector ones (Diefenbach, 2009), and their goals are often “more 

vague, ambiguous, and complex” (Hendrick, 2003, p. 498). When it comes to strategic planning, 

the aim of public-sector organizations is more geared towards “continuity of effort, and 

performance-related effectiveness” (Bryson et al., 2018, p. 318), whereas in private-sector 

companies it is often done with the aim of maximizing profit or market share (Bryson et al., 

2018). Public-sector organizations also exist in a political environment more so than private-

sector ones (Hendrick, 2003), which affects their operations, and there is also the concern that, at 

public-sector organizations, the high levels of bureaucracy and numerous rules might impede the 

strategic planning process (George et al., 2019; Hendrick, 2003). 

Public-sector organizations have the mandate of creating value for the public (Bryson, 

2004). As mentioned earlier, this means that, moreso than companies in the private sector, 

public-sector organizations, including arm’s-length bodies, are targets for public scrutiny 

(Eriksen, 2021; see also Galloway, 1990), and they should be in conversation with their 

stakeholders around how they can distribute their resources and manage their operations “in a 

way that will create the most value” (Bunting, 2018, p. 323). For this reason, a public-sector 

organization might feel pressure from the public and as if their strategic planning processes 

require outside participation (Hendrick, 2003). Davenport and Leitch (2005) write about how 

government agencies have a larger number of stakeholders whose interests they need to consider 

than private-sector organizations, and that due to the political environment these organizations 
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“must be seen to give due consideration to the diverse aspirations of their stakeholders” (p. 

1604); while Davenport and Leitch are speaking specifically about research funding bodies, a 

parallel can be made to arts councils. Indeed, Lowell and Ondaatje (2006), writing about state 

arts agencies in the United States, note that involving stakeholders in strategic planning helps 

them “assess constituent needs and thereby meet them more effectively” (p. 10). 

The need for public-sector organizations to consider their publics necessitates a look at 

how diverse, pluralistic settings influence strategic planning. As Spee and Jarzabkowski (2011) 

emphasize, “the construction of a text is a recursive process, in which the context of text 

production – its talk, purpose, participants and setting – shapes the text” (p. 1221). As mentioned 

earlier, Canada is made up of a large diversity of people, each with their own ways of living, 

values, and desires—a pluralistic society—whereas organizational strategy is “a sustainable 

compromise among competing values” (Denis et al., 2007, p. 193). While all organizations are at 

least somewhat pluralistic in nature (Denis et al., 2007), public-sector organizations exist in these 

contexts to a greater degree, “shaped by the divergent goals and interests of different groups 

inside and outside the organization” (Jarzabkowski & Fenton, 2006, p. 631). More specifically, 

the way Canada funds arts and culture is pluralistic at all three levels of government (Santini, 

2013). Involving the public in strategic planning processes gives these stakeholders a feeling of 

ownership, as they can share the issues they find most pressing and influence solutions, a process 

that has the added benefit of reducing skepticism about the organization (Bryson et al., 2018). 

However, organizations must do their best to not have this involvement be surface-level or risk it 

being deemed shallow and/or elitist (Bryson et al., 2018). It is also important to note that, just as 

external environments change, the priorities of the public will change over time (Jarzabkowski & 
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Fenton, 2006), which necessitates the updating of the strategic plan on a regular or semi-regular 

basis.  

The varying interests of the public can lead to tensions when it comes to strategic 

planning and choosing priorities (Jarzabkowski & Fenton, 2006), and it can be a challenge for 

decision-makers to “develop texts that can draw together diverse interests” (Abdallah & Langley, 

2014, p. 236; see also Denis et al., 2007). This renders the process complex, as it is important 

that the organization consider how the various stakeholders are involved (George et al., 2019), 

not to mention who, exactly, is involved (Giffords & Dina, 2004). Choosing which stakeholders 

to include is also a complex process, not to mention a political and ethical one (Bryson, 2004). In 

order to go about this in a fair way, and in a way that will lead to public value, it is important that 

organizations are comprehensive in who they deem to be their stakeholders and to undertake 

stakeholder analyses in order to best understand the “morally and ethically sound version of the 

common good to pursue” (Bryson, 2004, p. 47). While tension is a potential outcome, public 

participation can also lead to improved processes and a stronger final plan (Bryson et al., 2018; 

see also George et al., 2019), not to mention a document that is seen as legitimate (Spee & 

Jarzabkowski, 2011). 

As mentioned, for public-sector organizations, the diversity of stakeholders—whether 

internal or external—means that there will likely be a wide variety of perspectives when it comes 

to what gets prioritized, as well as how the organization should go about achieving its stated 

goals (McHatton et al., 2011). Moreover, even if stakeholders have the same ultimate goals—for 

an arts council, for example, perhaps increasing the diversity of the artists being funded—they 

may have very different ideas about how to achieve these goals. Each individual might also have 

a number of goals or views that contradict each other (Eisenberg, 1984), arguably an indication 
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of values pluralism, which is “the idea that many of the values or ends that we hold dear are 

incompatible and cannot be reconciled with one another” (Molina & Spicer, 2004, p. 293). This 

complex reality makes it difficult for public-sector organizations to develop their strategic plans 

and choose priorities (George et al., 2019), which often leads to what is called strategic 

ambiguity (Abdallah & Langley, 2014).  

It has been argued that ambiguity—being intentionally vague—can help organizations 

manage the competing demands and various perspectives of stakeholders, which is useful for 

organizations as they work to arrive at an agreement for their strategic plans (Abdallah & 

Langley, 2014; Davenport & Leitch, 2005; Jarzabkowski et al., 2010). Moreover, strategic 

ambiguity allows stakeholders reading the final plans to interpret the stated strategies and goals 

in a way that aligns with their desires and perspectives; it helps “reconcile needs for cohesion 

and coordination with the freedom required to ensure flexibility and creativity” and “allows 

deniability, enabling communicators to maintain consistency and avoid loss of face when 

circumstances change” (Abdallah & Langley, 2014, p. 237; see also Davenport & Leitch, 2005; 

Eisenberg, 1984). Another benefit of strategic ambiguity is that it makes it possible for an 

organization “to deny that certain interpretations were ever intended” (Davenport & Leitch, 

2005, p. 1618), should that be necessary. In other words, “ambiguity allows for both agreement 

in the abstract and the preservation of diverse viewpoints” (Eisenberg, 1984, p. 232). A downside 

of ambiguity is that it can, over time, lead to confusion, contradiction, and perhaps more work 

than is necessary (Abdallah & Langley, 2014). Another is that it might make the implementation 

of the plan difficult; writing about cultural plans, Kovacs (2010) asserts the “vagueness of 

particular goals and, in particular, … the lack of a specific implementation strategy” (p. 222) is 

problematic for staff, which could be true for strategic plans as well. 
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Decision-Making in Public-Sector Organizations 
Strategic plans can act as guides to help arts councils make decisions in the day-to-day. 

When it comes to the actual decision-making that happens in the strategic planning process—for 

example, choosing what values and priorities will be reflected in the plan—it has been noted 

that, in the UK, the “selection of strategies depends to a lesser or greater extent on the pattern of 

strategies selected in the past” (Tattersall, 2018, p. 240). However, there is a healthy degree of 

debate over the various possibilities as well. The conversation about values and priorities trade-

offs in decision-making is especially relevant in the context of public-sector organizations, as 

these organizations are accountable to their communities, and the communities want to see their 

values and priorities reflected back to them.  

Kernaghan (2003) breaks public-service values into four categories: ethical, democratic, 

professional, and people. He notes that conflicting values is common in the public sector, and 

that one of the biggest challenges when writing values statements, which are often part of 

strategic plans, is “to decide whether values should be included from each category and, if so, 

which values” (p. 716). As Denis et al. (2007) note, the act of strategizing is “more a task of 

combining and weighting existing value frames than of shaping them directly” (p. 195) and 

strategy “takes shape by demonstrating an affiliation or identification with core values that are 

central for a specific organizational and environmental context” (p. 195). Burke (2000), for his 

part, argues for “focusing on the individual value orientations of administrative officials and 

attempting to define them in ways that are consonant with the aims and purposes of democratic 

government” (p. 612).  

Stakeholders, though, have different ideas about what matters most in the context of the 

organization’s future, and they will push for their respective priorities, attempting to “define 



 31 

dominant organizational values, means and ends” (Stone & Brush, 1996, p. 634) and have their 

visions included in the strategic plans (Wright, 2020). It is important to remember, too, that it is 

not only about the values held by those involved in the strategic planning process but also about 

the values of the organization itself (Giffords & Dina, 2004). Denis et al. (2007) argue that those 

undertaking the strategizing “must attempt to simultaneously tap into the value systems that 

reflect key aspects of organizational identity while bridging alternate identities and value systems 

that are nevertheless inherent to the organization’s existence and survival” (p. 209).  

There are other stakeholders to consider, too. In order to think democratically, especially 

considering Canada’s diverse society, arts council staff can’t make decisions about which values 

and priorities to include on their own. When it comes to strategic planning, soliciting 

participation from external stakeholders is just as important as involving internal stakeholders; 

this allows decision-makers to arrive at solutions that will be most efficient for society (Boisvert, 

2008). For Burke (2000), “democratic decision-making essentially requires that those affected by 

policy be given a chance to participate in its making or otherwise exercise influence in some 

way” (p. 611). This kind of community involvement “may be able to offer a better environment 

in which ethical behavior might flourish” (p. 611). 

On the one hand, some artists and arts workers believe this is happening. As Cseke, an 

artist based in Calgary, Alberta, asserts, “our Canadian arts funding bodies love to communicate” 

(Cseke et al., 2016, p. 34); not only do they host “town hall meetings, open houses, info sessions, 

and roundtables” (p. 34), they also send out newsletters, alerting recipients to new strategies 

related to equity, community impact, and other related topics. Lepp (2016), an arts worker based 

in Toronto, Ontario, has had a similar experience: that arts workers, artists, arts advocates, and 

volunteers are brought into various planning processes. On the other hand, arguments have been 
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made that while arts councils say they reach out to the community, there can be a lack of 

transparency with the greater public about who is being spoken to and what the findings are. On 

the national scale, for example, in revisiting the Canada Council for the Arts’ strategic plan for 

2016–2021, Brunette (2020) notes that while the institution stated it had consulted with the 

community through surveys, the public needed to take their word for it, as neither the survey nor 

the report of consultations were made publicly available. (This criticism may have struck a 

chord, as the Canada Council for the Arts (2021) published a What We Heard Report about the 

strategic planning process for its 2021–2026 publication.) In order for communication to work, 

though—whether with the community or with colleagues—real dialogue needs to be had, 

meaning that each decision-maker must put aside their own truths and truly listen to others, 

working to understand where they are coming from (Boisvert, 2008).  

When it comes to choosing the values and priorities to include in a strategic plan, given 

the diversity of perspectives of all stakeholders, how can this be done? In his seminal essay on 

strategic planning and ethics, Hosmer (1994) laid the groundwork for the importance of 

incorporating ethics into the process, as it “is the only means available to resolve conflicts in 

values, goals, and ‘projects’” (p. 18). Following an ethical analysis will “determine whether the 

decisions or actions that either have led or will lead to an expected mixture of benefits and harms 

are ‘right’ or ‘wrong,’ ‘just’ or ‘unjust,’ ‘fair’ or ‘unfair’” (Hosmer, 1994, p. 20). Public ethics 

pushes decision-makers to uphold democratic values like fairness, justice, and the common good, 

as well as think about social cohesion, balancing the desires of individuals and similar groups 

alongside the interests of society as a whole (Boisvert, 2008).  

Rather than focus on ethics, another approach to decision-making foregrounds moral 

standards and value judgements. Moral standards or claims are “a matter of personal preference” 
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(Stewart, 1991, p. 359) or, put another way, the manner in which individuals “intuitively feel 

about the rightness or goodness of various actions” (p. Hosmer, 1994, p. 23). When it comes to 

decision-making, though, the idea of “intuition” is debated: some scholars believe it can lead to 

more creative strategies while others believe strategies chosen this way are inferior to those 

decided upon by rational processes (Elbanna, 2006). Intuition, which is made up of a “reliance 

on judgement, reliance on experience and the use of gut feeling” (Elbanna, 2006, p. 10), suggests 

that individuals simply know the right answer, that they have a feeling that drives them in one 

direction. But what happens when values compete and decision-makers are confronted with 

conflicting convictions? The worry is that a decision-maker will lack the ability to “evaluate and 

justify his or her own moral feelings” (Stewart, 1991, pp. 357–358).  

This dilemma applies quite well to arts councils and the building of strategic plans. What 

with all the competing priorities at hand—economic precarity, reconciliation, urban versus rural 

divides, and more—it’s likely both internal and external stakeholders think, Each one of those 

values matter or, at the very least, Many of those values matter. So while one decision-maker 

may feel a strong moral pull in one direction, another might feel pulled the opposite way. On top 

of this, one of the problems that can arise if strategic planning decisions are made based on 

morals is that those who occupy positions of power may push their particular principles to the 

fore (Burke, 2000). Given the complications of relying on intuition and the potentiality of power 

abuses, there needs to be a more stable decision-making process in place. 

For Eriksen (2021), “reasoning in the name of a public institution requires an aspiration 

to ground decisions on conceptions of value that respect reasonable pluralism of religious and 

moral views” (p. 790)—and, it could be argued, cultural views. According to Hosmer (1994), 

value judgements are the “second means most people use to decide what is ‘right’ and ‘just’ and 
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‘fair’ when confronting a moral problem” (p. 23). These are especially used for more complex 

dilemmas, and competing issues like reconciliation, sustainability, and the other major issues of 

the day certainly adds complexity to the strategic planning process. However, there’s a wide 

range of opinions among scholars about which values are most important for public servants to 

keep in mind when making ethical decisions. Eriksen (2021) offers three main virtues to consider 

when making decisions—integrity, independence, and inclusiveness—as they allow 

organizations “to make value judgments in ways that respect reasonable disagreement about 

political values” (p. 786). There is also the belief that public administrators, in their decision-

making, should promote social equity “by redressing the balance of power that exists in civil 

society which favors the wealthy, the articulate, and the well organized within the core of the 

state” (Fox, 2000, p. 113).  

The arguments for stakeholder involvement and turning to moral standards and value 

judgements, if not ethics, in the decision-making process are strong. To better understand how 

the process actually unfolds and what the outcomes are, this research reviewed five independent 

municipal arts councils’ strategic plans and undertook ten interviews with individuals at three 

independent municipal arts councils across Canada. The following section analyzes the findings. 

Part Three: Empirical Findings 
Analysis of Municipal Arts Councils’ Strategic Plans  
 Organizations face the challenge of constructing and presenting their identities to internal 

and external audiences, which can be done through documents that include both language and 

images (Maier & Andersen, 2014). According to Goransson and Fagerholm (2018), “it is 

essential to design compelling message tactics for a fortunate strategic communication 

campaign” (p. 58). Designed and published documents like strategic plans, then, become useful 

communications tools to achieve this goal, as they convey pertinent information about an 
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organization’s essence. With this in mind, the publicly available strategic plans of five 

independent municipal arts councils—Calgary Arts Development, Conseil des arts de Montréal, 

Edmonton Arts Council, Toronto Arts Council, and Winnipeg Arts Council—were reviewed for 

this analysis. Some of these arts councils have published multiple strategic plans over the years 

while others have only recently created a full strategic plan for the first time, even though they 

may have published similar documentation previously. Each published plan is unique, and each 

arts council presents their values and priorities in their plans in a different way.  

 All of the most recent plans from the aforementioned arts councils include targets—such 

as increasing the number of artists being supported, reaching a certain level of donations, or 

improving access to the arts—though some are more specific, including percentages and dollar 

amounts (Calgary Arts Development, 2018; Conseil des arts de Montréal, 2022), while others are 

less so, making statements without quantifying them (Edmonton Arts Council, 2018; Toronto 

Arts Council, 2016; Winnipeg Arts Council, 2018). Most do not include clear measurement or 

evaluation frameworks and/or are vague about how and when the targets will be achieved; 

however, one does offer these specifics (Edmonton Arts Council, 2018). Four plans make 

explicit connections to their city, stating things like how their plan aligns with the city’s priorities 

(Calgary Arts Development, 2018) or by quoting the city’s cultural plan and stating that it guides 

the arts council’s strategic plan (Winnipeg Arts Council, 2018). Two speak of the plan as a 

“living document” that can be updated over its lifespan (Edmonton Arts Council, 2018; Toronto 

Arts Council, 2016).  

The length and design of strategic plans varies by arts council. For example, the 

Edmonton Arts Council’s (2018) most recent plan is over a hundred pages (including its three 

accompanying “books,” as the arts council calls them) whereas Calgary Arts Development’s 
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(2018) is ten pages. All five recent strategic plans include photos, narratives, and/or graphic 

design, whereas older strategic plans are often, but not always, less artistically evocative and 

shorter (see, for example, Calgary Arts Development, 2015; Conseil des arts de Montréal, 2013); 

this aligns with the notion that visuals “help increase the likelihood that a message is seen/heard, 

received, understood, and acted on” (Pressgrove et al., 2018, p. 317). Some plans detail the 

process they undertook to complete the plan (Calgary Arts Development, 2018; Edmonton Arts 

Council, 2018), whereas others barely mention it (Conseil des arts de Montréal, 2022; Toronto 

Arts Council, 2016), if at all (Winnipeg Arts Council, 2018). Four of the strategic plans very 

clearly articulate their organization’s values, using bolded or all-capped keywords in succession, 

as well as their mission and vision; the one that does not (Calgary Arts Development, 2018) 

arguably still communicates its values through the text and graphics included. 

 It is clear from reviewing the strategic plans that the strategic planning process does not 

yield identical documents, which implies that the reasoning behind undertaking them, the process 

itself, and the impact of the final plans are different across the board. 

 

Interview Analysis Introduction 
Interviews were undertaken with ten individuals—organizational leaders (CEO/senior 

executives), board members, project team members, general staff—involved in and/or impacted 

by the strategic planning process and strategic plans themselves at three municipal arts councils. 

Two important notes before diving into the analysis: 1) two of the arts councils produced 

strategic plans for themselves only, while one produced a strategic plan that also acted as the 

city’s cultural plan, and 2) arts councils use different terminology for similar positions—for 

example, program manager versus program officer, peer-review committee versus evaluation 
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committee, action plans versus operating plans—but in this paper one term (the former in each of 

the aforementioned options) has been chosen and applied in all cases. 

 

Rationale and Value of Strategic Planning and the Strategic Plan 
The first part of the research question focused on the rationale behind strategic planning 

at independent municipal arts councils. Based on the interviews, there seems to be four main 

reasons these arts councils undertake strategic planning and produce a strategic plan:  

1) To establish common objectives and create a guide that can facilitate their 

achievement, equipping staff to respond to challenges in the sector and uniting and 

motivating them in their mission 

2) To be used as an advocacy tool, helping arts councils better position themselves as 

the right organization for the city to funnel arts funding through and to encourage an 

increase in their budget and solidify support for that  

3) To demonstrate to artists and cultural workers that the arts council is listening and 

responding to the sector’s needs and working to build a healthier arts community 

4) To meet an industry expectation, as other arts councils and arts organizations go 

through the process and create plans themselves 

 

Value of the strategic planning process and uses of the strategic plan 
Digging into the value of the strategic planning process and uses of the strategic plan 

allows for a greater comprehension of why independent municipal arts councils undertake the 

work. According to three interviewees, strategic planning is a process that allows for deep 

reflection and helps answer vital questions about an organization’s vision and mission, such as: 

“Where are we now?” “What are our community’s needs?” “Where do we want to go?” “How do 

we get there?” and “How should each of us be contributing to that aim?” As for the plan itself, 
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interviewees referred to it as a bible, a touchstone, a roadmap, a lever, a Clarion call, a 

lighthouse, a dictionary, and the heart of an arts council’s work. One leader likened it to the wind 

that moves the organization’s sails. Five people deemed it a communications document, whether 

an internal-communications tool, a values-communications tool, or a public-relations tool. Two 

called it a guide. It was also called an advocacy tool, a political tool, a visibility tool, a visioning 

tool, a work plan, a collective game plan, and an instrument that offers reassurance.  

While most people believe there is at least some value in the strategic planning process 

and finalized strategic plan, opinions were split on the actual usefulness of a strategic plan in a 

day-to-day capacity. One individual, echoing a finding from the literature review, said they 

didn’t believe in strategic planning but they felt it was necessary: “It’s expected. Arts councils as 

public bodies need to do things that are expected… That is so true of politics or anything with 

public accountability” (participant 3). Leaders across the board noted it is an expensive and time-

consuming process that involves a lot of effort by a lot of people. Ultimately, though, the belief 

stands—even for the individual who did not believe in the process—that it is a useful endeavour, 

and that plans can be used for internal, external, and symbolic purposes.  

 

Internal use 
As an internal document, strategic plans can be used as a tool for decision-making, as a 

way to bring staff together and boost morale, and as a benchmark for reporting on achievements. 

In terms of decision-making, strategic plans can act as functional documents used by staff 

members to craft their own action plans for their individual work, helping them direct and 

articulate how they will concentrate their energy, and to communicate with—or be used by—the 

peer-review committees when they make funding allocation decisions. Whether or not the 

finalized strategic plan gets used by staff members depends on the organization. At one arts 
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council, staff turn to the plan regularly, with one individual saying it allows the teams to frame 

their actions for the year. It was noted twice that every decision that gets made—for example, 

about whether to partner on an initiative or to offer a new funding avenue—has to be attached to 

the strategic plan. However, at another arts council, the document holds less influence in the 

staff’s work. It was stated that while theoretically the document is valuable, in practice it is less 

so, and one person said, “It’s been quite laughable to me at how flippant we are about it. It’s a 

huge, missed opportunity” (participant 7). That said, another individual noted that staff 

sometimes use the strategic plan as a way to advocate for something they want, saying things 

like, “In line with the strategic plan, [X] would be a good thing” (participant 5).  

As for the ability to unite staff, strategic plans can do so by channelling a common vision 

and common values. This can help “everybody row in the same direction” (participant 6) and is 

particularly useful for a team that may otherwise work more or less in silos, giving them shared 

goals to work towards and/or helping instill in them organizational principles. It can also act as 

an aide for new hires, helping orient them and ensure they are on the same page as everyone else. 

For any of this to stick, though, there needs to be buy-in from the staff.  

Strategic plans, as documents that reflect an organization’s values, can also be used in 

times of crisis. Ideally, when society is faced with major upheaval—a global pandemic, a racial 

reckoning, a war—the plans should remain useful to an arts council. This, however, was not felt 

evenly across the interviewees. For one individual, it was true: during the pandemic, the arts 

council “found resilience and adaptability within the strategy” (participant 10) and was able to 

pivot. However, a different individual said that while staff members at their arts council see the 

plan as a document that can help them stay on course when unexpected events occur, when the 
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pandemic hit and they wanted to turn towards the strategic plan for guidance, leadership 

apparently replied, “Why would we do that?” 

Internal reporting is also a way strategic plans are used. Three leaders noted that they 

regularly report back to the board using the plan as a benchmark so that the board knows they are 

following through on their commitments.  

 

External use 
Finalized strategic plans also have external value. Six interviewees noted how their arts 

council’s plan was used more as a public-relations tool than anything else. As an external-facing 

document, it has several different audiences, including politicians, the arts community, and the 

general public. Two individuals at different arts councils said their organization’s strategic plan 

was used for political purposes, as it communicated the arts council’s positioning as the right 

place for the government to funnel taxpayers’ money in order to build the arts and culture sector, 

demonstrating their value to the general population as well. In this sense, the document presents 

the values and vision of the arts council that drive all of its investment decisions. 

The arts community itself is one of the main external stakeholders of an arts council, and 

most everyone interviewed was clear that the finalized document needs to reflect this 

community. Demonstrating the arts council’s position and values was said to be especially useful 

for ongoing communication with the sector—a way of noting how the council is building on 

what they have articulated as their ambitions—and getting buy-in. Consultations with this group 

of stakeholders done at the outset of the planning process are an important component in this, 

and the final plan offers transparency around the work an arts council is planning on undertaking 

in service of the community. It can also be helpful in communications with current and potential 
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partners as well, including local arts service organizations. In these instances, the plan’s priorities 

can help both parties see where they can work together to have a greater impact in the sector.  

Interviewees from two of the three arts councils did not think of the general public as a 

main stakeholder (the only one that did was the arts council whose strategic plan was going to 

double as the city’s cultural plan), but individuals from both acknowledged that arts councils are 

public-sector organizations and therefore there is a connection to the general public, especially as 

it relates to accountability. The most common way this links to strategic plans is through annual 

reports, which are public-facing documents that are sometimes shaped based on the priorities 

articulated in the strategic plan. However, not all arts councils use the strategic plan in this way.  

 

Symbolic use 
Finally, for one individual, the plan’s value was mostly symbolic, in that the strategic 

planning process was more important than the plan that emerged. The work of determining an 

arts council’s focus “gives you a reference point and can help propel you” (participant 9) and this 

work shapes the way an organization functions automatically. “You start living it as you’re doing 

it,” this person said, even if, once the plan is complete, the organization may not look at it again.  

 

Potential pitfalls 
While there are many purported values of strategic planning and the finalized strategic 

plans, there are also downsides and potential pitfalls. For one, a strategic plan may not actually 

be used. As one interviewee said, “Depending on who you speak to, either they’re great or 

they’re sort of a useless piece of paper that sits in a drawer until the ten years are up or whatever” 

(participant 6). This is especially problematic given all the money, time, and other resources that 

are put into the strategic planning process. Given this, one person spoke about the necessity of 
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being smart about the way the strategic planning process is undertaken, especially given the 

massive amount of resources involved: “Doing it in a half-assed way or check-the-boxes way, 

you don’t end up with something that’s of value” (participant 5). Someone else said that if the 

plan is not what allows staff to make clear decisions then ultimately “it becomes a waste of time” 

(participant 2). This person also noted that because arts councils are public-sector organizations, 

the arts council’s plan is open to scrutiny by the arts community and other partners, which aligns 

with a finding from the literature. Care needs to be taken in the process and plan’s elaboration 

because if expectations are not met there would be legitimate reason to criticize the arts council. 

 

The Strategic Planning Process 
The second part of the research question asked about the strategic planning process itself. 

In order to arrive at a finalized, publishable strategic plan, arts councils must go through a 

lengthy and intensive process. As one person said: “That ‘gut feeling’—you can’t just go with 

that” (participant 1), supporting the literature that argues against intuition. Someone else had the 

same idea, stating that you do not set out a vision for the next however many years “as if it’s just 

grown out of your head….. It’s a refinement. It’s a reflection” (participant 3). This process of 

reflection and refinement can look different for different arts councils, span different lengths of 

time, and be influenced by a variety of factors to different degrees. However, there are several 

steps that are consistent, notably choosing a timeframe for the plan, reflecting on the arts 

council’s current state, discussing the arts council’s values and mission, and undertaking 

stakeholder consultations, particularly with the arts community. All three arts councils also 

engaged consultants to help with the process. 
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Choosing a timeframe 
Organizations choose any timeframe they deem appropriate for their strategic plan. Some 

people believe in shorter-term plans, anywhere from a year to three years, some believe more in 

longer-term plans, like nine or ten years, and others fall somewhere in the middle. These 

decisions come from leadership or even the outside firms that are consulted on the process and 

are based on numerous factors. There are pros and cons to all options.  

In this research, the timeframe of the strategic plan for one council was chosen because it 

aligned with the city’s strategic plan, which meant that the strategies articulated could be nested 

within the larger municipal plan. In other instances, the timeframe was chosen for more practical 

reasons. Arguments for longer-term plans included the expense and time commitment of the 

strategic planning process, how longer timeframes allow for expansiveness and aspirations rather 

than sheer practicality, and how plans are meant to be used to change the arts community, which 

is “not something that you can do over one, two, or three years” (participant 6). The main 

argument for shorter-term plans was wanting to stay relevant vis-à-vis the frequently changing 

sector; longer-term plans “paralyze the organization’s development a little bit” (participant 8) 

because they do not allow for agility. Most interviewees noted the importance of complementing 

the strategic plan with action plans: granular documents that could be created yearly or every two 

years to help keep the council on track.  

 

Undertaking an analysis of the arts council’s state of affairs 
For two of the arts councils in this research, assessing their organization’s state of 

things—their positionality and accomplishments vis-à-vis their previously stated goals, whether 

in strategic plans or other communications like announcements—was an important early step in 

the process. This analysis took different shapes—gap analysis, SWOT analysis—and provided 

information to the arts councils on how they were working well, how they were not working 
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well, and where they no longer needed to be working. This early work of understanding their 

impact and how the organization is viewed by the arts sector and the city, as well as how they are 

positioned in relation to other arts councils, can inform the strategic planning process itself. The 

consultants that were hired helped create a framework for this reflection. 

 

Articulating values 
Values make up “the foundation of a strategic plan” (participant 1). All leaders, as well as 

most other interviewees, spoke of the importance of clearly articulating their organization’s 

values in the strategic plan. The goals, priorities, and targets that then get chosen are often based 

on those values and/or reflect those values. Sometimes the values embedded in the strategic plan 

are carried over from previous plans or other organizational documents, whereas in other cases 

the deliberation over what to include is part of the strategic planning process itself. Influences 

can come from a variety of places, for example the organization’s culture, external factors (like a 

global pandemic), or how different stakeholders—the arts community, the government, civil 

society—view the council and their positioning.  

Strategic plans as values documents can, in theory, help staff members when it comes to 

decision-making. Individuals at each of the three arts councils talked about the importance of 

staff and leadership embodying the stated values, which then helps with the implementation of 

the strategic plan. For one arts council, this came from staff developing a system of values and 

aspirations themselves prior to the elaboration of the strategic plan, which was used by 

leadership when the priorities for the strategic plan were being set. Other times, this happens on a 

subconscious level. One interviewee said “there are values that just are evident and absorbed and 

reiterated” (participant 5) through things like newsletters or on social media, to which staff are 

privy. Being clear about values is also important for external communications, as it can reassure 
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stakeholders, especially those in the arts community, about what the organization stands for. One 

individual said: “Other organizations might question some of our priorities, but if they’re in line 

with our values, with what we believe, then we can defend them” (participant 2). 

The values included in a strategic plan are often vague enough to allow “for a lot of 

movement” (participant 3). If an arts council uses their strategic plan as a guide when it comes to 

making big decisions, this vagueness—what the literature calls “strategic ambiguity”—helps the 

organization adapt to changing circumstances more readily. One interviewee articulated this 

using Black Lives Matter as an example: “The ability to respond to that would be because the 

plan sits at a strategic level and because it is so values based” (participant 9). An individual at a 

different arts council talked about how this ability to pivot can be baked into the plan itself, for 

example if an organizational value is to be flexible. 

 

Involving stakeholders 
In order to make sense of the process, it is important to understand who is, or can be, 

involved, both internally and externally. As one person said, “Don’t go [into the process] with 

the plan in your brain before you start, it has to be adapted to the community and all the 

stakeholders” (participant 5). This multi-level engagement gives the plan credibility. On an 

internal level, it can include leadership (CEO/senior executives), the board of directors, a project 

team, and staff. On an external level, it can include the arts community (artists and arts workers), 

the general public, and city council. In the middle, straddling the internal-external border, is the 

consulting firm or consultants brought on to facilitate the process.  

 

Internal stakeholders 
 The decision to undertake a strategic planning process, as well as how the process will 

unfold and which consultants will be hired, comes from leadership. During the process itself, 
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leadership is involved to different degrees depending on the arts council. They attend some 

consultation sessions and take part in many conversations with project team members who are 

leading the process. They work on revisions of the plan and approve the final draft before it goes 

to the board of directors for sign-off.  

 An arts council’s board of directors does not necessarily play a major role in the 

elaboration of a strategic plan. In the early stages of the planning process, and even in an 

ongoing way disconnected from the strategic plan in general, a board chair may also have larger 

strategic discussions with leadership around, for example, “anchoring a more permanent place 

for the council within the municipal political environment” (participant 6), which can potentially 

influence what gets included in a strategic plan. Board members may also be involved in some 

consultation sessions. However, it is during the final stages of the process that the role of the 

board becomes more pointed, as they are asked to give feedback on drafts and must sign off on 

the final designed document. It is helpful to recognize that, at arts councils, at least some board 

members are part of the arts community themselves, so they are very much in touch with the 

community they represent, and some board members are city councillors as well. However, one 

board chair was clear about the limit of the board’s involvement:  

“As chair, I’d be saying, ‘At times some of you may feel you are here as a representative. 

But it doesn’t matter, that doesn’t matter. That’s great if you have that passion and you 

feel holistically you represent artists, or holistically you represent the citizens…. But 

when you walk in the door, we are a board of the whole. We serve the organization. And 
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you’re not here to lobby, you’re not here to negotiate. You have to declare your conflicts 

and biases.’”1  

In two arts councils, the strategic planning process was led by a project team, which in 

one case was driven entirely by staff members and in another case was a mix of staff at the arts 

council and other individuals outside the arts council. In both, staff were chosen by leadership to 

take part. One leader stated that being part of this team was voluntary, however the staff chosen 

had a different perception of the situation: “There was no call to everyone…. We were kind of 

parachuted into the committee without any prior conversation about whether we had the time, 

whether we were interested, whether we were really the right people.” Despite leadership 

insisting the process would be transparent, the reasoning behind who was chosen and why 

remained cloudy.  

Members of the project team brought their own perspectives and experiences to 

discussions, which has both benefits and drawbacks. Their deep knowledge of the sector can help 

when it comes to homing in on priorities and noting what or who is missing from drafts, but this 

has the risk of leading to bias: “With the priorities I brought to the table, for sure they were 

influenced by my reading of the community, [as well as] our own experiences as employees.” 

This was true, the interviewee said, of everyone involved in the discussions. 

At the three arts councils, general staff participated in the strategic planning process at 

different capacities and different stages. Sometimes, the consultants opened a dialogue with staff 

on certain topics that ended up informing the priorities and orientations chosen for the strategic 

plan. For one arts council, it was only after the board approved a near-final version of the 

 
1 Given that the title of the interviewee is being identified because it’s relevant to the context, the interviewee’s 

participant number has not been shared to avoid compromising their anonymity. Any quote without a participant 

number is done this way for the same reason. 
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strategic plan that it was brought to the general staff. One interviewee said this was unfortunate 

because it meant losing out on the full team’s collective experience and intelligence, which 

would have nourished certain discussions around the strategic plan that were “not contentious 

but were a bit grey” (participant 8). However, one individual said they believed having a project 

team was somewhat necessary, even if it meant general staff not being involved as deeply as they 

would have liked, because that kept the process more efficient. At another arts council, one 

leader shared that, despite regular updates on the plan over the course of the process, staff were 

not consulted on the majority of the plan and they had expected more involvement. Lack of deep 

engagement with staff was apparent at the third arts council, too, and was a central point of 

tension: the process “wasn’t as collaborative as I think I would have liked to have seen it” 

(participant 6). On the whole, leadership’s perspective was positive: they recalled staff being 

invited to participate and see iterations of the plan before it was published.  

 

External stakeholders 
 For all of the arts councils, engaging with the artists in their community was paramount: 

“listening to the community is what fuels strategic planning” (participant 8). This is in alignment 

with general findings from the literature review. One interviewee said that everything their arts 

council printed could be scrutinized by the community, and “if the council started moving 

directionally away from what people feel is the need, there would be an uprising” (participant 9). 

Someone else had a similar take: “If we had not gone out and done consultations with the arts 

community and invited in grant recipients to be a part of the process, they would have just been 

pissed and kind of ignored the results” (participant 5). Even though independent municipal arts 

councils are public-sector organizations, the general public did not always factor in as an 

important stakeholder in the minds of those interviewed. For one arts council, because their plan 
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was also being used by the city as a cultural plan, engaging the broader public—beyond artists 

and cultural workers—was vital. A staff member at a different arts council said they couldn’t 

recall any direct attempts to connect with the public, and that the process was focused more on 

the arts community writ large. An interviewee at the third arts council responded to the question 

of general public engagement decisively, saying the general public was not at all a consideration, 

as the arts council’s focus was on the artists.  

 Arts councils, through their consultants, engaged other stakeholders too, including other 

arts councils at the municipal level, the provincial level, and the federal level, professional 

associations, influential cultural workers, and public servants working in culture at the city level. 

At one arts council, there was a particular focus on engaging Indigenous communities.  

 

Consultants 
 Hiring consultants was the norm across all three arts councils, and they “provided a lot of 

input into how to create the discussion forums and the engagement sessions and all of that, which 

was going to bring forward the information that they would use to put together the strategic plan” 

(participant 6). Working alongside leadership, consultants took care of many details, including 

deciding on a timeframe; which stakeholders to reach out to and when; how the consultations 

would be undertaken, as well as how the data gathered would be analyzed to avoid influence 

based on individual values; how priorities would be weighted and chosen; and when and how the 

drafts should be open to feedback. It was important that the consultants had knowledge of and be 

respected by the arts community and be able to manage the conversations at hand, which would 

lend credibility to their role and help the arts council avoid blind spots. As one interviewee said, 

consultants have to be “able to pull things out, able to reflect back to people what they’re telling 

them, so [the stakeholders are] not surprised by the end document” (participant 5).  
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 There was an overall neutral-leaning-positive perception of the consultants. At one arts 

council, project team members felt that the consultants always kept them abreast of the work 

they were doing, including sending out summaries at each meeting and circulating drafts for 

comments. One person noted how the consultants’ presence at meetings led to better decision-

making outcomes: the consultants had “this ability to perceive the subtext [in a discussion] or 

pull out elements that we hadn’t been exploring deeply” (participant 8). A board chair 

appreciated how, at the consultation they attended, the consultants threw out thought pieces to 

get everybody thinking in new ways and enrich the discussions. One interviewee noted that there 

were lots of opportunities to provide feedback to the consultants, things like: “I think the 

emphasis is wrong here” or “You’ve missed the point here.” The ability for the consultants to 

engage intelligently in these discussions was vital—“Sometimes they would say, ‘Yes, you’re 

right. We’ll reframe that’ and sometimes they would say, ‘You’re not understanding what we 

meant, maybe the wording needs to be different, but we stand by this as the right point to make’” 

(participant 5)—and ultimately consensus was achieved through discussion. The ability to have 

discussions with the consultants, and be heard, was echoed by interviewees at another arts 

council. In that process, the consultants gathered their data through consultations before 

presenting the project team with a first draft, after which there was the opportunity for the project 

team and leadership to provide feedback and discuss possibilities for improvement.  

 

Other factors that influence priorities 
  Apart from the stakeholder consultations, other elements influence the priorities that get 

articulated in the strategic plan. One example is previously published documents, which include 

not only the organization’s prior planning documents but also the city’s strategic plans and 

policies, sector surveys and impact reports, and theories of change (“theories of change” are a 
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tool used to help organizations in their planning). Other influences include internal meetings 

disconnected from the planning process, such as sector updates with program managers and 

discussions on internal working mechanisms; the arts council’s values and mission, which are 

sometimes worked on at the beginning of the process but also may have existed prior to it; and 

what is happening in the world, like COVID-19 and Black Lives Matter.  

As arm’s-length organizations, municipal arts councils are built to be independent from 

government, however they are financially supported by government and city councillors sit on 

their board, which means a connection between the two does exists, and government can have an 

influence on their decisions. One interviewee said that in general their organization wants to be 

sure that they “are achieving and working towards what the city needs and sometimes wants” 

(participant 7). And while this rarely includes explicit directives, it can happen. For example, in 

2020, one city dictated that the arts council create a new program for Black artists. At a different 

arts council, two staff members noted that they also think governmental priorities—at all 

levels—can be reflected in the arts council’s values as well as the priorities chosen; “it’s 

important to stay connected with the urban reality … and if we did it in a way completely 

disconnected from the governmental priorities, there would be incoherence” (participant 4). 

However, they do not think anything is imposed. This was reiterated by someone else: “Is it [the 

government] that dictates [what’s chosen]? No! But for sure they influence it” (participant 1).  

 

The general strategic planning process 
 The strategic planning processes at each arts council have similarities, though not all are 

the same, notably at the arts council where the plan doubled as a cultural plan for the city. In 

addition, the processes take different lengths of time, from a few months to almost a year and a 

half. As one interviewee shared: “It’s an intricate dance, isn’t it? You’ve got your values, you 
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have a sense of what worked, of where you’d like to be, and you’ve got the stakeholders who 

have their own ambitions and desires and needs, and then you’ve got to weave it together” 

(participant 3). 

In general, the first step is leadership deciding on consultants and meeting with them to 

discuss needs and wants. Then, consultants meet with stakeholders—peer-reviewers, artists and 

cultural workers, other arts councils, partners, team members—while the arts council works on 

honing the arts council’s values, vision, and mandate, if that has not already been done. In some 

cases, a measurement framework may be developed for better evaluation of the plan. The 

consultants develop a draft and bring it back to the council, which the project team and/or 

leadership review and provide feedback on. Following that, the project team and/or leadership 

work with the consultants on revisions. During this time, leadership also keeps the board, and 

sometimes staff, updated. When the plan is almost complete it may be presented to the full staff, 

who may have the opportunity to provide comments. The finalized plan is approved by 

leadership and signed off on by the board, and subsequently published. When a strategic plan is 

doubling as a cultural plan for the city, the city is presented with a draft and later approves the 

final version. Typically, only after this whole process are action plans created, which usually 

involve the whole staff. The process is generally collegial and consensus-based.  

 

Decision-making in the process 
Consultants play a big role in what decisions get made, because they are the ones 

facilitating sessions and distilling those conversations into priorities. However, internal 

stakeholders do typically have opportunities to provide feedback on drafts. Leadership most 

often has a high-level view of the organization and the landscape, meaning they have a more 

macro lens, whereas staff have a more micro one. This can lead to differing visions and ideas on 
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what needs to be prioritized. While one leader said the whole team decides on what priorities 

will be articulated, ultimately leadership makes the final call. In order to create a harmonious 

decision-making environment, this leader sees their role as one of making connections: rather 

than shutting anyone down, they try to simplify ideas to get them to the highest-level possible. 

Across the board, interviewees said that while everyone had different perspectives, there were no 

disagreements—it was all about consensus-building discussions to deepen the reflection.  

One interviewee said that decisions were ultimately made based on the central thing they 

were hearing from the consultations as well as in internal meetings. An interviewee at a different 

arts council made a similar statement about how decisions got made based on the vast amounts 

of data gathered: “It really is a convergence of the number of people who mentioned an issue” 

(participant 1). However, this was not the only factor as the consultants and sometimes the staff, 

who knew the sector well, would also bring up priorities that had been overlooked but they knew 

to be important and would encourage the arts council to include them. 

 

Challenges in the process 
Given the many moving parts of strategic planning, there are bound to be challenges. One 

finding of this research is that almost everyone at an arts council had a different experience of 

the process. Those with more involvement—leadership, project team members—often felt like 

there was more opportunity for feedback from the staff than general staff did. As an example, 

one project team member talked about how a near-final version of the plan was presented to the 

full team and there was space for comments, whereas a general staff member at the same arts 

council said that while they were provided updates and given opportunities to provide feedback, 

the plan was more or less complete by the time it was presented to them, and even when they did 

give an opinion, it was dismissed: “I did not necessarily feel that we could have completely 
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questioned certain priorities or certain approaches.” They furthered that thought by saying: “I 

think that when you’re in a big team … and you feel a lot of enthusiasm about a plan, you don’t 

necessarily have the audacity to say, ‘Oh, I really don’t agree with that.’” In other words, the 

chance for participation from the general staff was more of an illusion.  

Transparency also seemed to be an issue. Not only were staff not always alerted to why 

certain choices were made—for example, why certain individuals and not others were chosen for 

the project team—but even as they were being consulted they may not have known what for. 

One person talked about a meeting where staff were asked to put their thoughts on stickies and 

paste them on the wall, but “they may not have realized that was part of the strategic planning 

process” (participant 3). Another interviewee mentioned how a critique from staff was that the 

process felt “a little opaque at times” and that “the conversations kind of happened at the high 

level, executive and board level, but that didn’t necessarily trickle down to the [program 

managers], who are the ones who really had the day-to-day daily contact with all of the different 

artists and arts organizations in the city” (participant 6). Someone who was part of a project team 

said by the time they had been tapped to participate, they “had the impression that the broad 

outlines were already kind of decided upon between the consultant, who received a clear 

mandate, and management” and that they did not know what their role was, “if it was just to 

bring legitimacy to the strategic planning process, like, ‘Employees participated, so we can say 

we’re listening.’” This same person said those who were chosen for the project team got along 

very well and shared similar values and vision, which made them wonder if that was the best 

choice or if the project team should have been comprised of people with notable differences. 

Another challenge was the length of time the process takes. At one arts council, the 

project team had been told it would take three meetings but it ended up taking seven, and the 
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process also came at a time when two of the project team members were extremely busy, and 

they were informed relatively last-minute that they would be heading the project. On a related 

timeline note, one interviewee said the pressure to deliver something meant they ended up 

making decisions a little faster than they would have liked. Further, for some arts councils, 

getting buy-in from staff was a challenge, particularly given their lack of substantial involvement 

in the process: “Bringing your own team on board proved to be a little bit more difficult than 

bringing the broader community on board” (participant 6). Similarly, finding the right balance 

between being ambitious enough to respond to the arts communities’ needs but realistic enough 

so that the team would not get demoralized was tough. Finally, there was the challenge of 

quantifying the goals—creating clear targets—and creating an evaluation framework in order to 

measure them. 

 

The Plan 
 The third part of the research question focused on the impact of the strategic plan, which 

is the tangible outcome of a strategic planning process and which gets published on the arts 

council’s website. As an internal and external tool, the strategic plan has multiple uses and 

therefore thought must go into how it is presented. This includes reflection on the language 

choices and design of the document and whether it is a “living document”—i.e., can be updated 

over time. On top of this, there is thinking done around how the plan will be adopted, including 

the elaboration of action plans, if and how the peer-review committees will use the plan, and how 

the plan will be measured and the arts council kept accountable.  

 

Language and design of the document 
The decisions made around the plan’s language matter, especially, according to one 

leader, as the arts community does not care for corporate, bureaucratic speak. Discussions were 
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often had in this regard; “the wordsmithing that went on, the back and forth and the back and 

forth…” (participant 3). For one arts council, many of the adjustments around wording happened 

as the project team reviewed the drafts and cleaned up repetitions: “We merged things and 

reworked the narrative side” (participant 2). One person wondered how helpful it is to have a 

singular strategic plan, with one set trajectory, when the future cannot be accounted for. This is 

where strategic ambiguity is useful—as someone else said: having “a gateway that’s wide 

enough for a couple of cars to drive through” (participant 3). For example, when targets are 

included in a plan, they may be vague enough so the specifics can change over time, which 

allows an arts council to be responsive to unexpected events, like a pandemic.  

According to one leader, if a strategic plan is going to be effective, it has to be seen, 

because stakeholders have to be able to associate the arts council with their objectives and vision. 

Supporting findings from the literature, designing the plan can have an impact in that capacity, 

making it more readable. Another leader talked about the importance of design in a different 

way: “Very early in the process I said, ‘I want this to be not just the plan, I want this to be a thing 

of beauty, because this is an arts plan.’” Visuals, as well as the right language, can also help 

make the plan “accessible for different populations, different sectors” (participant 4).  

 

The strategic plan as a “living document” 
Though the strategic planning process spans anywhere from a few months to over a year, 

plans are, arguably, crafted in a particular moment in time—especially considering they last for 

up to a decade. While sometimes a plan indicates that it is a “living document”—adaptable based 

on changes over time—the question of whether this is true or not is real. While one leader called 

that wording a bit of a misnomer, three interviewees spoke to how it worked. One individual said 

that, as an orientation, the strategic plan is not fixed in time and in the actions included; rather, it 
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tells an arts council in what direction they are headed, however, “it is possible that the winds turn 

right and there are things that we will let fall, or the winds turn left and there are things that we 

will add, because the context change, evolves” (participant 1). Others noted that while strategic 

plans are useful, they should “never bind you or restrict you from doing the right thing” 

(participant 9). In some cases, they shared, plans may need to be thrown out the window—and if 

there was a big-enough event that affected the plan, “we would stop it early and develop a new 

one, or write a sort of codicil or something” (participant 5). However, someone else was cautious 

about what it would take to actually edit an existing plan: “You don’t just change things because 

of a moment’s situation” (participant 3); rather, you look at what the issue is, how things have 

changed, and work to eventually develop a new plan. If an arts council receives feedback—

which does not always happen—the information might influence how the organization or 

individual staff put their priorities into action “but it’s not going to change the strategic plan 

that’s already in place” (participant 2). However, in order for a plan to be useful over time, it can 

be important to some people to build in touchpoints, which allow organizations to reflect on the 

goals set out and assess whether they have been accomplished, which ones still need to be 

activated, and which are no longer relevant. 

 

Action plans and ongoing work  
Two leaders were clear that the elaboration of a strategic plan is not the end of the 

process: once the priorities are chosen, the plan goes back to the staff in order for them to create 

an action plan, which is more specific, tailored to the individuals tasked with implementing the 

strategic plan. As one interviewee noted, “You can’t publish [the strategic plan] and put it on a 

shelf and then come back in four years…. You do need to incorporate it into your daily planning 

[and] working objectives” (participant 5). For staff who are less involved in the strategic 
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planning process, this is their opportunity to participate or participate more deeply. At one arts 

council, two staff members were put in charge of creating an action plan based on the strategic 

plan, which involved internal consultations with other staff; the plan was for this process to 

happen semi-regularly, however after that first action plan no more were created. At another arts 

council, everyone worked on their actions individually, and three staff members worked to bring 

everything together. A leader at the third arts council talked about the importance of creating a 

robust action plan—using timelines and a RASCI matrix, which is a framework that articulates 

who is responsible, accountable, supporting, consulted, and informed—and then creating check-

in moments with staff, like at the midway point of the plan, where together everyone can ensure 

that the actions are being activated in a way that aligns with the strategy.  

 Creating action plans can also allow an arts council to go deeper on their stated goals and 

targets, if those are not included in the strategic plan itself. At one arts council, each staff 

member had the opportunity to take ownership of certain actions and determine for themselves 

how the impact would be measured.  

 

Staff adoption of the plan 
Staff have a role to play in the strategic plan’s implementation—although “whether 

[program managers] remember they have a role in it depends on the manager” (participant 5). At 

arts councils where leadership truly believes in the strategic planning process, as well as the 

value of the final strategic plan, staff are more receptive and connected to the document, and the 

plans are more often used. At an arts council where leadership was less enthusiastic about 

strategic planning, a staff member said that there was a lot of momentum around it for the first 

six months or so afterwards, but it was easy for it to drop off; one thing after another happens 

and, two or three years down the road, the document has been forgotten. 
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Peer-reviewers’ use of the strategic plan 
Peer-review committees are a fundamental part of an independent municipal arts council, 

making funding allocation decisions. The question of whether the decisions made by peer-review 

committees are based on or informed by the strategic plan is important, then, in understanding 

the strategic plan’s value. However, there was a lot of uncertainty about if and how the strategic 

plans are used in these situations. Two interviewees did not think these committees used the 

plans at all or were even briefed on them; “I doubt they’re even aware of it” even if “the results 

of the plan are very much a part of the work they are doing” (participant 5). However, according 

to two people, peer-review committees receive other documents to help in their decision-

making—documents that are grounded in the same values as those in the strategic plan—which 

emphasizes the importance of the values elaboration during the strategic planning process. 

 

Accountability and measurement frameworks 
Two of the key ways arts councils account for the priorities, goals, and targets stated in 

their strategic plan is through annual reports and reporting back to the board. Some annual 

reports are structured, whether explicitly or not, based on the strategic plan and perhaps even 

more specifically on the action plans. At one arts council, this is a process that involves 

everyone, as each individual must report on the actions they were responsible for. In some cases, 

organizations embed key elements of the strategic plan into the standing minutes of board 

meetings, however “there are different ways to do it formally and informally, and that very much 

depends on the culture of an organization” (participant 9). According to leaders at two of the arts 

councils, they do report back to the board on progress; “It’s a very useful document to say, ‘As 

you recall in our 2016 strategic document…’ which the board approved, right? So it’s a way of 
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keeping everybody a bit on track.” However, someone else noted that their arts council’s reports 

to the board on the strategic plan’s progress are done more informally—and with next to no 

questioning from the board:  

“[Leadership] created a document that just listed all of the things and then … put, like, ‘in 

progress’ or, like, ‘achieved’…. They did it this way because when they created the 

current strategic plan, no one developed any processes or systems for tracking progress 

towards any of our strategic goals. This is where I get even surprised at our board not 

going, ‘Where is the evidence? Where do we see this?’”  

On this note, measurement frameworks can allow an arts council to evaluate if they are 

truly responding to the issues the sector is faced with. At one arts council, there is a research and 

data plan that underpins a measurement framework, which “is now very much part of how 

people think and how people plan” (participant 10). However, it is not always common for arts 

councils to include specific-enough targets or goals that can be evaluated clearly in their strategic 

plans themselves, and quantifying the priorities and goals, as well as evaluating them over time, 

can be a big challenge.  

Conclusion and Avenues for Future Research  
Grounded theory is often used to uncover new theories and insights into a topic at hand. 

While this research has a few limitations that prevent the findings from being generalizable—due 

to snowball sampling, the limited number of interviewees and arts councils interviewed, and the 

relatively limited scope of a major research paper—it does offer a picture of why some 

independent municipal arts councils undertake the strategic planning process, how the process 

unfolds, and what the impact of the strategic plan is. The review of strategic plans themselves 

and the analysis of interviews with individuals who took part in and/or were impacted by their 
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arts council’s most recent strategic plan suggest that the thinking and actions surrounding the 

process and the plan are organization- and person-dependent. While overall strategic planning 

seems to be a worthwhile practice for clarifying organizational values, articulating goals, and/or 

bringing staff together, and the finalized strategic plan is of value as an internal and external 

document to varying degrees, the extent to which this is true depends on the organization and is 

personal to each individual within it. The process does follow similar steps across the three 

independent municipal arts councils chosen for the interviews, though each arts council puts their 

own spin on it, which may be influenced by the consultants hired to support them. The impact of 

the finalized strategic plan is also highly dependent on the arts council at hand, and the findings 

indicate that the more leadership believes in the process, the more the plan will be used in a daily 

way and thus have a greater impact on the arts council’s operations. 

This study has theoretical value, adding to the literature on strategic planning by 

showcasing what the process is like at some public-sector organizations and how the plans are, 

and are not, used by these organizations. In several ways it supports what is in the literature. For 

example, interviewees talked about how the strategic planning process indeed allows them to 

articulate their values and goals, and most noted how important it is to engage stakeholders, 

especially external ones. Furthermore, the strategic plans all went through several iterations and 

levels of approvals before being signed off on. As for the finalized plans themselves, the 

literature debates their usefulness. This was also echoed in the empirical findings, as not 

everyone believes the plans carry high value or the same kind of value. That said, interviewees 

touched on many of the purported benefits identified in the literature review, such as how the 

plans can act as implementation guides, can unify staff around a vision and motivate employees, 

and can communicate the arts council’s vision and values externally. A compelling finding 
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surrounds the positive correlation between leadership’s belief in strategic planning and the 

finalized plan’s usefulness. Finally, while this study primarily complements the existing 

literature on strategic planning, it also adds to the literature on arts councils, a topic that is not 

often studied, especially at the municipal level, providing insight into the inner workings of this 

kind of arm’s-length organization. It is especially interesting to note that the strategic plans at the 

arts councils interviewed are not typically used by peer-review committees, and that some 

program managers do not use them either, which raises the question of what tools, if any, are 

actually used when it comes to making the decisions that shape a city’s arts and culture sector. 

The findings of this study can also be useful for practitioners in various ways. Firstly, 

they indicate that strategic plans may be more valuable as internal tools if staff play a larger role 

in the development of the plan and if leadership more adamantly believes in its usage. The 

research also affirms the idea that including targets is useful but measurement frameworks are 

also necessary so staff understand how they must work to achieve the goals set out. Moreover, 

this kind of framework is useful to the organization more generally so it can collect the relevant 

data to actually measure results and report back to stakeholders. The findings show that there 

might be a disconnect between how leadership views the process and impact of the plan versus 

how employees and board members do, which can remind practitioners to increase transparency.  

 There are a few potential areas for further research. While it is clear that strategic 

planning and strategic plans do have value, given that they are not always used by arts councils it 

would be beneficial to explore whether the process that leads to the plan is the best tool for 

clarifying an organization’s values and long-term vision compared to other tools. It would also 

be interesting to explore what tools, if any, are actually used when it comes to the different kinds 

of decisions that get made at arts councils, whether by leadership, program managers, peer-
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review committees, or general staff. Finally, it would be valuable to deepen the study by 

conducting more interviews with leadership, staff members, board members, and peer-review 

committee members at these same independent municipal arts councils to see whether similar 

results are found or not. Similar studies could also be undertaken at the provincial level and the 

federal level, examining how arts councils on those levels engage with strategic planning and use 

their strategic plans.  

The world is full of prominent issues and evolutions—reconciliation, climate change, 

accessibility, and digitization, to name a few—that impact the arts and cultural sector. Arts 

councils need to make decisions on how to allocate their funds in this ever-changing world, and 

one tool they can use is the strategic plan. While there exists a significant amount of literature on 

strategic planning and some on arts councils, few studies have been undertaken to bring these 

two strands together. The aim of this research on an academic level is to contribute to filling this 

gap by looking specifically at how strategic planning plays out at independent municipal arts 

councils and what the impact of the strategic plan is on these organizations and the decisions 

they make. It is also hoped that the findings presented here are of value on a practical level, in 

that this research, which highlights several values and pitfalls of strategic planning and strategic 

plans, can help individuals working at independent municipal arts councils make more informed 

choices when they undertake the process in the future.       



 64 

References 
 

Abdallah, C., & Langley, A. (2014). The double edge of ambiguity in strategic planning. Journal 

of Management Studies, 51(2), 235–264. https://doi.org/10.1111/joms.12002  

Arend, R. J., Zhao, Y. L., Song, M., & Im, S. (2017). Strategic planning as a complex and 

enabling managerial tool. Strategic Management Journal, 38(8), 1741–1752. 

https://doi.org/10.1002/smj.2420  

Ashley, A. J., Loh, C. G., Bubb, K., & Durham, L. (2021). Diversity, equity, and inclusion 

practices in arts and cultural planning. Journal of Urban Affairs, 1–21. 

https://doi.org/10.1080/07352166.2020.1834405  

Baeker, G. (2005). Municipal cultural planning: Combating the “geography of 

nowhere.” Municipal World, 115(9), 9–12. 

Bell, A., & Stolarick, K. (2008). Funding to arts and cultural organizations by the City of 

Toronto, 1990-2008 (REF. 2008-WP-001). Martin Prosperity Institute.  

Boisvert, Y. (2008). Leçon d’éthique publique. Santé publique (Vandoeuvre-lès-Nancy, 

France), 20(4), 313–325. https://doi.org/10.3917/spub.084.0313  

Boswell, J. (2018). Keeping expertise in its place: Understanding arm’s-length bodies as 

boundary organisations. Policy and Politics, 46(3), 485–501. 

https://doi.org/10.1332/030557317X15052303355719  

Boustany, D. (2019). Racisme et discrimination systémiques dans les arts : Analyse et réflexions 

sur le parcours du Conseil des arts de Montréal. Conseil des arts de Montréal. 

Brunette, E. (2020). L’évitement comme politique de gestion des débats au Conseil des arts du 

Canada : Le cas de l’appropriation culturelle et du racisme systémique. Éthique publique, 

22(1), 1–20. https://doi.org/10.4000/ethiquepublique.5208  

https://doi.org/10.1111/joms.12002
https://doi.org/10.1002/smj.2420
https://doi.org/10.1080/07352166.2020.1834405
https://doi.org/10.3917/spub.084.0313
https://doi.org/10.1332/030557317X15052303355719
https://doi.org/10.4000/ethiquepublique.5208


 65 

Bryson, J. M. (2004). What to do when stakeholders matter: Stakeholder identification and 

analysis techniques. Public Management Review, 6(1), 21–53. 

https://doi.org/10.1080/14719030410001675722  

Bryson, J. M. (2015). Strategic planning for public and nonprofit organizations. In J. D. Wright 

(Ed.), International Encyclopedia of the Social & Behavioral Sciences (2nd ed., pp. 515–

521). Elsevier Ltd. https://doi.org/10.1016/B978-0-08-097086-8.74043-8  

Bryson, J. M., Edwards, L. H., & Van Slyke, D. M. (2018). Getting strategic about strategic 

planning research. Public Management Review, 20(3), 317–339. 

https://doi.org/10.1080/14719037.2017.1285111  

Bunting, C. (2008). What instrumentalism? A public perception of value. Cultural Trends, 17(4), 

323–328. https://doi.org/10.1080/09548960802615463  

Burke, J. P. (2000). Administrative ethics and democratic theory. In T. L. Cooper (Ed.), 

Handbook of administrative ethics (2nd ed., rev. and expanded, pp. 603–622). CRC Press. 

Buttazzoni, A., Arku, G., & Cleave, E. (2019). Practitioners’ perspectives on in-house versus 

arm’s-length structures of local economic development delivery in Ontario, Canada. Local 

Government Studies, 45(6), 913–936. https://doi.org/10.1080/03003930.2019.1624255  

Calgary Arts Development. (2015). Strategic plan: 2015–2018. 

Calgary Arts Development. (2018). Calgary Arts Development: 2019 – 2022 strategic 

framework. 

Canada Council for the Arts. (2021). What we heard report: 2021–26 strategic plan.  

Charmaz, K. (2015). Teaching theory construction with initial grounded theory tools: A 

reflection on lessons and learning. Qualitative Health Research, 25(12), 1610–1622. 

https://doi.org/10.1177/1049732315613982  

https://doi.org/10.1080/14719030410001675722
https://doi.org/10.1016/B978-0-08-097086-8.74043-8
https://doi.org/10.1080/14719037.2017.1285111
https://doi.org/10.1080/09548960802615463
https://doi.org/10.1080/03003930.2019.1624255
https://doi.org/10.1177/1049732315613982


 66 

Chong, D., & Bogdan, E. (2010). Plural public funding and Canada’s contemporary art market 

system. Cultural Trends, 19(1-2), 93–107. https://doi.org/10.1080/09548961003696096  

City of Regina. (2016). Regina cultural plan. 

City of Saskatoon. (2018). Culture plan: Implementation refresh 2018-2022. 

City of Vancouver. (2020). Culture|Shift: Blanketing the city in arts & culture. Vancouver 

cultural plan 2020 - 2029. 

City of Vancouver. (2022). Culture|Shift progress report 2020-21 [Memorandum]. Arts, Culture 

& Community Services General Manager’s Office. https://vancouver.ca/files/cov/2022-12-

12-culture-shift-update.pdf  

City of Vancouver. (2023). Grants and awards. https://vancouver.ca/people-programs/grants-

and-awards.aspx  

City of Victoria. (2017). Create Victoria: Arts & culture master plan. 

City of Victoria. (2022). Create Victoria: Progress report. 2018-2022. 

Community Arts Council of Vancouver. (2023). About us. https://www.cacv.ca/about/  

Conseil des arts de Montréal. (2013). Plan stratégique 2013-2016. 

Conseil des arts de Montréal. (2016). À l’occasion de la consultation publique sur le 

renouvellement de la politique culturelle du Québec.  

Conseil des arts de Montréal. (2022). Vision 2025 du Conseil des arts de Montréal. 

Cseke, C., McIntyre, H., Bou-Matar, M., & Rubin, K. (2016). Including the inclusive: An online 

conversation with Col Cseke, Hope McIntyre, Majdi Bou-Matar, and Kate 

Rubin. Canadian Theatre Review, 167, 34–39. https://doi.org/10.3138/ctr.167.008  

https://doi.org/10.1080/09548961003696096
https://vancouver.ca/files/cov/2022-12-12-culture-shift-update.pdf
https://vancouver.ca/files/cov/2022-12-12-culture-shift-update.pdf
https://vancouver.ca/people-programs/grants-and-awards.aspx
https://vancouver.ca/people-programs/grants-and-awards.aspx
https://www.cacv.ca/about/
https://doi.org/10.3138/ctr.167.008


 67 

D’Andrea, M. (2017a). Behind closed doors: How the peer-review process works and how arts 

councils make decisions about arts funding. [Unpublished doctoral dissertation]. 

University of Toronto.  

D’Andrea, M. J. (2017b). Symbolic power: Impact of government priorities for arts funding in 

Canada. The Journal of Arts Management, Law, and Society, 47(4), 245–258. 

https://doi.org/10.1080/10632921.2017.1340209  

Davenport, S., & Leitch, S. (2005). Circuits of power in practice: Strategic ambiguity as 

delegation of authority. Organization Studies, 26(11), 1603–1623. 

https://doi.org/10.1177/0170840605054627  

Denis, J.-L., Langley, A., & Rouleau, L. (2007). Strategizing in pluralistic contexts: Rethinking 

theoretical frames. Human Relations (New York), 60(1), 179–215. 

https://doi.org/10.1177/0018726707075288  

Dewing, M. (2013). Federal government policy on arts and culture. (Publication No. 2008-41-

E). Library of Parliament. 

Dick, B., Jeannotte, S., & Hill, K. (2019). Positioning culture within Canadian 

municipalities. Culture and Local Governance, 6(1), 1–22. https://doi.org/10.18192/clg-

cgl.v6i1.4550   

Diefenbach, T. (2009). New public management in public sector organizations: The dark sides of 

managerialistic “enlightenment.” Public Administration (London), 87(4), 892–909. 

https://doi.org/10.1111/j.1467-9299.2009.01766.x  

Dubuc, L. (2021). De la précarité à la dignité : nouveaux regards pour améliorer le statut de 

l’artiste. Conseil des arts de Montréal. 

https://doi.org/10.1080/10632921.2017.1340209
https://doi.org/10.1177/0170840605054627
https://doi.org/10.1177/0018726707075288
https://doi.org/10.18192/clg-cgl.v6i1.4550
https://doi.org/10.18192/clg-cgl.v6i1.4550
https://doi.org/10.1111/j.1467-9299.2009.01766.x


 68 

Durrer, V., Gilmore, A., & Stevenson, D. (2019). Arts councils, policy-making and “the 

local.” Cultural Trends, 28(4), 317–331. https://doi.org/10.1080/09548963.2019.1644795   

Edmonton Arts Council. (2018). Connections & exchanges: A 10-year plan to transform arts 

and heritage in Edmonton. 

Eisenberg, E. M. (1984). Ambiguity as strategy in organizational 

communication. Communication Monographs, 51(3), 227–242. 

https://doi.org/10.1080/03637758409390197  

Elbanna, S. (2006). Strategic decision-making: Process perspectives. International Journal of 

Management Reviews : IJMR, 8(1), 1–20. https://doi.org/10.1111/j.1468-

2370.2006.00118.x 

Eriksen, A. (2021). Political values in independent agencies. Regulation & Governance, 15(3), 

785–799. https://doi.org/10.1111/rego.12299  

Fatona, A. M. (2011). “Where outreach meets outrage”: Racial equity at the Canada Council 

for the Arts (1989–1999) [Unpublished doctoral dissertation]. University of Toronto.  

Fournier, M., & Misdrahi, M. (2014). Critères et processus d’évaluation en art contemporain. Les 

concours d’aide à la création du CALQ. Globe (McGill University. Quebec Studies 

Programme), 17(1), 85–107. https://doi.org/10.7202/1028634ar  

Fox, C. J. (2000). The use of philosophy in administrative ethics. In T. L. Cooper (Ed.), 

Handbook of administrative ethics (2nd ed., rev. and expanded, pp. 105–130). CRC Press. 

Galloway, I. D. (1990). Strategic management in public sector research organisations: A critical 

review. The International Journal of Public Sector Management, 3(1), 5–24. 

https://doi.org/10.1108/09513559010138316  

https://doi.org/10.1080/09548963.2019.1644795
https://doi.org/10.1080/03637758409390197
https://doi.org/10.1111/j.1468-2370.2006.00118.x
https://doi.org/10.1111/j.1468-2370.2006.00118.x
https://doi.org/10.1111/rego.12299
https://doi.org/10.1108/09513559010138316


 69 

Gattinger, M. (2017). The roots of culture, the power of art: The first sixty years of the Canada 

Council for the Arts. McGill-Queen’s University Press. 

Gattinger, M., Saint-Pierre, D., & Gagnon, A. C. (2008). Toward subnational comparative 

cultural policy analysis: The case of provincial cultural policy and administration in 

Canada. The Journal of Arts Management, Law, and Society, 38(3), 167–186. 

https://doi.org/10.3200/JAML.38.3.167-186  

George, B., Walker, R., & Monster, J. (2019). Does strategic planning improve organizational 

performance? A meta-analysis. Public Administration Review, 79(6), 810–819. 

https://doi.org/10.1111/puar.13104  

Giffords, E. D., & Dina, R. P. (2004). Strategic planning in nonprofit organizations: Continuous 

quality performance improvement – A case study. International Journal of Organization 

Theory and Behavior, 7(1), 66–80. https://doi.org/10.1108/IJOTB-07-01-2004-B004  

Goransson, K., & Fagerholm, A.-S. (2018). Towards visual strategic communications: An 

innovative interdisciplinary perspective on visual dimensions within the strategic 

communications field. Journal of Communication Management (London, England), 22(1), 

46–66. https://doi.org/10.1108/JCOM-12-2016-0098  

Grant, R. M. (2003). Strategic planning in a turbulent environment: evidence from the oil 

majors. Strategic Management Journal, 24(6), 491–517. https://doi.org/10.1002/smj.314   

Hamilton Arts Council. (2020). Homepage. https://www.hamiltonartscouncil.ca/  

Hammonds, W. & Bhandal, L. (2011). Where to next for diversity? An assessment of Arts 

Council England’s race equality and cultural diversity policies and emerging 

trends. Journal of Policy Research in Tourism, Leisure and Events, 3(2), 187–200. 

https://doi.org/10.1080/19407963.2011.555459  

https://doi.org/10.3200/JAML.38.3.167-186
https://doi.org/10.1111/puar.13104
https://doi.org/10.1108/IJOTB-07-01-2004-B004
https://doi.org/10.1108/JCOM-12-2016-0098
https://doi.org/10.1002/smj.314
https://www.hamiltonartscouncil.ca/
https://doi.org/10.1080/19407963.2011.555459


 70 

Hendrick, R. (2003). Strategic planning environment, process, and performance in public 

agencies: A comparative study of departments in Milwaukee. Journal of Public 

Administration Research and Theory, 13(4), 491–519. 

https://doi.org/10.1093/jopart/mug031  

Hill, K. (2012). Municipal cultural investment in five large Canadian cities: A study prepared 

for the City of Vancouver, the City of Calgary, the City of Toronto, the City of Ottawa and 

the Ville de Montréal. Hill Strategies.  

Hill, K. (2013). Cultural investment by the City of Edmonton: 2009 to 2012. Hill Strategies. 

Hillman Chartrand, H., & McCaughey, C. (1989). The arm’s length principle and the arts: An 

international perspective - past, present and future. In M.C. Cummings Jr & J. Mark 

Davidson Schuster (Eds), Who’s to Pay? for the Arts: The International Search for Models 

of Support. American Council for the Arts.   

Hosmer, L. T. (1994). Strategic planning as if ethics mattered. Strategic Management 

Journal, 15(S2), 17–34. https://doi.org/10.1002/smj.4250151003  

Jarzabkowski, P., & Fenton, E. (2006). Strategizing and Organizing in Pluralistic Contexts. Long 

Range Planning, 39(6), 631–648. https://doi.org/10.1016/j.lrp.2006.11.002  

Jarzabkowski, P., Sillince, J. A. A., & Shaw, D. (2010). Strategic ambiguity as a rhetorical 

resource for enabling multiple interests. Human Relations (New York), 63(2), 219–248. 

https://doi.org/10.1177/0018726709337040  

Jeannotte, M. S., Carter, D., & Dick, B. (2019). Counting together: Ottawa’s collaborative 

approach to developing cultural indicators. Municipal World, 17–18. 

https://doi.org/10.1093/jopart/mug031
https://doi.org/10.1002/smj.4250151003
https://doi.org/10.1016/j.lrp.2006.11.002
https://doi.org/10.1177/0018726709337040


 71 

Kernaghan, K. (2003). Integrating values into public service: The values statement as 

centerpiece. Public Administration Review, 63(6), 711–719. https://doi.org/10.1111/1540-

6210.00334  

Kovacs, J. F. (2010). Cultural plan implementation and outcomes in Ontario, Canada. Cultural 

Trends, 19(3), 209–224. https://doi.org/10.1080/09548963.2010.495273  

Langley, A. (1988). The roles of formal strategic planning. Long Range Planning, 21(3), 40–50. 

https://doi.org/10.1016/0024-6301(88)90032-5 

Léger. (2019). Les arts au coeur des citoyens : Sondage auprès des résidents de l’île de Montréal 

2019. Conseil des arts de Montréal. 

Lepp, B. (2016). The numbers game. Canadian Theatre Review, 167, 31–33. 

https://doi.org/10.3138/ctr.167.007  

Lewandowska, K., & Smolarska, Z. (2020). Artistic quality and consensus decision-making: On 

reviewing panels in the performing arts. International Journal of Media and Cultural 

Politics, 16(2), 159–174. https://doi.org/10.1386/macp_00022_1  

Lowell, J. F., & Ondaatje, E. H. (2006). The arts and state governments: At arm’s length or arm in 

arm? (1st ed.). RAND Corporation. 

Maier, C. D., & Andersen, M. A. (2014). Dynamic interplay of visual and textual identification 

strategies in employees’ magazines. International Journal of Strategic 

Communication, 8(4), 250–275. https://doi.org/10.1080/1553118X.2014.903956   

MASS LBP. (2013). Creating value with increased investment in the arts: Results of the City of 

Toronto and Toronto Arts Council consultation with Toronto’s cultural sector 2013. City 

of Toronto and Toronto Arts Council. 

https://doi.org/10.1111/1540-6210.00334
https://doi.org/10.1111/1540-6210.00334
https://doi.org/10.1080/09548963.2010.495273
https://doi.org/10.1016/0024-6301(88)90032-5
https://doi.org/10.3138/ctr.167.007
https://doi.org/10.1386/macp_00022_1
https://doi.org/10.1080/1553118X.2014.903956


 72 

McHatton, P. A., Bradshaw, W., Gallagher, P. A., & Reeves, R. (2011). Results from a strategic 

planning process: Benefits for a nonprofit organization. Nonprofit Management & 

Leadership, 22(2), 233–249. https://doi.org/10.1002/nml.20051  

McVay, R. (2014) Cultural planning in Canada: Patterns, theories & authenticity. Dalhousie 

University School of Planning. 

Melewar, T. C., Bassett, K., & Simões, C. (2006). The role of communication and visual identity 

in modern organisations. Corporate Communications, 11(2), 138–147. 

https://doi.org/10.1108/13563280610661679  

Mintzberg, H. (1994a). Rethinking strategic planning part I: Pitfalls and fallacies. Long Range 

Planning, 27(3), 12–21. https://doi.org/10.1016/0024-6301(94)90185-6  

Mintzberg, H. (1994b). Rethinking strategic planning part II: New roles for planners. Long 

Range Planning, 27(3), 22–30. https://doi.org/10.1016/0024-6301(94)90186-4  

Misdrahi, M. (2015). Être « découvert » ou se faire « reconnaître » ? : Le processus de 

détermination de la valeur artistique dans l’attribution de bourses en arts visuels/To be 

“discovered” or to make oneself “known”?: The process of determining artistic value in the 

granting of visual arts scholarships. Sociologie et sociétés, 47(2), 65–83.  

Misdrahi Flores, M. (2013). L’évaluation des pairs, la prise de décisions et les critères de la 

qualité au Conseil des arts et des lettres du Québec : Le cas des arts visuels 

contemporains. ProQuest Dissertations Publishing.  

Molina, A. D. & Spicer, M. W. (2004). Aristotelian rhetoric, pluralism, and public 

administration. Administration & Society, 36(3), 282–305. 

https://doi.org/10.1177/0095399704265293  

https://doi.org/10.1002/nml.20051
https://doi.org/10.1108/13563280610661679
https://doi.org/10.1016/0024-6301(94)90185-6
https://doi.org/10.1016/0024-6301(94)90186-4
https://doi.org/10.1177/0095399704265293


 73 

Paquette, J., Beauregard, D., & Gunter, C. (2017). Settler colonialism and cultural policy: The 

colonial foundations and refoundations of Canadian cultural policy. International Journal 

of Cultural Policy : CP, 23(3), 269–284. https://doi.org/10.1080/10286632.2015.1043294  

Paquette, J., Dholandas, C., & Beauregard, D. (2021). Canadian cultural policy: Policy rationale, 

values, and debates. In D. Beauregard & J. Paquette (Eds), Canadian Cultural Policy in 

Transition (1st ed., pp. 63–82). Routledge. https://doi.org/10.4324/9781003134022-6 

Portman, J. (1987, May 24). Municipal support of the arts - a... CanWest News. 

Pressgrove, G., Janoske, M., & Haught, M. J. (2018). Editors’ letter: New research and 

opportunities in public relations and visual communication. Public Relations 

Review, 44(3), 317–320. https://doi.org/10.1016/j.pubrev.2018.04.006   

Reid, W. (n.d.). Rethinking cultural philanthropy in Montréal: Relationships and community. 

Conseil des arts de Montréal. 

Resonance Creative Consulting Partners. (2008). A city creative to its bones: Envisioning 

neighbourhood arts hubs. A discussion paper. Toronto Arts Council Foundation. 

Rushton, M. (2002). Political oversight of arts councils: A comparison of Canada and the United 

States. International Journal of Cultural Policy : CP, 8(2), 153–165. 

https://doi.org/10.1080/1028663022000009597  

Saint-Pierre, D. (2006). Des approches de soutien aux arts et à la culture distinctes au sein des 

communautés canadiennes et québécoises : Portrait des conseils locaux des arts. Loisir et 

société, 29(2), 523–549. https://doi.org/10.1080/07053436.2006.10707730 

Saint-Pierre, D., & Gattinger, M. (Eds.). (2021). Cultural policy: Origins, evolution, and 

implementation in Canada’s provinces and territories. University of Ottawa Press. 

https://doi.org/10.1080/10286632.2015.1043294
https://doi.org/10.4324/9781003134022-6
https://doi.org/10.1016/j.pubrev.2018.04.006
https://doi.org/10.1080/1028663022000009597
https://doi.org/10.1080/07053436.2006.10707730


 74 

Santini, L. (2013). Public funding of the visual arts in Canada: Keeping creativity at an arm’s 

length. ProQuest Dissertations Publishing.  

Singleton, R. A., Jr., & Straits, B. C. (2017). Approaches to social research (6th ed.). Oxford 

University Press.  

Spee, A. P., & Jarzabkowski, P. (2011). Strategic planning as communicative 

process. Organization Studies, 32(9), 1217–1245. 

https://doi.org/10.1177/0170840611411387  

Stewart, D. W. (1991). Theoretical foundations of ethics in public administration: Approaches to 

understanding moral action. Administration & Society, 23(3), 357–373. 

https://doi.org/10.1177/009539979102300305 

Stone, M. M., & Brush, C. G. (1996). Planning in ambiguous contexts: The dilemma of meeting 

needs for commitment and demands for legitimacy. Strategic Management Journal, 17(8), 

633–652. https://doi.org/10.1002/(SICI)1097-0266(199610)17:8<633::AID-

SMJ837>3.0.CO;2-6  

Tattersall, J. (2018). Arts Council England: Ramifications of organisational dynamics and 

institutional setting on policy. Journal of Evolutionary Studies in Business, 3(1), 226–246. 

https://doi.org/10.1344/jesb2018.1.j043  

Teitel, D. (2016). New pie and more pie—funding for Canada Council for the Arts: An interview 

with Guylaine Normandin and Geneviève Vallerand. Canadian Theatre Review, 167, 12–

15. https://doi.org/10.3138/ctr.167.003  

Timmermans, S., & Tavory, I. (2012). Theory construction in qualitative research: From 

grounded theory to abductive analysis. Sociological Theory, 30(3), 167–186. 

https://doi.org/10.1177/0735275112457914 

https://doi.org/10.1177/0170840611411387
https://doi.org/10.1177/009539979102300305
https://doi.org/10.1002/(SICI)1097-0266(199610)17:8%3c633::AID-SMJ837%3e3.0.CO;2-6
https://doi.org/10.1002/(SICI)1097-0266(199610)17:8%3c633::AID-SMJ837%3e3.0.CO;2-6
https://doi.org/10.1344/jesb2018.1.j043
https://doi.org/10.3138/ctr.167.003
https://doi.org/10.1177/0735275112457914


 75 

Timonen, V., Foley, G., & Conlon, C. (2018). Challenges when using grounded theory: A 

pragmatic introduction to doing GT research. International Journal of Qualitative 

Methods, 17(1), 1–10. https://doi.org/10.1177/1609406918758086 

Toronto Arts Council. (n.d.) Toronto Arts Council equity framework. 

https://torontoartscouncil.org/reports-and-resources/toronto-arts-council-equity-framework  

Toronto Arts Council. (2016). Arts-making 2025: Toronto Arts Council strategic priorities. 

Upchurch, A. R. (2016). The origins of the arts council movement : philanthropy and policy. 

Palgrave Macmillan.   

Vanasse, A. (2001). Conseil des arts du canada : Les ratés du système. Lettres 

québécoises, 104(104), 5–7.  

Vigeant, L. (2001). Une nouvelle arme pour le MAL: Les portraits économiques du CALQ. Jeu 

(Montréal, Québec), 98, 7–9.  

Winnipeg Arts Council. (2018). Creation, participation, inspiration. Framework for planning 

2018 to 2022. 

Winnipeg Arts Council. (2020, August 24). Equity and the Winnipeg Arts Council. 

https://winnipegarts.ca/news/equity-statement-from-the-winnipeg-arts-council  

Wolf, C., & Floyd, S. W. (2017). Strategic planning research: Toward a theory-driven 

agenda. Journal of Management, 43(6), 1754–1788. 

https://doi.org/10.1177/0149206313478185  

Wright, P. (2020). Strategic planning: A collaborative process. Nursing Management, 51(4), 40–

47. https://doi.org/10.1097/01.NUMA.0000654860.02889.d3   

https://doi.org/10.1177/1609406918758086
https://torontoartscouncil.org/reports-and-resources/toronto-arts-council-equity-framework
https://winnipegarts.ca/news/equity-statement-from-the-winnipeg-arts-council
https://doi.org/10.1177/0149206313478185
https://doi.org/10.1097/01.NUMA.0000654860.02889.d3


 76 

Appendix A: Ethics Approval Notice 

 

25/11/2022

Université d'Ottawa
Bureau d’éthique et d’intégrité de la recherche

University of Ottawa
Office of Research Ethics and Integrity

550, rue Cumberland, pièce 154  550 Cumberland Street, Room 154
Ottawa (Ontario) K1N 6N5 Canada    Ottawa, Ontario K1N 6N5 Canada

 613-562-5387 •  613-562-5338 •   / ethique@uOttawa.ca ethics@uOttawa.ca
 | www.recherche.uottawa.ca/deontologie www.recherche.uottawa.ca/ethics

CERTIFICAT D'APPROBATION ÉTHIQUE | CERTIFICATE OF ETHICS APPROVAL

Numéro du dossier / Ethics File Number S-09-22-8321

Titre du projet / Project Title Strategic Planning at Municipal
Arts Councils: Rationale,
Process, and Impact

Type de projet / Project Type Mémoire de maîtrise / Master's
major research paper

Statut du projet / Project Status Approuvé / Approved

Date d'approbation (jj/mm/aaaa) / Approval Date (dd/mm/yyyy) 25/11/2022

Date d'expiration (jj/mm/aaaa) / Expiry Date (dd/mm/yyyy) 24/11/2023

Équipe de recherche / Research Team

Chercheur / Researcher Affiliation Role

May ANTAKI École d'études politiques / School of Political Studies Chercheur Principal / Principal Investigator

Monica GATTINGER École d'études politiques / School of Political Studies Superviseur / Supervisor

Conditions spéciales ou commentaires / Special conditions or comments



 77 

Appendix B: Interview Guide 

 

Strategic Planning at Municipal Arts Councils – Interview Guide 
 
Section 1: Strategic Planning’s Rationale  

1. When did your arts council begin creating strategic plans? What was the impetus? 
2. How has the thinking around strategic planning evolved over the years? 
3. Why did your arts council decide on the specific timeframe for the strategic plan, and 

has this evolved over time? If so, why? 
 
Section 2: The Strategic Planning Process 

1. Can you walk me through the strategic planning process at your arts council? (Prompt if 
needed: Who is involved? How are they chosen?) 

2. Do governmental priorities play into the choices made during the strategic planning 
process and, if so, how? Are the general public and the arts community engaged in the 
process and, if so, how?  

3. Does the timeframe chosen for the strategic plan (eg. a three-year plan or a ten-year 
plan) influence the priorities that get chosen and, if so, how? What other factors may 
influence the decision-making that happens during the strategic planning process?  

4. When it comes to making decisions about priorities, what methods are used? How do 
plans get finalized and who has final say?  

5. What are some challenges to the process and what happens when there’s a 
disagreement?  

6. Do you know if your arts council receives feedback on the strategic plan after it gets 
released and, if so, what do they do with it? 

7. Has the design of your arts council’s strategic planning process evolved over the years? 
If so, can you walk me through what you know?  

 
Section 3: Impact 

1. What are some challenges for your arts council around implementing your strategic 
plan? 

2. What is the intended value of strategic planning to your arts council? How can strategic 
plans live up to this value or fall short of it?  

3. Strategic plans are developed at a particular moment in time. What happens when 
major changes in society, technology, or politics transform the context within which the 
arts council functions? Are plans able to remain relevant in the face of major change? 
(Prompt if needed: Examples include the war in Ukraine, Black Lives Matter, etc.) 

4. Does the strategic plan influence or guide the peer-review committees’ work and, if so, 
how? What are some challenges here? 

5. How does your arts council engage with the strategic plan in the months and years after 
it gets published? (Prompt if needed: Does the arts council turn to the strategic plan 
every time a decision needs to get made? If not, what kind of decisions trigger the 
organization to consult its strategic plan? Does this remain consistent over the 
timeframe of the plan (eg. for a ten-year plan, for all ten years)?) 
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Appendix C: Recruitment Text 

[city], [date] 
 
 
Dear [name of potential participant], 
 
Invitation to participate in a study about strategic planning at municipal arts councils.  
 
My name is May Antaki, and I am a master’s student in public administration at the University of 
Ottawa in Ontario, Canada, working under the supervision of Dr. Monica Gattinger. With a 
decades-long history of working with artists and arts organizations, I have a particular interest in 
arts and cultural policy. It is with this interest that I am undertaking a study about strategic 
planning at municipal arts councils. This study examines (1) the rationale behind strategic 
planning; (2) the strategic planning process itself, and (3) the impact of the strategic planning 
process.  
 
Strategic planning is a common organizational practice, and as a public-facing document a 
strategic plan acts as a prominent reflection of an arts council’s values and priorities, as well as 
accountability and performance measures. Given this, strategic plans are powerful documents 
that influence the relationship between arts councils and the artists and organizations applying 
for funding, as well as the relationship between arts councils and the public. What’s more, 
strategic plans are intended to be used by the arts councils themselves as a guide for their own 
internal decision-making. However, strategic planning’s usefulness has long been debated in 
organizational planning literature. The purpose of this study is to get to the heart of the strategic 
planning process at municipal arts councils and offer an in-depth look at its value.   
 
Through interviews with individuals responsible for the strategic plans that arts councils publish 
publicly, the study aims to address the following research questions: What is the rationale behind 
strategic planning at municipal arts councils? How does the process unfold at various municipal 
arts councils? What is the impact of a strategic plan on arts councils themselves, once the plan 
has been published? 
 
Interviews with participants involved in the strategic planning process are an indispensable 
component of this study. Given your expertise and experience, I would like to invite you to take 
part in a confidential interview (roughly 60 minutes) to discuss this topic. Our conversation would 
focus on your experience in the strategic planning process(es) at [insert arts council name]. I will 
be gathering information on topics such as how the arts council incorporates governmental 
priorities, the public’s views, and the arts community’s interests into its planning; how the 
process is undertaken and what challenges are encountered; how plans get finalized, including 
who has final say; how the published plans influence decision-making within the organization; 
and what some challenges are in implementing the plans. 
 
I sincerely hope you will agree to participate in this study. I believe better understanding the 
strategic planning process—its rationale, relevance, and impact—will be beneficial for the arts 
and culture sector in the long run.    
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Please let me know by reply email if you would be willing to participate in a confidential interview. 
I would be pleased to answer any questions or concerns. 
 
Sincerely, 
 
 
 
May Antaki 
Master of Arts Public Administration Student 
University of Ottawa, School of Political Studies  
manta024@uottawa.ca 
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