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ABSTRACT

- o , .
The purpose of the present study was to empirically-~

‘investigate two postulates of social influence theory, as

'extiapolated from persuasive communication theory. - The.

variables of client concern intensity and counselor K

S

experience were investigated to determine their differential-

' effects on percelved counselor credibility, as a way of

~

testing the two postulates. Accordlng to social 1nfluence
theory, clients unconditionally accept ‘counselors who are.
considered credible (Strong, 1968; Egan, 1975). This is

a contentious issue and it is hypothesized that counselors

do not need credibility in order to be accepted as help

“¢ivers. The variable of client concern intensity was

A

selected =0 test the above hypothesis. v,

Previous research has been inconclusive as to the

‘effects of Qre—session information about the counselor's

-

background g% ratlngs of his credibility, castlng doubt on
the importance attached to credibility in the counsellng
relatlonshlp. The variable of#iounselor experience was
selected to test the aspect of social influence theory
that argues that counselor experience positiyely affects
ratings of his credibility.- Since thefe was no wideiy

accepted deflnltlon of credibility reported in the

literature, thlS concept was.operatlonally deflned as the

i
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degree to which a céunselor possesses perceived expertness;
trustworthiness and‘attractiveneés.

An analogue design was used to test the effects of
the two independent variables of‘élient concern intensity
with two levels and counselor expérience with two levels
on the dependent variable of perceived counselor credibility.
A total of 160 male and female subjects were included in the
sampIET//The first part of the experimental procedure
involved subjéct ratings of concern intensity. After
receiving introductory in;%rmation regarding the cdunselor's1
level ﬁf-experience; the subjects viewed a videotaped
segment of a simulated counseling session. This was -
followed by ratings of the counselor on a number of
dependent measures.

?yo separate multivariate .analyses of variance
(MANOVA) were used tg_analyze the daﬁa. Because each of
the overall MANOVA's reached a significant level, 7 univariate

”

analyses of variance were computed on the.dependent measures.

' The results indicated that levels of counselor experience

‘significantly affected ratings of pérceived credibility.

However, no differendés'were found between low and high

concern intensity groupsngytheir ratings of counselor .

b 20N

credibility. .Furthermore, there were no interaction effects

between the two variables. B&nalyses of .the responses to
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the postexperimental questionnaire revealed some. .
discrepancieé'in’evaluations of the study by‘the subjects . -
in the.yarious experiméntal conditions. Specifically,

ubjects assigned to the concern intensity condition

differed in their ratings of the extent to which they

placéd themselves in the intepview and attended to the

&
counselor's behavior.
. /\__
- The results o two major variables were

discﬁssed as being supportive of social ipfluence theory

as applied to counseling. The use of videotaped counseling
sessions as part of the experimental procedure was
questiqnedg}n light of the findings from the postexperimental
questionnaire. The limitations of the study in terms of

subject pool and generalizability were also presented,

along with directions for~future research.
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CHAPTER 1
REVIEW OF THE LITERATURE

/ ' This chapter presénts_the l%terature related to social
. '_ _ ipfluence theory as applied to the counseling relationship._
Section one outlines the arguments presented in favor of
extrapolating principles from social bsychology and applying
them to the investigation of. the counseling process. The
next section presents a detailed discussion of social influence
theéry along with an exhaustive and comprehénsive revigw of
the research into perceived expertness, trustworthiness and
attractiveness. The final section contains a summary of .
social influence theory discussed in this chapter and also
the theoretical hypotheses to be investigated in the present

study.

1. Extrapolating from Social Psychology

- L Y

Counseling psyqﬁology has witnessed ih‘rgdent years.
an increasihg number of empirical investigations that have
extrapolated principles from social.psychology. The growing
interest partly stems from encouraging arguments that it is
possible to obtain a better understanding of the dyadic

»

counseling and psychotherapeutic relationship through the

t
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application "of sociél psychologicél théo;y and research
(Shoben, 1953; Rottexr, 1954; Frank, 1961; Krasner, 1962;
Heller, 1963; Goldstein, 1966; Strong, 1968). The -arguments
were initially concerned with the application of this knowledge
to psychotherapy. Goldstein (1966) pointed out that the
results from social psychological research can advance the
empirical investigations of psychotherapy by making available
haqy variables, improving the éfedictive power and préviding’
explanationé of research findings. Furthermore, he added that
social psychology can advance an "understanding of imdividual
psychotherapy by having recourse in hypothesis building to
resear&h-findings in such areas as level of aspiration, role
expectations, interpersonal attraction, authoritarianism and
cognitive dissonance"” (p. 38). Goldstein, Heller and Sechrest
(1966) advanced thé'notion that the therapist's role can be
investigated in terms of client perceptions that are influenced
by the therapist's Behaviors_indicétive of credibility,
expertness, trustwor?hiness and attractiveneqs.

The early fé;earch which adopted principles f£rom social
psychology was specifically directed at gaining an under-
sEanding of psychotherapy. Historically, the termsfpsycho-
therapy and counseling haﬁe referred to separate forms of help
giving. In current practise, this no longer seems to be'thg.

case and the two terms are used interchangeably {(Pepinsky and

b
L] ’
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detalled account of social 1nfluence theory ;\a the variables

~ Karst, 1964; Brammér' and Shostrom, 1968; Corsini, 1973; _ )

Sundberg and, Tyler, 196%5 Ford and Urban, 1963; Harper, 1859).,
Indeed, Patterson (1973) makes no distinction between psycho-

therapy and counseling and is more coancerned with the common

-characteristics of both,such as the relationship dimension and

- % .
the process of treatment. For the purpose of this research,

the term counseling will be used to refer to both forms of °

help giving/and the label of counselor will also apply to the

role of therapiet in a helping relationship. ' oy

Strong (1968) provided much of the impetué for more E

.thorough and systematlc research into the counsellng relation-

ship through tHe appllcatlon ‘of sogial psychologlcal principles
to the counsellng‘settlng. By extrapolating flndlngs from
research on pereoeeive communication and more speo}fically,
communiecator credibility; Strong (1968) advanced an intér-
personal influence theory of counseling. Strong (1968)
1dent1f1ed the variables of expertness, trustworthiness and
attractmveness as characterlstlcs that establlsh\\\counselor S
credibility and.increase his influence over a cllent In
addition, he argued that the client's level of involvement 1n
the 1nfluence process is crucxal to the inducement of attltude
and behav1or change. The next sectlon presents a more

- —

being 1nvest1gated in ,the present studym o N -



2. Social Influénce Theory

e

AT Présentaﬁéon_of Thébry
A diversity of theoretical positions have been

advanced to expl&inrthe nature of the helping relationship.
From client-centered cgyﬁselors at one end of the spectrum
to the behaviorists.at the other end, counselors have
ostensibly identified with one school of help.giving and
héve acquired the s?ills necessary to work with clients in
accordance with the postulates. of the unique theoretical
framework.- For example,” the client-centered counselors need
to, develop the core helpiné skills, namely, unconditional
positive regard, empathy and congruence to facilitaﬁe

- change in their clients. The gcquisition of these,skills “ N

is a prerequisite for, counseling within this particular

s

framework. Similarly, other approaches to counseling
identify helping interventions that are necessary to

- ) fééili£§te change in.the éroubled individual. The vast
- majority of theoretical approaches to counseling,
despite their marked diversity on other grounds, come
together in the extent of tﬁeir common emphasis on the
interpersonal constructs mediéting between the counselor
and the client. A consideration of these constructs, in

particular the communication pattern that emerges in the
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initial stages QE,FhQ relationship, provides an alternate

theoretical perspective for understanding -the treatment

process thét seems to exist in most schools of counseling.’
. rd .

Social influence theory is one such innovative formulation

which focuses on the persuagive gqualities of the counselor's

-

communicatioﬁs.. Furthermore, this theory eﬁphasizes client

perceptiop of the counselor énd the ways in which thg,»\\l

counselor can }ncrease acceptahée and crédibi;ity.
Social.influence theory states'thatk?ll'human'

interaction involves some form of influence which occurs

at both overt and covert levels. In its more blatant form,

. a used car salésperson uses a variety of pressure tactics

to persuade a customer to buy a particular make of

automobile, while in another situation, _an editorial -
. "

writer is swaying the reader to reject the economic policiés

of a-foreign country by discrgditing its'nétional leaders.
A more subtle manifestation of interper?onal influence
occurs when a youﬁé éhild ﬁelps with dinner preparation .
so as to secure parental permission to watch a favorite-
television program. Within the context of counseling,
strdtegies and interventions are designed to encourage, .
and in some'caseé, to direct clients to Ebangeﬁeither

their way of thinking, feeling or behaving. A counselor

- can influence clients by establishing credibility as a
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source of help early in the counseling and thereby, gains
the confidence_of the client. Once peice;ved as_ credible,
the counselor .can use any variety of helping techniques
to induce 'the client to begin working toward the elimination
of self—defeating behaviors.

- A n%?ber Pf different theorists (Frank, 1961;
Strupp, 1973; Strong, 1968; Egan, 1975) have advocated the
conceptualization of counseling as an interpersonal

3

a g - = . ‘ . ]
influence process. In his book Persuasion and Healing,

Frank (;96i) suggested that all therapies be viewed as af
form of socia} influence in which a ther%pist is attempting
to change a patient's way of funétioning. He cited empirical
evidence from studies of persuasion whiéh con;idered the
factors affecting the tranémission of the therapist's
influence to the client. These factors consisted of the
demand characteristics of the helping relationship, the
client's state of mind and the therapist's use of condi-
tioning techniques to alter the cliggﬁ*s verbal behavior.
Igdeed, Frank suggested that the therapist's influence is
enhanced by his role which carries with it expectations
as'to.the behavior and the 1level of ability and competence-

of the otcupant of the position. To benefit from counseling

client needs to form the belief that the counselor is

anq?ﬁﬁert who has acquired the necessary skills and

training for his role as a. helper.



Strupp {(1973) viewed the therapeutic relationship
.from a developmental perspective with 'a focus on the
acquisition of social cskills. During the course of deve-
lopment, identifiable parent-child relationsﬁips develop
that become the basis of interpersonal relationships and
generalize to a wide varie%y of s'tuations. These pre-
dictable and observable patterns of relating to signifi-
cans others constitute the core of the social influence
process that characterizes the counseling relationship.
}'The degree of influencability is determined by the nature
rﬁj of the socializing pattern'of the client.

Much of the current inte;est in the influence
dimensions of counseling can be attributed to the theore-
tical contributions of Strong (1968). He formulated an
interpersonal influeece theory of counseling which was .
derived from an integration of principles and research
results from social psychology, specifically, in the area
of persuasive communications. His‘postulates and views
provided the 1mpetus for studies of the counseling rela-

) tionship from the perspectlve of social influence processes.

—

Extrapolat&ng from communicator credibility research,

Strong conceptualized counseling as an interpersonal
influence process whereby the counseling interventions

increased "(a) the counselor's influence power over the
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client by enhancing his perceived credibility (expertness
"and trustworthiness) and attractiveness (liging, similarity
and compatibility) and (b) the persuasibility of-the clieﬁth
by enhancing his invbivement in .counseling" (p. 223). By e
demohstréting respect, genuineness and empathy while
attending to the cl%ent's concerns, the counselor can
establish the qualities of expertness, attractiveness and
trustworthiness. As such, the use of the term credibility
to describe a counselor dées not imply that tﬁe person
possesses an aétribute or‘quality called credibility. On
the contrary, the perception of this construct, is much
like beauty in the eye of the beholder, and is expressed as
an attitude by the client. 1In order to arrive at this .
attituﬁe, clients’ spend Yigying amounts of time gatheriqé I
information about the counselor eithei-priof to or during
the initial phase of counseling or by doing both. In
some'céses, counselors may be able to contribute to the
client's pre-counseling expectations of the helper. For
egzhple, publication;H;nd iecommendations from former !
clients are a source df information by which to evaluate
a counselor and to develop attitudes about his ability to
lhelp distressed individuals. However, the majority of

help givers have to rely on the perception of their actions

and behaviors during the initial phase of counseling. As
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such, counéelors can be extremely instrumental in influ-
encing through verbal and non-verbal cues. the nature of

the client's attitudes reéﬁrding the credibility of the
counselor. In addition to assuming the helping role,
counselors need to become active agents in the impressions
formed by'clients. By attending to the peisuésive elements
of the relationship and ensuring client involvement‘in,thé
counseling process, a counselor is in an'e3cellent position

to have a strong impact on client attitudes toward the

‘helper and thereby, achieve successful counseling outcome.

Indeed,‘Strong (1968 asserted that counselors with
perceived expertness, t;&;twgrthigéss and attractiveness
can be more influential and effective as cﬁange agents
than counselors‘gerceived as not havi these qualitigs.
Egan (1975) pointed out that Strong's (1968) vieﬁ
of counseling is similar to Carkhuff's model of the helping
relationship. Although he does not talk about the social
influence dimensions of the relationship, Carkhuff (1966)
has_identified counseling skills thgt are identical to |
those describeé by Strongk(1968). .Unlike Strong who
advocates that counsélors establish their in{ifence base~
through the pret¥iously mentioned skills, Carkhuff empha-

sizes client self-determination brought about by counselor's

use of appropriate skills. It is apparent that in both



! . -

o o

views that the counseling goals‘are very Qifferent whiie‘

the means by which to achieve the goals ére_idepticd&.
Egan (1975) has exténded Strong's (1968) social

influence theory of counseling by elaborating on the

client's involvement in the helping process. He identified - | -

Fhree sources of client motivation that contribute to’ ‘

- attitude and behavior change. The first type éf égtivation

_,stems from the degree of psychological pain exge;ienced by N t

the client. <A person who feels intense pain is mére

susceptible to the‘inflqence of fhe counselor who is per- . {

ceived as a source of relief. The anxious and immohilized : ¢

- i .
client is even prepared to abdicate responsibility for g

much of what transpires during counsgling so'as to
ame%ioraté the suffering. ] ]
A élient is more likely to, become involved in-the

counseling process if the problem or concern has:intrinéic

value, which'is the second source of motivation. The more

importance the cliEnt.assigns to the probleﬁs, the harder

he is preﬁared to work toward a reduction of the pain. If- |
-; male client values, for example, his marriage and is

quite concerned about hisinability to express his emotions

to his wife, he is more likely to commiﬁ himseif to learning

how to expresgﬂhis fgelings due to théﬁihtrinsic value of

.

the problem. '« __
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o _ — The third source is. the amount of pﬁ§sical and
péychblogical effort expected of the client. In the case
of a client who is faced qithfegcessive and possibly
-unréalistic counselor ‘demands, counseling is likeiy to be
términated prematurely. The goals established for
counséling.need to be congruent with the préparedness and
willihgness of ‘the client to work fqyard improving his

. condition. This is not to suggest that the counselor

' mariipulate the client to make the necessary changes. To
the contrary, the counselor creates a collaborative atmos-

‘ 'phe;e aesignéd to maximizg the client's involvement in the

change pfocess. .
- . v - .
Of particular’ interest to the present study is
\ s

N the level oﬁlclient_dis;ress." Most élients enter into

. counselihé with"$ome problem'or coﬁcgrn for which they are

~ . seeking relief. Depending on the sééerity of the_coﬁcern,
- - cliénts ekbeéience varying inténsities:forleach of thgfr

concerns. Sqﬁe clients feel that the pain is'u#bearasle-
and‘éhey fear iqsing controlhwhich prompﬁs_them to seek
immédiaée help. With o£hers; Fhe paip is tolerable agd
‘ there is not that-same_sense'of urgency. ‘Ih thé forme£
<// case, the ;iientlis fulnérablé and.suséeptible to anyone

offering ﬁeip since there is the expectatéoh that the

“

counseling interventions will lead to a reduction inh the

13 + N
.
.



~intensity of the concern, if not.an elimination of the B ‘
! |

' concern. Indeed, Eéan (1975) speculated that --

‘The less control the client has over his llfe,
the more influence.the helper must exert. A -
fairly well .dntegrated client will be likely to
collaborate with, rather than merely submit
himself to, the helping process .(but he is also
least in need of help). A severely disturbed .
person will be initially capable of little
collaboration and therefore will have to be
influenced the most (for example, through.
behavior modification programs designed to -~
develop the resources necessary. for some minimal

-~ kind of collaboratlon) (p. 107).

A client with hlghly intense concerns or problems
is more likeiy to submit to the social céntrol of the =
counselor and raise fewer quésfions about the counselor's
credibility, glven that certain condltlons exist 1n;the'
relatidnship. As Egan (1975) points out,_lf a client per—
ceives the counselor as demonstratlﬂh expertness (E?VLng-
the skills or means'by_whiéh té help), trustworthiness
(acting primarily in the interests of the cl%gnt aﬁdQnog
for selfish purposes) aﬂd attractiveness (hdving compati- |,
bility with and théhépproval of the client),lhe allows the
counselor to enter into his wa& of experienciqg‘life events,
in particular'his way of behaving; thinkiﬁg.and feeling. |
.Fgrthermore, social influence theory states that-it is:

only after a counselor is perceived as possessing the -

above mentioned qualities that he is considered a credible
¢ ) (Y
-~

source of help. This specific aspect of the theory is a-

.- ~



hypotheses, an operational definition of counselor credi-

-.will be presented in the following section.

—~_

contentious issue in tnat it is questionable whether a
dlstreééed client goes through the process of 1dent1fy1ng
the prev1ously mentloned qualltles before acceptlng a

-

counselor as a source of helpﬂ This }S.Qne problem to be

investigated in the present study. Before stating the

bility along with an exhaustive review of the literature

S

B. Definition of Counselor Credibility -

Atkinson end Carskaddon (1975) provided one of
the few definitions of counselor credibility but one which
is based, in part, on a false assumption and in light of
the factors identified in the research literature, is
much roo narrow and limited. Atkinson and Carskaddon
f1975) extended a definition offered by Strong and Dixon
(1971) to include "an expectation By the client or poten-
tial client that the counselor noSsesses the knowledge of
psychology, therapeutic skill,‘comprehension of the
client's problem and willingness to help the client to

deal effecfively with his problems” (p. 181). In

' broadening the earlier definition, the investigators -

R 2 4

erroneously assumed that the concept referred to

counselor credibility when in fact Strong and Dixon (1971)

B b = = e e e
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§
presented a definition of coun/elor expertness. ' As such,
‘thé Atkinson and Carskaddon (f975) definition is an
“é#tension of counselor expeﬁiness. : .
\An extrapolation 9% the factors contafned in the

definition of communicato;fcredibility (Hovland, Janis and

" ¢
- »

:3kéii§, 1953) provides a definition of counselor credibility °
which incorporates the féctors of expertness and
trustworthiness. The inclusion of thesé{two facéors makes
for a more precise and accurate definition‘of counselor
credibility..rlndeed, Barak and LaCrosse (1975) sﬁggested
that "expertness and trustworthiness are highly related
or part of the more unitary dimension of credibility” (p.. 475).
Recent empirical evidence also argues favorably for the
extension of this definition to include the factor‘\61*

atgractivéness. In a study of client percé}tion of
counselor behavior, LaCrosse and Barak (1976) found
relatively high intercorrelations among expertness, trust-
worthiness and att;activehess which was -interpreted as
freferring to a common.component of perceived counselor
behavior. Although the investigators éuggésted that this
common component might be identified as "persuasiveness",

"power" or "influence", it seems that the component

may also refer to counselor credibility. ' g
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For the present study, counselor credibility is
operationally defined as the degree t%;WhiCh a counselor
has perceived expertness, trustworthiness and attractive- \
ness. In view ©of the fact that past research has
investigated counselor credibility in terms of one of
these variables or in combination with each other, an all
inclusive review of the studies of each variable wiLl be
presented to demonstrate the stage at which the research
in this area has reached at present. This will be
attempted by considering in a systematlc manner the

functional relationship between a diversity of lndependent
variables and tﬂ; perceived dimensions of expertness,
trustworthiness and attractiveness. In addition, the
literature on counselor experience will be reviewed, a;ong
with the studies of concern intensity.

¢. Studies of Perceived Expertness

e

Counselor expertness is defined as "the client's
belief that the_counsélor possesses information and means
of interpreting information which allow the client to
obtain valid conclusions about and to deal éffeq}ivély
with his problem" (Strong and Dixon, 1971, p. 562). for
the counselor to be perceived as an expert, the clien£

needs to develop the belief that the counselor has the
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knowledge and the helping skills to identify the néture of
the problem and to effect some change. Without such a belief,
the client may find it difficult to exberience the counselor
as a source of help and may even terminate counseling. The
counselor conveys his expertness to the clignt on the basis
of his behavior, role and reputation.

Recent studies of counselor behavior expertness have

attempted‘to delineate the characteristics and specific

“behaviors that identify him as an expert. In a study using

environmental cues, Heppner and Pew (1977} found that the
presence of awards and diplomas in the counseling- office

significantly enhanced the perception of expertness. Schmidt

and Strong (1970) studied the counselor behaviors and

i "

appearances which denoted perceived counselor expertness and
inexpertness. ~Six different male counselors, ranging from

a first-year graduate student to a highly experienced Ph. D.
counselor were videotaped interviewing a client who was role
played by a graduate student. The first five minutes of each
counselor's interview was shown to thirty-seven undergraduate
male students enrolled in a course in Introductory Psychology.
The subjedﬂs rated the interviewer's level of exéertneés

and listed the behavior incidents or personal cha}acteriétics
gf each interviewer which reflectgd his expertness and

inexpertness. In this study, expertness was defined
‘ N .

LX)
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as "the degree to which the counselér evidences in any .
way the expertness that you personally expect from a
psychological counselor" (p. 116). The results revealed
an inve?se relationship between the level 5f éxperience
and perceived expertness. The discrepancy between
experience and perceived expertness was explained.bg the
fact that the beginning counselors manifested considerable.
enthusiasm and responsiveness, as wéil as consistent

T

logic and rationalitf in their approach to the client.

Hiw
N

These factors were apparently important to student
subject ratings of expertness.

Although the study enabled the investigators to
begin identifying' counselor behaviors whicﬁ denote
expertness, the study.has some methpdological shortcomings.
For oﬁe, the definition of expertness presented to the
subjects wés much too general and vague and does not
exbliéitly state Qhaf is meant by expertness. Indeed,
the subjects were forced to determine for'themselves the

meaning of expertness without having recourse to a more.

substantive external frame of reference by which to under-

.stand the meaning of expertness. Secondly, the character-

istics of expert and inexpert counselors were derived from

the content analysis of subject's comments rather than on

”

a priori grounds. Also, in a criticism of the study-'s

L

- e
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conélusions, Schwartz (1971) pointed out that, the results
did not take into account the subfect's differential
liking oriprefereﬁce for the two Eounselors who were rated
as_beiné expert when-in fact they were introduced as
having little or no éxpefience.

Dell and Schmidt (1976) replicated the Schmidt
ané‘Strbng (1970) study but made some changes in their .
design, such.as including a structured response format
for-obtaining cues about expertness. They also tried to
determine whether the same behavioral cues would be of .
equal importance for male and female clients. Using a
counseling analogue design, vidgétapes of twelve male and
female counselors interviewing the same client were shown
to advanced male and female undergraduates. Expertness

*was manipulated by identifying the counselors as
(a) “graduate students with no experience, (b) graduate
students with some experience, (c) counseling psychologists
with three to ten years of experience. The results
revealed that there was a direct relationship between
experience and perceived expertness, unlike the findings
of Schmidt and Strong (1970) who found an invé;se rela¥
_tionship. The present investigators also found a slight

relationship between the performance of certain behaviors

and observers' global judgments of expertness which

—



suggests the need for research into the client's percep-
tions rather than the counselor's behavior. Whether a
subject referred éi;se friend to one'of the counselors
'was differential related to rated expértngss and the
nature of the client concern. |,

A numbey of studies have examined the effect of-
perceived expertpess on change in the client's behavior
or attitude (Ber :n, 1962; Brpwning, 1966; Hartley, 1969;
Strong and Schmidt,\1970a; Guttman and Haase, 1972;
Atkinson and Carskaddon, 1975). Bergin (1962) studied
the effects of‘counselor expertness on changes in self-
ratings of mascuiinity—feminity. Subjects.were selected
from Introductory Psychology classes and assigned to one
of six experimental conditions (two expertness levels X
three discrepancy'levels). High expeftness was estab-
lished by external cues such as an elaborately furnished
office, psychological puﬁlications on the shelves and
even a large portrait of Freud. The experimenter was
introduced as the director of the project and proceeded
to test thg'subjects witﬁ'sophisticated instrumentation

which suppqsédly yielded an accurate personality profile.

In the inexpert condition, subjects were interviewed in

a barren and shabby office by a confederate of the experi-

menter who was introduced as a high school student.

%
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Subjects in this group were evaluated on a number of very
simple personality instruments. Several days after being
tested, both groups of subjects returned to the laboraiory
to be told that there was either a moderate, high or
extreme discrepancy between thei; self-estimate of
masculinity-feminity and the fictitious score derived
from tests. The subjects then did another.self—estihate.
The results confirmed the predicfion that‘comﬁuﬂications
from an expert source result in greater changes of self-
ratings with greater discrepancy between the communicator
and the subject, whereas in the inexbert condition, the
relationship was reversed. Such a study demonstrates
unequivocally that credibility has an effect on self-

-

attitudes in addition to attitudes toward extérnél objecté
and eventé.

In designing the study, Bergin (1962) failed to
control for differential perceptions of the therapist
who in the‘expert condition was the experimenter while
in the inexpert condition, a high school student. The
dispérity in age befween the expert and inexpert therapist
and incongruent role behaviors might have influenced the
subjects' ratings of expertness. The use of the same
therapist for both expertness manipulations might have

reduced the effects qf these extraneous variables. The
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study also has limited generalizability to the therapeutic
situation since the set%ing for the individualized inter-
views was an experimental laboyatory:

Browﬁing (1966) extended Bergin's (1962) study by
conducting an’ in vivo investigation to determine the
effects of perceived coupselor expertness on actual client
acceptancé of interpretations. Tge same counseipr was
used in both the high and low prestige conditions which
were established on the basis of external cues.  The
subjects consisted of twenty-four volunteer undergraduates
Who saw a counselor from two to four in;erviews during
which twenty-four interpretations were made. The results
revealed that the subjects in the high prestige condition
aécepted a significantly greater number of high discrep-
ancy.interpreFaéions than the subjects in the low prestige .
condition. '

In andther _in vivo study uéing-a'differént set
of variables, Hartley (1969) studied the effects of group
counseling on perceived credibility of the couqfelor. The
subjects consisted of grade five students who had scored
_.below the national median on the Total Adjustment Scale
and average or'ab;ve average on an intelligence test. The
subjects met twice a week for ten weeks for group counseling.

The counselor was introduced as either a highly qualified
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- and experienced proﬁessiohal with positive personal attrib;
utes (high credibility condition) or a gfaduate student with
little experience and no reference made to peréonal gqualities
klow credibiiity cdndition).. Haftley (1969) found that there
were significant differences in the perceiyed credibility of
the counselor, through the use of varied source credibility.

The ratings of the two counselbrs over time were in a

positive direction, with the rate of change being significantly

greater for the low credibility group. However, the initial
rating differences between the high and the low credibility
counselors persistéd throughout the counseling session.

In his study, Hartle§ {1969} introduced a novel vari-

*

able, i.e. time gimension. Meésures of perceived credibility
were taken over a period of ten weeks. 1In addition,this was
one of the few studies to, treat pérceived‘counselor credibil-
ity as a dependent variabie. The manipulation of low credib-
ility is questionable‘in that counéelbrs wequﬁéscribed as
slight}y.negative~or neutral credibility sources. In contrast
to the emphasis on positive attributes of the high credibility
counselor, more negative characteristics might have been
included for the Founselbr in the low credibility cqg@étion.
'Strong and Schmidt (1970a) evaluated the effects

of perceived expertness on counselor influence while

interviewing a subject. The male subjects for this study

! .



were volunteers froqyan Introductory Psychology course

and they were seen individually in é quasi-counseling
situatioﬁ. After completing the Edwards Personal Prgfer-
eﬁcé Schedule (EPPS), each suB;éE% rated himself on

eigh; of'the EPPS Scales, having been iﬂstructed to
estimate the percentagé of othé& college men that he
surpasse€d in relation to his-1liking to qo the behavior
.which‘the scale defined. Each subject was seen by‘one of
two interviewers who had received ten hours 6f training in
‘£he expert and inexpekt interviewer roles. These roles
were dérived from the subjeéts' ratings of behaviors in
the Schmidt and Strong (1970) study. Not only wére the
interviewers introduced as eithe£ expert or inexpert but
they also behavéd according to the role while.interviewing
the §ubject. An initial eighteen minute interview was
followed by a two minute ,influence attempt during which
the subject was told.that he had scored two statements
away from his first self—réting of achievement. After the
interview, the subject was administered a self-rating
scale, an eight point raﬁing of the interviewer's expert-
ness and a questionnaire about the reaction to the.
interview ané'experiment., One week follow(ig the interview,.

the subjects completéd the self-ratings for the third time.

The results only partially supported the hypothesis that

Ld
~
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)thE b;havior of an expert interviewer controls the extent
| of inflqence over another person. An unexpected fin%iné
was the preséncé-of individual di ferences between the
interviewers in spite of an intensive ana thorough
training program in prepa:atidp for the two roles.

l Guttman and *‘Haase (1972) studied the effects of
expertness on éctﬁal client evaluations of counselor
performance and the interview during brief vocational
counseling. The thirty-one male freshmen completed the
kuder ﬁreferqnce Record prior to an inﬁerview with one of
the two counselors who was introduced as either an expert
or ingkpert. The room in which the structured intervieq
was ébnducted.was also arranged in keéping with the rolej
manipulation. Following the interview, the subjects
completed evaluations of thé counselor on five outcome
measures.‘ The resulté of this study supported the findings
of the previous research regarding the inverse relation—
ship between expe?ience and perceived expertness\(Strong
and Schmidt, 1970; Schmidt and Strong, 1970a). In the
present study, the investigators found that "subjects
responded more favorably to relationship aspects‘of phe
interview with a counselor who was-introducedips a non-

expert than with a counselor who was introduced as an

expert” (p., 171). This finding was explained in terms.of
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the qUaiitative and quantitative dimensions of the inter-
view as perceived by the client. It is interesting to ﬁéte
that ﬁheré was better information recallwith expert .
_counselor which provides support'fqr*the influence power

gf the éounselors_gho afe perceivéd as experts.
Atkinson and Carskaddon (1975) have conducted

one of the few studies which included carefully delineated

criterion measures and used perceived counselor credibility

-

"~ as the dependent variable. <The puxﬁbse of the study was

-

P
-

to deter@ine the effects of a speqific type of communica-
tive act i.e., abstract, psychological jargon Sn perceived
. ¢éredibility and iﬁfluenée gower. Two fifteen minute
videotaped interviews were prepared with the first ten
minutes of each tape heing identical. Du;ing this portion,
the éouhselgf listened attentively aﬂd empathicélly to a
élient who discussed his depressibn. For the remaining
five minutes of one interview, the counselor ihtefpreted
the client's comments in abstract, psychological jargon -
‘(high abstraction). In the other‘interview segment, the
counselor interpreééd the client's comments in more
concrete, laymen's terms (low abstractioni. The subject§,.'
prior to viewing the videotape were given either a high
or low,p;estige introduction. The fesul;s from this study

revealed that a counselor who is given a prestigious
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introduction and behaves in such a way that he uses abstract
ané psychological jargon 1is perceived as credible. 1In
addition, the coun§qlor is able to increase his perceived
knowledge of psychology if he uses ab§tract'and psychological
jargon. Similar to the results of past studieé (Browning,
1966; Guttman ahd Hegse, 1972; Strong and Dixon, 1971; Strogé-
and Schmidt, ®¥970) it was found that individuals are more

: . '
lihelg\fgtseek out counselors who are described as expert
rather Fhén novice. . The differences between mental health
clients and prison inmétes‘in ratings of counselor credibility
suggested'to tﬂe invéstigators that not all experimental
populations were equally impressed with the prestigous {nzro—
duction or the psychological jafgon.

In a similar study, Siegel and Sell (1978) investigated
the effects of objective evidence of expertness and counselor
nonvérbal behavior on rati%gs'of counselor credibility. The
eighty female subjécts viewed one of four seven-minute video-

taped counseliﬂg sessions. The two variables that‘were manip-
1ulaped'were objective evidence of expertness i.e. diploma or
certificate and expert nonverbal behavior. After viewing the
videotape,_subjegts completed ratings of the coﬁnselor on a
credibility measure (Beutler et al., 1975). Support was

obtained for two of three hypotheses. It was foqhd that

diplomas and certificates enhanced the client's perception of
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counselor credibility. Furthermore, the expertness of a

counselor was significan%ly influenced by his/her nonverbal

behavior. There was no significant interaction effect. These

results are consistent with previously cited findings in this

area, that counselors can dellberately 1nflugnce their
percelved credibility.

Research on. expertness has also considered the
relationship betwéen social.influgnce and communication. In
a}gtudy desigpea to investigate the adoption of particular
erd mggnings, Sprafkin (1970) had‘subjects rate both the

appropriateness of five synonyms as possible definitions for

. each of six psychological terms and his confidence in his

ability to use each term appropriately. This was followed by

‘the subjects being instructed to role play .a client while

]

‘being interviewed by one of two counselor confederates whose

- ratings of word definitions pre and post interview and -

level of éxpertﬁess was manipulated by introductions and

behavicral cues. At the beginning and the end of the interview,

the counselor ﬁgﬁtioned his definitions of the three psycho-

§

logical terms whiéh;weré-randomly selected to be either similar

or dissimilar to synonyms rated most appropriate by the
subjects. Durlng the 1nterv1ew, the counselor 1ncorporated

the three terms into his conversatlon wlth the subject.

The dependent variables included the subjects' chgnges in

{
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changes in‘ahe sabjects' ability to use the psychological
terms. The reéults revealed that expertnesgs did nét
differentially influence the subjects' adoption of partic-
ulaf word meanings nof did it increase their éonfidence

in the ability to use words appropriately.

Sprafkin's (1970) study contained a number of
methodological Shortcomihgs. For one, the expert manipu-
lation is guesticnable in that the outward appearance of
the counselors was not altered according to the demands
of the role. In both the high and Fhe low expert condi-
tions, counselors were dressed ih*sport jackets aﬁd tiesf
Also, there was no indication as to the extent ofl
training the counselors had received in Qreparation for
the expert and inexpe;t roles. Another problem which
might have some bearing on the‘interpretation of the
results was the inclusion of extrinsic motivation for '
participating in the study. After being asked to play the
role of a client, tﬁe experimenter indicated that if
subjects were particularly convin;ing in their role they
would be asked to participate in additional interviews
and be given additional course credit. The level of
subject involvement may have been a contaminating factor
in the presént study since it is not yet known what the

effects'are of passive and active involvement of subjects



in counseling analogue studies. There\QEJsomé_evidence
(Johnson and Scileppi, 1969) that source credibility is
more effective in inducing attitude change under low

ego~-involvement conditions. However, Zimbardo (1960)

29

found that highly involved éubjects changed their opinions

significantly more than subjects who were uninvolved.
Dell (1973) in a. counseling analogue study used
counselor social power as an independent variable to
demonstrate its effect on client behavior. The forty-
eight male subjects were selected on the basis of a pro-
crastination problem and the counselors were ‘advanced
graduate students in counseling psychology who received
twelve hours of training in both roles. The roleg were
based on previocus research of Schmidt and Strong (1971)
and Strong and Schmidt (1970). The expert counselor
through his behavior tried to convey the impression of
‘a knowledgeable professfoﬂal concerned with obtaining
objective and precise information about the subject. In
contrast, the referent counselor attempted to create the
impression of a. friendly, self-disclosing and amiable
interviewer who relied more on. his experiences than
* psychological knowledge. It was found that the raeferent

‘counselor was perceived as being somewhat of an expert.

Indeed, the counselors in the referent role induced as

-
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much compliance as counselors in the expert role. It
was concluded that the counselor needs moderate attractive-
N
ness ngéhsure\ﬁlient continuation in counseling.
In a number of related studies, the effectiveness
of the expert counselor to inducé behavior change was t

further questioned. Merluzzi, Merluzzi and Kaul (1977)

obtained evidence which only partially supported the 7 i

a—_

effectiveness of the expert role. They found that white ' ¢

referent role and the black expert role resulted in the

greaiest amount of attitude and behavior change. The_
expe;tness of the counselor was effective only.in enabling -*. ¢
subjects to recall -the proﬁlem solving process discussed <
during an,ipterview. Claiborg and Schmidt (1977), on the

other hand demonstrated that the expert role was signifi- }
cantly more effective than the referent role in affecting -

ratings of perceived exper;ness. When the relationship

betWeen status and-expértness was' examined, it was found

that low status experts were rated as mére expert than the

high status experts. ‘Heppner and Dixon (1978) have reported

similar results with the expertness variable in that

differential introductions influenced the perception.of

the counselor. In addition, client self—ratings’a d

short term commitments to behavior changes were mo

affected by expert than by inexperg counselors. 455‘
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To recapitulate, the studies of perceived
experéness revealed overall® that expert counselors were
able to induce more behavior and attitude change thaﬁ
ihexpert counselors (Bergin, 1962; Browning, 1966; Hartley,
1969; Atkinson and Carskadden, 1975).- Weaker support was
obtained for this conclusion in a number of studies that
fgund counselor expertness was not a necessary condition
for determining the extent of influence over a client
(Strong and Schmidt, 1970; Dell, 1973; Merluzzi, Merluzzi
and Kaul, 1977; Sprafkin, 1970). In studies ﬁocusing on
the relationship between counselor experience and pe;ceived
expertnéss, Schmidt and Strong (1970} and Guttman and Haase
(1972) reported an inverse relationship_between these two
, variables. Howevei, methodoiogical weaknesses cast some
dou@t_on the reported inverse relationship. For instance,
subjects in the Schmidt and Strong (1970) study were asked
to evaluate the expertness of a counselor defined as
"the degree to which the counselor 1 ces in any way
the expeftness\that you personal;;(Zz;:zi\fgggxé\gsycholo—
gical counselor (p. 116)*. In a replication of the Schmidg
and Strong (1970) study, Dell and Schmidt (1976) obtained
‘results which did not support the inverse relationship
between experience and expertness._‘Claiborn and Schm;d;

(1977) found that status impréésions of counselor were
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positively related to ratings of expertness. Ostensibly,
the liéerature related to expértness has considered t
the significance of this variable from the counselor's
perspeétive and withouf first determining whether a client R
attaches importance to the level ofwcouhselor exXxpertness., | | 4
Thé’present study was designed as a corrective measure B
towardhinvestigatingkgxpértness froﬁ the point of view of 1
:the client role. i ) ‘ (
D. Studies of Perceived Trustworthiness . ¢
Ahofher dimension‘of perceived counselorxr o |
credibility is trustworthiness. A counselor who demon-
strates trustworéhiness in the helpiag_relationship conveys
to the ciient a sense of gfust and confidentiality which
further inéreaseé his capacity to effect client change. |
Strong (1968115uggested that "the cqunselor establishes
the client's perception of his trustworthiness by paying
"attention to the client's statements E%@ other beij;fg},
by communicating his céncern for the client's welfare,
by avoiding statements indicating exhibitionism or
perverﬁed curiosity, and by assuring confidenﬁiality of |
all transactions" (pl 222). Similar to. counselor- .
expertness, trustworthiness‘is'determined by the counselor'g

. behavior, role and reputation. . ' )

Y

¢
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Strohg and Schmidt (19705) pfovided one of the
fifst ;nVEStigations of the relationship between trust-
worthlness and influence in counseling. In a quasi
counseling settlng, male volunteegg from Introductory
Psychology were seen by one of two interviewers. The
experimental procedure was similar to the one developed
by étrong'and Schmidt (1970a). In the former gstudy,
eight exéerimental conditions were determined by two
interviewers, trustworthy and untrustworthy roles and the
introddbtion of the interviewer as being confidential or
unconfidential. The untrustworthy maﬁﬁpulation consisted
of counéelor behavioers conveying ulterior motives, breech
of confidence and boastfulness and exﬁlbitionism. The
results revealed that counselor trustworthiness did not
have an effect on interpersonal influenée. Such a finding
was_attributed to a weak role manipulation 6f_trustworthi-
ness éuch that subjects responded positively to the
interviewer's self and other references.

Kaul and Schmidt (1971) and Roll, Schmidt and Kaui
(1972) investigated some of the dimensions of perceived
trustworthiness in a counseling setting to determine
population differences and whether verbal or non-verbal

behaviors contributed to ratings of counselor trustworthi-~

ness. Both studiés used an analogue design and differed



34

-only in the type of population used to test the pypothesgs.
In the first study, undergraduate and graduate students
~served as subjects while in the subsequent investigation,
“the' sample consisted of black and white penitentiary
inmates. Twelve short videotapes were produced to reflect
excerpts from the beginning, middle and terminating stages
of counseling. For each segment, the experimenters
developed trustwo;thy and untrustworthy counselor roles tha£
included variations in the verbal and non-verbal behaviors.
The subjects were instructed to gut themselves in the place
of the person being interviewed in the videotaped counseling
sessions and to evaluate "the trustwo;thiness of the
counselor. After each taﬁe segment, the trustworthiness of
the interviewer was rated on an eigh£ point scalé, where a
rating of one indicated ext;emely untrustworthy and an

eight indi&ated extremely trustworthy: The results revealed
that the counselor's non—verbal behaviors. were more influential
determinants of pérgeived trustworthiness than theeverba;
behaviors. Furthermore, the population differences in

ratings of trustworthiness were minimal, with only small but
significant differences between the ratings by undergraduate
and graduate students. One shorthming of the study was. the
utilizatioulof a very limited procedure for éssessiqg -

perceived trustworthiness. By developing a. more
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coﬁbrehensive and expénded scale, the experimenters would

have been able to assess more accuratelf and precigély the

various facets of perceived trustworthiness. |

. - From the review of the previous studies, it is
apparent that there is a paucity of research on thexvarszie
of perceived trustworthiness. The few studies that’héye .
considered this variable provide inconclusive resﬁlts. '

" Strong and Schmidt (19705) found that trustworthiness did
not have an effect on intefpersonal‘influence.‘ Positive
findinés were obtained by Kaul and Schmidt (1971) and Roll,
Schmidt and Kaul (1972) who obtained evidence in support of
the hyéothesis that counselor's non-verbal behaviors .

o~ affected ratings of perceived trustworthiness. However, the

scale used to ﬁeasure the dependent variable in the latter
two studies was much too limited and there is a need to
.empirically investigate this variable with a more compre-
hensive instrument. Furthermore, in reviewing the literature,
no studies were found which considered the effects of a
;ouhselor experience on perceived trustworthiness and

Jf ' f:gkierresearch is warranted to consider the relationship

between these two variables.” , . -~

~
v
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E. Studies of Perceived Attractiveness
. .
The attractiveness of a counselor is the final

dimension comprising counselor credibility. Perceived

attractiveness is defihed as the client's "positive feeling
- .

‘about the counselor, liking and admiration for him, desire

to gain his approval and desire to become more similar to

him" {Schmidt and Strong, 1971; p. 348}. A counselor may

need to attend to attractiveness as a possible means to

further enhancing his influence over a client. Attractiveness

t

within the context of a helping relationship is derived

" . . - I3 3 .
from a counselor's affection for a client and similarity

.

and compatibility with a client in a variety of areas, such

aé socio-economic st;tus, values, philosophy of life, to
name but a few. Counselor affection for-the.ciient is
conveyed through uncondiéional‘pésitive'regard and non
possessive warmth for the client. What is created is ;
nonjudgmental acceﬁtance‘df the client irrespective of the.
severity of the problem. Similarity and compétibility are
engendered by counselor empathy and self-disclosure of

.

experiences that are related to the client's experiences.

According to Egan (1975), a client who perceives a counselor

as attractive‘“feels positive about the helpef,_:espects

him, sees the helper as compatible with him in some way,

-
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and wants to be like him" J(p. 112). In addition to counselor

.behaviorxr, attractiveness is conveyed through role and

reputation.
\ »A number of studies have focused on the effects
[
of counselor attractiveness on changes in client's behavior

and attitude (Patton, 1969; Strong and Dixon, 1971;Schmidt

!/and Strong, 1971; LaCrosse, 1875; Spiegel, 1976; Keff and

Dell, 1976). LaCrosse (1975) demonstrated a positive
relationship between attractiveness and counselox's non-
verbal behaviors. In this study, it was hypothesized that

counselors who behaved in an a@fili@tive {(non-expert) manner

. would be perceived as more attractive and persuasive than

counselors who behaved in a non-affiliative {expert) manner.

Affiliative behaviors consiéted‘of,smiles, positive head

_nods, gesticulations and 80% eye contact. The two male and

. two female graduate student counselors received ten hours

of training in the affiliative roles. A videotaped.counsel-\*“’

ing session w1th each interviewer was shown to subjects

-

1nstructed to imagine themselves a cllent Kﬂgdtlng to the

counselor._ Ratings of the counselor sand the interview
revealed that counselors behav1ng ln an affiliative manner
were perceived as more attractive and persua51ve than

, ‘

counselors behaving in a non-affiliative manner. .Furthermore,

active counselors were perceived as highly attractive.



’

The important non-verbal cues consisted of sﬁiles; éye
contact, and gestures.

Schmid; and Strong (1971) aiso used an analogue
paradigm to invé§tigate the effects of attractiveness on
ihfluencing clients. Subjects were instructed to rate
their qeed for achievemeht pre,.post a;d one week afterqg
twenty minuté interview.‘;The results revealed that both
the attfactive and unattractive roles were equally effective

~in iﬁdﬁcing attitude change. The unattractive counselors,

however, élicited a Stronger resistance to the influence

attempt. Based ph their findings, the investigators

_concludéd that social attractiveness may not be important

in counseling when a client's problem requires expert

opinion and knowledge. _

. In a criticism of the.Scﬂmidt and Stfong (1971)
study, Strbng and Dixon (1971) pointed out that there were
"no differential inflﬁence-effects between their attréctive‘
and unattractive inters}ewers because the opinion discrep-
ancy between the subject and interviewer was insufficient

. -

to demonstrate,the greater power of the attractive expert”

(p. 563). To determinelthe relatiénship between expertness

and attractiveness and their separate and additive effects

on attitude change, Strong and Dixon (1971) conducted two

counseling analogue studies. 'The purpose of the first



. ' 39

study was to investigate whether expertness and attractive-.A
ness combined additively would provide more influence power-
than expertness alone. For the second’study, the investi-
gators assessed whether expertness masked the effects of
attréctiveness.. In both étudies, the subjec£s were asked
to rate their need for ach}evement pre, pos£ and one week;;
following a twenty minute iﬁterview. During the interview,
the subject's need for achievement was explored and
ihfluepce-attemptkwas made in either an upward or downward .
.;diiection. The results from the first study indicated

" that expertness and attractiveness cues did not combine

additivelyvto affect a counselor's influence attempts. In

the second experiment,‘it was found that attractiveness was

a significaﬁt factor in the inexpert's influence pqyer.
Strong and Dixon (1971) céncluded that in short term
counseliné, an expert counselor's attractiveness does not
enhance his_social influence while in long ﬁerm counseling
unattractiveness may generate resistance and lack of
involvement.

Sgiegei (1976) found in a study of the relationship
of expertness and similarity to percéived competence, that
counselors did not necessarily need to h?ge éttractiveness

to counsel tollege students. The critical factor was

<}\ attributed experénéss which more effectively enhanced
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expert unatttactive counselor induced similar»éﬁﬂitude

perceived counselor competence. Patton (lQG?).foundlthat
.expert counselors were able to establish their influence
power by simply expressing their opinions without having to

be concerned with their.attractiveness.\Miyrthe;more: the

ﬁpanges at both small' and large discrepancy levels while

& »

the expert attractive interviewer induced moré change with

the larger discrepancy level than with the smaller level.
Strong (1968)_argued that counéelors need to

énhance their attrdé;iveness to effect client change. Aqd

yet, tbe,results of empiricai investigations of attractiveness

'do not completely supp6f£ this particular postulate of social

influence theory (Schmidt and Strong, 1937i; Strong and Dixon,

1971; Spiegel, l§56;_Pattqn, 1969) which raises the gquestion

S

» 0f whether counselors neceséarily need attractiveness to

-

-influence clients. It seems that under certain conditidns,
attractiveness has a bearing on the counseling relationship.
Patton k1969)'found attractiveness .was an issue mainly when
the counselor's tQpic expectations were totally incongiuent
with the topic expectations of the clignt. ' On the basis of
one of their analogue studies, Strong and Dixon (19712
conc¢luded ghat inexpert counselors' influence is enhanced by
;heir attraptivenesé aﬁd that counselor attractiveness

‘leads to less client resistance and greater involvement in



F. s‘agies of Perceived Expértness, Trustworthiness-

41

long texrm counseling. In a study that was reviewed in the
section entitled Studief)of Perceived Expertness, it was
found that attractlve couneglors were as effective as expert

counselors in inducing behavioral changes (Dell, 1973r~

Flnelly, Kerr and Dell (1976) demonstrated that interviewer

, _
behavior-affected the perception of attractivenéss while

perceived expertiess was a function of an interaction
betweefi interviewer role and attire. On the basis of their
findings, the investigators concluded that "behavior. . .

is more important in determining perceptions of- the other

“than are such variables as attire or setting or other -

variables such as counselor sex, experience, or race"
(p- 556). Such a conclusion may be premature since the

results of research investigating determinants of counselor

attractiveness are inconclusive and no studies have examined,

¥

. the effect of pre-session information such as experience on

perceived attractiveness. Further research is warranted to

con51der the relationship between these two variables as a

way of testing a major postulete of social influen theory

.

d Attragtiveness

Recent studies have investigated whether the

dimensions of expeftneqf, attractiveness and trustworthiness

. . . _
_exist in the client's perceptual experiepce. ' Barak and

')

/
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LaCrosse (1975) developed the Counselor Rating Form which

. was designed to measure the presence of the three dimensions
AN

in the perceiver. Barak and LaCrosse (1975}, 'after showing

the film Three Approaches to PsychotherapY. instructed the

subjects to rate the behavior: of the counselors using the

Counselor Rating Form. The resul
o -

*revealed that the three

dimensions existed within the pe}pe'vers and that the

dimensions “were perceived separately but tended to vary

across counselors. The two facto;s.

-

f expertness and

rom each other but
-

whether trustworthiness was a factor from the

sepé;ate
AN

other' two or was simply_inade efined could not be

; - _
discerned from their results. They also pointed out that

"in order to mak¢ conclusions from their study more

genéfal;zable, eplication is needed using counselors with
-varying levely of experience and expertise as stimulus fér
subjects' per éptions" (p. 475). The presgnt research is,
in ﬁart, designed to study the varigble of experience o
referred to by Barak and LaCrosse (1975).

In a replication of the earliér study, LaCrosse .
and Barak -(1976) found the Counselor Rating Form to be a
reliable instrument. Further, they suggested that a
moderating factor-of-"implicit personality theory" of the

client might account for the pérception of the thrée.
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Qihensions and that 8ir perceptiopé,seehed more importent
than thé‘behavior‘ef the counse}ﬁff Indeed, the investiga-
tors pointed out that “EEEﬂESGhselor's behavior is an
importaht source of variance in a person's perceptions but
it seems very likely that a person’s "implicit personality
theory“ is also an important source to consider" (b. 172).
They suggested that future research study/the gquestion of
what is more important for counseling - Actual counselor

behavior or client perception of it.
G. Studies of Counselor Experience

A number of studies have considered the variable
of experience and its relationshig tq, the perceptions of
the helper. The results from research on helper experience
ievel generally provided inconclusive evidence as to the
significance of this Qariable within the context of the
helping relationship. .In a study designed to investigete
the effects of pre-session information on evaluations of
psychotherapy,.Greenberg {1969) obtained weak support for
the hypothesis'that information about a therapist's experience
level affected the‘subject's perception and evaluation of
the therapy session. Similarly, Grigg (1961) concluded on
the basis of his flndlngs, that the experience level of

the counselor did not affect client's reports of satisfaction
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with the outcome of counseling. Schmidt and Strong (1970)
and Guttman and Haase (1972) found that the counselor's
level of experience was inversely related to perceived
‘expertness.

_Positive.evidence in support of a linear relationship
between experience'énd judgments of expertness was obtained
in studies by Dell and Schmidt (1976}, and Mekluzz;,
Banikiotes, and Missbach (1978{. Hartley (1969) also found
that greater attitudinal changes occurred with the experienced
rather than with the inexperienced coudselors. In studies
with lower class clients, it was consistently found that
the more clinically experienced ceunselor related better to,
and worked more effectively with blue collar workers, and
had a lower drop-oﬁt rate. than their less well-endowed
co-proféssionals (Baum, Felzer, D'Zmura and Schumaker, 1966;
Terestman, Miller and Weber, 1974). In a similar vein,
counselors who were experienced, as defined by their
participation in ﬁersonal therapy, were considered more
successful than the inexperienced counselors (Hughes, 1972).
Studies of client expectations of counseling have shown
that clients expect to see an experienced counselor when:

seeking help for a'personal problem (Tinsley and Harris, Tpes

1976) .

A\
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In the-literature on counselor experience, it is
apparent that there is paupity of definitive information
oh how experience or inexperience aléers £he perception of
coungeldrs. Indeed, Barak and Deli (1977) pointed out
that "previous-analOgue research on the relationship
bétween perceived-éxpéftness and counseloxn experience has
produced conflicting results" (p. 291). In addé&ition, past
research has only considered the counselor's experience as
felated to perceived expertness. Little is known about the
effect of experience on measurements of pexrceived ﬁrust—
worthiness and attractiveness. Further research is_warrénted
to provide more conclusive evidence as to tﬁe effect of
counselor experience on the perceptions of counselors and
to determine its relationship to counselor credibility

as defined in the present study.
H. Client Characteristics and Perceived Credibility

Few investigators have undertaken a systematic
study of the client charactefistics wpich might effect the .
perception of counselor credibflity. Atkinson and ‘
Carskaddoﬁ (1975) selected subjects from different settings
and foﬁnd that not all of the populations were equally

impréssed by a prestigious introduction. Drug abuse inmates

- consistently assigned higher mean ratings to the low prestige

¥ .



counselor. n contrast,/ the mental health clients were
highly impressed by the high prestige counselor as reflected

in high-mean .ratings on a scale of counselor credibility.

credibilit 11 and Schmidt, 1976; Atkinson and Carskaddon,

1975); competepce (Spiegel, 1976), attractiveness and

and in a study by Kaul and Schmidt (1971),it was found that
undergraduate subjects ratea%ggé perceived trustworthiness -
of the interviewer higher than graduate students. Roll,
sEhmidt and-Kaul (1972) found no racial differences in
fatings of perceived counselor trustworthiness. On the
other hand, Atkinson,‘ﬁariujana.and ﬁatsui {1978) found

that Asian Americans rated black counselors as more credible
than Caucasian Americans. Merluzzi, Merluzzi and Kaul (1977)
conducted a study on the client characteristic of locus of:
control. The authors repérted no significant difference ip
the client's susceptibility between-intergél and éxtefnal
locus of control clients in.tﬁeir response to the counselor -

influence attempts.

4
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Spiegel (1976) investigated the effects of the

\

nature of the presenting problem on perceived counselor
cempetence. Her findings suggested that the nature of the
client's pPresenting problem did not affect the influence of
expertness and similarity in increasing perceived counselor
competence. The study was designed in such a way that'the
subjects fated the competence of the counselor after listening
l i
to an audiotaped interview of a simulated counseling
interaction where the counselor is helping the client with
an experimenter determined academic or friendship problem.
By considering each potential client's specific and possibly
unique concerns and, in particular the intensity ratings of
their concerns,’ a more direct method is created for examining
the effects of client determined concerns on the perception

of counselor credibility.

/ The research in the related area of symptom intensity

/
!

‘has Egvealed, on the basis of results from correlational

+

‘studies, that initial symptom intensity is positively

rélated to expected symptom relief as a result of partici-
pating in treatment (Goldstein and-Shipman, 1961; Friedman
1963). Goldstein and Shipman (1961) further pointed out ’
that "the é:gate: the degree of patient stress or discomfort,

the greater the motivation for obtaining relief and thus the

greater his expectancy that such relief will ensue" (p. 132).
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Being so preoccupied‘with receiving help from the counselor
for the purpose of reducing the level of distress, the client
with intense symptcdms does not attend to the credibility

of the counselor as a source of help.

Concern intensity in the present study is opera-
_tiog;lly defined,gs any life event which is experienced by
an individual as a source of worry and discomfort. In some
cases, the individual does not experience the life event as |
particuiarly distressing‘aﬁd indeed, may feel guite content
with life in general. Although such a person might have some
concerns, the intensity of these concerns Qﬁuld be considered
minimal. O©On the other hand, some may find themselbes gquite
preoccupied with a number of troublesomé events and overcome
with a feeling of being restless and possibly even disturbed
by their predicament. 'These concerns would be considered
highly intense by such an individual.

According to social influence theory, the cqunselor
needs to establish expérggess, trustﬁorthiness and attractive-
ness to be accepted as a source of help (Strong, 1968).
Having established credibility as a pelp—givgr, the counselor
is in a position to exert more influence over the client.
Howéver, the establishment of credipility may be more
circumstantial than initially thought. . Egan (1975) pointed

out that the more disturbed clients or those with intense

T
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concerné are incapable of collaborating with the counselor
and merely submit to the helping process. With clients who
are intensely experiencing their concerns, there seems to be
an unconditional acceptance of the counselor in the absence
of the establishment of credibility. The fact that the
more disturbed clients do not need to perceive the counselor
as credible (Egan, 1975) contradicts a major postulate
formulated by Strong (1968) regarding the necessity for
establish}ng credibility td be accepted as a source of help.
Suqqﬂ? contradiction points to logical inconsistency in
sogcial influence theory and-bybinvestlga ing the effect of
client concern intensity on ratings of counselor credibility,
it may be possible to clarify this inconsistency.

Summary, Statement of Problem
and Theoretical Hypotheses

This chapter has presented a review of sécial
-infiuence theory as it‘originated’witﬁin the context of ~
persuasive c0mmynicatidn research and its emergence as an
alternate explanation of the counseling relationship. Thq‘
first part of ‘the chapéer outlinea arguments favoring the
xFrapolétion of principles and theories from social
psychpldgy apd the reasons for using the terms cgunseling,
counselor and client in thié study. This was followed by a

T

-
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presentation of social influence thegfy,_all of the';esearch
on the variables of perceived expertness, trustworthiness
and attractiveness and the client characteristic of concern
intensity. .The purpose in presenting this material was to
prowide a/compféhensive review of social influence theory,'

to point out the contentious issue within the theory which

is the research problem under consideration in the present //7

study, to review the empirical findings relevant to the
independent and dependent variables of this study and to
develop the theoretical hypotheses in light.of the results

of experiments in this area. -
A

Social influence theory postulates that all human
interaction involves varying.degrees of influence (Egan,

1975). By virtue of the factnﬁhat counseling is one type

.

of social exchange, in which a counselor attempts-.-to help

a client to make the desired changes in behavior! cognition

—

or affect, social influence theory can be used to explain

how a counselor can establish influence power in order to,

s

facilitate client chahges. The major focus of' the theory
is on the concept of counselor Eredibility. in one of the
more definitive and substantive conceptualizétions of
éounseling as an interpersonal influence procesi, Strong

(1968) advanced the notion ‘that the counselor influences

the behavior of the client to the extent that he has

-

~ 3y}

4
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increased perceived expertness, trustworthiness and
attéae£;vqﬁess and the client's invo%vement_in counseling.
Counselors who ostensibly focus on the qimeneidhs of
credibility can, accordiﬁé to qunitive dissonance theory,.
avoidgbeinq deroéated and discredited whenever influence‘
strapegiea?are used to direct the client toward the trea%ment
goals. Indeed, the importapnce of credibility tO‘tﬁe coapselor

has been emphasized by a number of investigators, most °

notably by Atkinson and garskaddon (1975)-who strongly

- suggested that "counselors should attend to the shmeansh'p Y

attributes that affect their credibility as a counselor as
well as the counseling technigque if they hope to bring about
cliene behayior change" (p. 184). .Before identifying the
specific ;esearch problem, the concept of counselor

credibility as used in the present study wili be defined.

A review of the literature revealed no satisfactory

"and all- encompa551ng definition .of- counseloricredlblllty.'

Part of the dlfflculty of conducting research eg’thls area €}<;_
is an absence of an unanimous consensus as to the 'preci
meaning of Ehe concept. For example, some sﬁudies ha

defined cre®ibility in terms of egpeftness (Bergin,-1962:
Browning, 1966; Strong and Schmidt, 1970a), while others

have 'cons.idiged it as a composite of. four reiated dimensions -

(Rtkinson a

"Carskaddon, 1975). The factors of expertness



"of communicator credibility (Hovlan Janis and Ke
and research citing high intercorrelations among expertness;
trustworthiness and attractiveness (LaCrosse and Barak,

l9?6%bProvided favorable evidence for the inclusion of

attractiveness in a conceptualization of credibility. For

.purposes of the present study, counselor credibility wa
operationally defined as the degree to which a counselo

possesses perceived expertness, trustworthiness and

/ .
Atkinson and Carskaddon, 1975), a decision w

L]

Q\niigas such as a corrective measure toward

- need for additional research in this area. S~ _
‘ The results om studies of perceived pertness,

made to use

ighlighting the

trustworthiness and attractivénéss have supported'tﬁe
hypothesis that these dimensions contribute ﬁo the extent of
influence over a client (Bergin, 1962; Browning,‘}éﬁs:
Hartley, 1969; Atkinson and Carskaddon, 1975; Dell and
'Schmidt,.1976; Claiborn and gchmidt, 1977; Kaul and Schmidt,
1971; Roll, Schmidt and Kaul,_1§72;lDell, 1973; Strong and |

Dixon, “1971). However, the research .has not been without

. contradictory and questionablé ‘findings (Strong and Schmidt,

e

1970a; Merluzzi, Merluzzi and Kaul, 1977; -Sprafkin, 1970;
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Schmidt andlstrong, 1970; Guttman and'Haase, 1972; Strong

and Schmidt, 1970b; Schmidt and Strong, i9fl; Strong and
Dixon, 1971; Spiegel, 1976; Patton, 19693) putting into doubt
some of the conclusibns regarding the important role of
counselor credibility to the counseiing procéss. On the

basis of his findings, Spfafkin (1970) con;luded that
credibility may not be a necessary pre-reqﬁisite fér indﬁcing
changes in the client. Furthermore, Guttman and Haase (1972)
argued that "the assumption that 'expertness' is an enhancingé
guality in counseling has been overemphasized in the past" -
{p. 177). Such assumptions are apparenﬁﬁin the majority of
research which has focused on the determinaﬁ{s qf credibility
without establishing whether counselor cré&ibility has, in
fact, an ihportant bearing on the counseling relationship

and cliqnt percegtions of the counselor. As such, in’

evaluating the extent to which levelFof credibility is

important to the client, there is a paucity of direct

) R Y
information. :

- As a way of rectifying this situation, there heeds
* _to be a concerted effort, first of all Eb determine under
oo what conditions is a client likely to view the level of
credibility of the counselor as a pressing issue thch S
might impinge upon the counéeling process. Secondly, one !
needs to consider how preression-information about the

. A .

)

S
.
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counselor affects\the'client's perception of the Eounselor's

- credibility. To begin answering the firs; research question,
it was decided that a client characteristic pertinent to
counseling would be identified. A search of the literature
ievealéé primarily demoéraphic variables, such as client v
sex (Dell.and Schmidt, 19?6: Atkinson and Carskaddon, 1975; ,
Spiegel, 1976; LaCrésse, 1975, Kaul and Schmidt, 1971),

education (Kaul and Schmidf,‘lQ?l), and racial differences

(Roll, Schmidt and Kaul, 1977). Only recently have studies
investigated the more personally relevant variables such as

locus of control (Meriuzzi, Merluzzi and Kaul, 1977j and the

,
nature of %he presenting problem (Spiege;, 1976). The
variable of client concern intensity was extrapolated from

_ symptom iﬁfénsity for the purpose of testing‘Egan's (1975) .
hypo&hesis thaf the more disturbéd.clienté do not need to -/1;S?
.perceive a coun%elor as crédible,to beAihfluenced-by the !
counselor. Cohseqhently, this variable'ﬁas selected as a
means by‘which td answer the firsp reéearéh-quéstiOn and to

@esf a critical'postulate‘of social influence theory.

Furthe;mofé, the research on symptom'intensity sugges that -
the level of patient distress is related. &\ dégree of !
motivation and the perception of the cou iGoldstein .

and Shipman, 1961).

e



A second solution to the proﬁlem of a paucity of | i
evidence on the importancesgfyj&edibility to thé client is \

. - tgffocus on what specificaliy happens to perq&ived- ) 5
ﬁ' i X . - ..

credibility when a client is provided with background . ’
- [ .

informatioglon the counselor. This then is the seeond . i

¢

research problem being considered in the preagpt-sﬁudy. The

N one variable to receive épnsiderﬁble aptention‘in the
literazﬁre wa;icounsgipr experience. Ién'view of the

. ihcqﬁsisteht.fesults with research in thfs area, further
A ~ research is warranted to clarify dhat effect counselor ' o~

experience has on pérceptions of credibility. Also, many
. ) .

- oy . . o ., .
j“.‘ 4 novice cqunselors,cparaprofe551onals, and graduate students
T ' dssigned to p:actiéum seﬁph@és lack extensive counseling
: - I 4 * . . .
experiences which contribute to the integration of skillsf\\\

anq}the theoreti&al‘kngwledge_of the counseling process. A

- large numbgr of such personnél are involved ip(providing.‘ @

: gounseling and yet,.there is little consistent data as.to
' o

how clients evaluate a counselor's credibility when told

about the thpéE's extent of counsef‘ng exﬁérienée. In .this t
e . ~——wontext, it is apparent that the fol¥bwirig question needs i

S to be asked: Is the level of credibility an important -

. ”
_ . issue to a client when faced with counselors of differential
’ 7
, experience levels?

e e s L4 T - ¥ “ - ATl
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The’two independent variables selected for

invéstigation .in this- study were 1) client concern

intensity, and 2) the level of counseling experience of
the counselor. ‘What follows is an attempt to present the
predié%ivejpypotheses that will be fofmqlated to test

the effects of these two variables on peréeived coungelor
credibility. ) b

-~

Hypothesis I . kJ “ .

ﬁccording to social influence theory, after being

perceived as possessing the gualities of experfness, trust-

?
on;hiness and attractivenesg, a counselor is viewed as

credible and in a position.to induce changes in a client,

(Strong, 1968). ThislbaSic)premise of the thgory may_be

more ci;cumstantiél than of&ginally thought and is considered
a contentious issue in that the three qualities may not have

to be p£esent for a counselor to be acknowledged as a source

of help. 1Indeed, Egan (1975) postulates that a disturbed

Is
client is seeking immediate-relief from the psychological

_pain and is not in a pdsition to collaborate with the coun-

selor. Furthermore, :such 'a client unéonditionally-accepts
the_coﬁnselor.as someone who can alleviate the level of
@istress,?}fJnot completely eliminate_the concern and r%adily

submits to the helper's influence power.

[nt
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In the present study, the first hypothesis predicts
that potentlal cllents with a high level of concern 1nten51ty ;
will have lower ratlngs of counselor credlblllty in the : ¢
1n1tla} interview than potential cllents with a low level
of concern intehsity. This p;edicfion;is desigoed to . J
emp;;ically test Egan's (1975) postulate that counselor's
do not necessarily need to have high ratings of creéibility ¢
to be accepted as help givers;.:If'a c}ient enters into - (
dbunseiing with what is perceived‘as.an intenée concern’, : !
it is ﬁypothesized that miﬁima},importance will be attached ]
to the counselor's level of credibility in the initial ¢
interview. The iﬁmediaﬁgzelleviation from the distress has. 1
a higher priorié& th uestions about the counselor's
credibiiity,i.e., credentials and tnaininqﬁhghether counselor
will personaily or selfishly gain from the counseling

relationship and degree of compatibility. As long as the

counselor remains sensitive to the cllent s immediate

' psychological pain and is helping to decreasé the level of

suffetlng, the client is not likely to make an ‘issue of the.

‘counselor's level of credibility. It is only after the

client feels either a reduction in the pain or lack of ' '
improvement that credibility . of the counselor is likely to become |
an issue. In the case of the client who does not intensely

experience his/her concerns, there is likely to be more



importance;attached to and a bigger issue made of the

counselor'$ credibility in the initial interview.
Hypothesis II

Thé secondApredictive hypothesis deals with the
effects of pre-session information, specifically the
amount of counseling experiencé on perceived éounselor'
credibility. As described_previoqsly, clients tend to
unconditionally accept a counselor as a help giver when no
background information is volunteered. 1In ‘the event that
a couynselor makes a self-disclosure about a professional
characteristic, such as amount of experience, or is
introduced as having a certain level of experience, the . 2
credibility of the counselor could be affected, such that
a changg could occur in the helping process and the
'_counseling relationship. Indeed, Spiegel (13976} argued
that "what the clieht knows about the counselor's background
may significantly affec£ the way in which the counselor's
behavior is evaluated in the initial interview" (p. 437).

To date, little is known about the precise effects of
'béckground informaéiqn,.specificélly counseling experience,
on evaluatipns of perceiﬁed counselor behavier and \'

credibility.
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. In the review of the literature that considered .
the Gﬁriable of experience, 'some of the results indicated
that the counselor's expefience is inverseiy related to
the ratiﬁ%s of perceived expertness and satisfgbtion with
the outcome of counseling (Schmidt and Strong, 1970; ,

Guttman and Haase, 1972; Greenberg, 1969; Grigg, 1961).

There is also evidence demonstrating a positive relationship

- between experience level and perceived counselor behaviors

A(Dell and Schmidt, 1976} Merluzzi, Banikiotes and Missbach,

1978; Hartley, 1969; Baum, Felzer, D'Zmura and Schumaker,
1966; Terestman,. Miller anqawéger, 1974; H;ghes, 1972).
These conflicting results make it difficult to arrive at
any conclusive statements regarding the impact of experience
on percéptlons of counselor credlblllty One‘may be. able
to resolve the apparent contradlctlons by re- examlnlng another
fundamental postulate of social influence theory with an
eye toward formulating a predictive hypothesis derived from
a theoretical perspective. |

Social influence theory argﬁes that communicator
experience positively affects ratiﬁgs of expertness and.
trustworthiness (Hovland, Janis and Kelley, 1953) and in
an analogous;manner, influences client evaluafions of
perceived  counselor credibility ZStrong, 1968;‘Egan, 19f5),

In most situations, the client does not probe into the
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counseloi's background and proceeds with counseling on the
assumption that the helper has all of tﬁe pre-requisite
training and gualifications to prdvide the requested help:
Indeed, clients enter into counseling with the.expectation
that they will be seeing an experienced counselor and not
a counselor in training (Tinsley and Harris, 1976) and
consequently, are more prone to unconditiocnally accepting
the help givér. If; however, the experience expectation is
violated, clients will pQFhaps discredit and derogate the
counselor, as suggested by cognitiv$ dissonance theory
(Festinger, 1957). In addition, the counselor needs to
avoid being derogated so as to ma;imizé the cognitife
weights of his assertions. -There is some limited evidence
to suggest that the counselor's behavior inflqences client
perceptions more than a variable such as experience (Kerr
and Dell, 1976) whiéh challenges the cognitive dissonance
explanation of the effects of pre-session information on
perceptions of the counselor. Ho&ever, Kerr and Dell (1976)
_did not specifically investigate the experience vatiable
but instead considered the variables of counselor attire
and setting. ' The present study is 1ntended to provide a
test of cognltlve dissonance explanatlon of the effects of
N

pre-session information abput counselor's experience on

perceptions . of the level of counselor credibi;ity.

M
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In refefence to the experience variable, the
sécond hypothesis predicts tHét.a counselor introduced
as having a relatively high level of counseling experience
wi;l have higher credibility ratings than a counselor
introduced as being inexéerienced in the initial interview
session. . This prediction is based on the theoretical,
underpinnings of the social influence approach to the
counseling relationship rather than the previous empirical

findings which were inconclusive. . ) ‘ J
Hypothesis III

The final predictive hypothesis deals with the

interactive effects of two. indepehdent variables on the

a

dependent Qariable. "It is predicted that a potential

client with high concern intensity -will have a lower ratiﬁg

of the ;ounselor‘s level of credibility when introduced to

a counselor in training than a.potentiél client with low

concern intensity. According to Egan (1975), distressed .
clients unconditionélly accept counselors as credible sources

of help since relief from psychological-pain has a higher

priority than questions regarding the counselor's level of
~,

credibility. Egan (1975) further &rgued that the

disorganization in the client's eye {nakes him immediately

) - » " v I - .
susceptible. to the helper's influencey\even if it means




62

paying the price for the relief, which is to suspend

judgments about the helpe expertness, trustworthihess and

attractiveness. ' In the abseqce of pre-session.informatiOn,
he distressed client s?mply bglieves that help is imminent
from the helper. whom he assumes to be expérienced. In the
literature examining expgctations, it was .found that clients
expect to see an experienced counselor (Tinsley and Harris,
1976) . In the event that the distressed client is introduced
to a counselor in training, he foregoes making.the expefience
assumption and acquires a modified set of beliefs which may
_have é bearing on the evaluations of the counselor's
behavior. SociaT'influence theory (Strong, 1968) states
that exgerience affects ratings of credibility such that
inexperienced helpers are rated as demonstratiﬁg léw levels
of credibility. -Thus, it is hypothesized that the potential
client who is highly diéfressed and consequently, is assigning
a low rating to the counseld;'s level of credibility will
. have an even lower rating when presented with a counselor
.th isL escribed as being inexperienced.
In conciusion, it is to be emphasizeé tha; the
é:;pose of the present study is to empirically investigate _/':
ﬁ; extent to which the counselor's level of credibility isﬂ

im R;fant to the client by focusing on the independent

vari p}bs of client level of concern intensity and the
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degree qf counselor experience. These particular variables

were selected on the basis of providing a means by which
\|

to test two central postulates of social influence theory

(//iz? .. as applied to the counseling situation. The first postulate

states that a counselor needs to establish credigITIty as

a source of help beﬁgfe the client is prepared to enter into
.counseling. According to the second postulate, a cdunselor
with a relatively high degree of experience is considered
more credible.and more influential than an inexperienced
counselor. The data will be used to critically test the
first postulate and to obtain supportiye evidence for the

second postulate.

AT . Y




CHAPTER II
METHOD

This chapter describes the method used to test the
expe;imental hyéotheses. Section one considers the efficacy
- of analogue regearch designs to investigate counseling
problems. Section two ‘identifies the subject pool, followed
by a description of the instruments in section three. The
next section contains information about the stimulus ‘
“materipl used in the study. Section five outlines thé.
.experimental procedure, and in the final section, the -

'statistical desiﬁn,and analyses ‘are specified.
1. Analogue Research Design

An analogue research design was used in thel
present study to investigaté the iﬁportance of counselor
credibility to the cliegt. Kazdin (1978) defined analogue
studies as "investigations of circumscribed therapeutic
processes or problems in'a well controlled laboratory

situation" (p. 675). 1In a similar. vein, Helms (1978)

- -, .

~identified a counseling analogué as "an. experimental
simulation of some aspect of the counseling process i
involving the manipulation of some characteristics of the

counselor and/or client involved in the process"- (p. 193).



. .
-
. . -
. b L
- . .
. ’ . . i
- - . - d L
. & . .
. o - . . . ~.
d - -

~The last :twenty ye have itnesseu a marked
t -

-

increase .in the use 4f c unseling gnalogle -research to

‘develop and test hypotheses relevaht to the counseling

- h]

" process. - In.a rev1ew of analogue type research Kazdln

(S:HSU pointed cut that much of “the knowledge about the
b 2
therapeutlc processes has accrued as ,result of analogue
’ -
e

studies. Thls partlcular design lS hly de51rable

when a natural study 1s "too costly, or physrcally or

b H) + ,'.’ \ »

morally 1mp0551ble or when the real situation 1sitoo

complex" {Kaplan, 1964 pp lSOalSl) Wlthln the context
oftcounsel}ng, the utillgatlon insuch_a design has a -
number of advantages,,as identified by Bernstein and Paul
ﬁl97l),_Levis (1970)-and Paul (l§G9L.=«For one, .the.
investigator has greater contrdl over the conditions of

B

the experimental variables than do investigators of

t
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more naturalistic studies. Not only is it possible to »

minimize the sources of variance, but because subjects® -

volunteer for laboratory studies, treatments can be

standardized across clients without having to modify the
treatment to the sEecific needs of the client. - As
Goldman (1976) poinuuiout, the study of counseling
problegs in the laboratory leads to "thorouéh control of

all variables and the careful isolation of just those we

Wish to study” (pp. 547-548). Another advantage of the .

”~

SO
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L}
.

anangue'design over the clinical study is that a greater

‘variety of control groups are accessiblg to the'investigator. '
¢

. “Analogue design§<§lso circumvent potential ethical

A fviqlations of the helping process. In the evaluation of

¥ differential effects of experimental treatments, iE’may

-

, be necessary to withhold specific aspects of treatment or

"\ provide a form of help that hay not necessarily be .
L _ ‘ - r
v conipatible with the needs of tMe client. As such, the

v .
LIV v

. " investigatorX using a more naturalistic design cannot

resort to manipulations of tréatment without violating

v "'5 . ’

. fundamental ethlcal principles. On the other hand,: - S

g 'analogue designs permit greater flexibility-in the selec— l

N tion of treatments, avoid any disruptions of an evolv1ng ¥
: ’

.. ) counseling relationstripiand do not infringe on the highly

confidential and private nature of the helping relation-

-

ship. The final advantage is the ease with which'analogue |
‘studies can be replicated by subsequent invéstigators.

This-is due largely to 1ncrea$éd contrbl and specificity

of the-experimental parameters in analogue designs.
A Y
Accordlng to Munley (1974), "the one main feature of the

. J,analogue metth is its potentlallty for experlmental 7 '

» —..-

lnvestlgatlon of “the spec1f1cs of the counseling pgpcess,
N . - “V .
 ‘especially interactlon effects between counselor //J
. r

characteristics and behavior and client characteristics"”

. " (p. 328). | | ,
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To summarize, analdgue designs are preferable to

clinical studies for economigal and logistical reasong and

because there is greater control, specificity of variables

and a more accurate accountability of the sources of

. varlance. s

The major criticism of analogue designs is the

question of generalizability of results. In fact,

current controversy in the literature centers on whether

‘-\ -
results obtained from investigation of a simulated

the

helping relationship can be applied tp-thé understanding ° ¢

of the helping process. A lack of consensus as to

value of analogue desigﬂs stemg” from the view that
- .
type of research is not an acgurate representatﬁo

red
-

natural relationship. There needs, however; to .be
R

re-consideration of the way in which research in general

has bé;;\éhqcéptualized. Kazdin (1978) provided a
refreshing perspective on research in hi§ argument
. ~ |

a

-

the
this

of the

that oL

"virfually all psychological experimentation with human . o

\

subjects is analogue research ihsofar as it constructs

a particular phenomenon that can be studied" (p. 676).

Dichotomizing clinical investigations into analogue ang

‘behavior is altered by the demand characteristics of the.

.experimental situation (Orne5 1969), subject roles

-‘nonanalogue research may(nét be usefq&J;ihce sﬁbjecfls_ .

,
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' (Weber and Cook, 1972) and pretest sensitization (iéuza,
1969). Also, specific responses toles§chological measure-
ments in studies with human subjects are not of great’
interese £o investigatore but raeher the construct measured
by the responses. Most fese;?ch'is deéigned in such a

.way that construéﬁs are not directly measured but instead
indirectly and inferred through the preseece of related
responses choosen for the study, a pracess which is |
characteristic of analogue designs. Finally, a dicho-
tomization may be totally redundant -in light of tﬁe\ »
'empirlcal evidence that clearly demonstrates a hlgh.degree
“of similarity between the findings of analogueJ;nd

naturallstlc studles (Helms, 1978).

The.results from analogue stqgies can be applied

to the,counqplih context when the laboratory findings
haﬁe bgth imﬁli ations for counseling'and are'directly
_aﬁpliceble to the proces§ of the helping relationshig
l(Strong;‘1971). Another importaqzhconéideration is the

extent to which the experimental Ihvestigation of

-

counseliné'vari&bles appfoachee the clinical situation.
By delineating'the prime common characteristics of the ¢
helping relationsh}p and laboratony study, Strogg (1971)
has identified five counseling boundary conditions of .

. A
verbal interactions between helper and the helpee, the

<

v - .
! -
2 . t
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status discrepancy between the participants, the ddfation
of couneeling, client motivation to seek help and client
ievel ofldistress; BY incorporatin@”lhese five counseling
ooundafj conditioﬁs in a 1abora£ory study, one can
generate an experimental design‘which includes the main
characteristics ofethe natural setting. Such an

o

approximation of the counseling setting ought to increase

the external validity (Campbell and Stanley, 1963, p. 6)

of the study and thus ensure for mean%ﬂgful generalizability.

of the findings from the laboratory to the natural

LS
situation. Furthermore, since the experimenter exercises

con51derable control over the manlpulatlon of varlables,‘

the 1nternal valldlty.(Campbell and Stanley, 1963, p. S)ft‘

is'cons@derably heightened. | . - ..

fhe present study was designed so as to.ensure
N L . .

the presence of foﬁr of the five counseling boundary

oonoitions. For the first conditioﬁ'of helpei and

'

" helpee interaction, subjects were instructed to imagine

that they were clients discussing-their particudar
. LI . '
concerns with a counselor in the vihéotaped counseling

session. The use of imagination, created a cognitive set

whereby subjects vhanﬂtﬁemselves as clients fesponding to

»

“the verbal and non—verbal behav10r of the counselor.

-

“Albeit, the subjects reacgipns*weresomewhat pa551ve and’

. . - . . g .
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+

the interaction occurred at a.more indirect level. The

‘suggestion to use their imagination required subjects to

participate in an experience that exposed them to the

stimuli that -impinged upon the client in the counseling

interview. As a check on their participation, the

#»

subjects indicated on a 7-point Likert-type scale the
extent tpiﬁﬂich they were able both to place themselves
in the videotaped interview and to attend to the

-

counselor's behavior.

The second boﬁndary condition referred to the status

9

. discrepancy between the helper and the helpee. In the
‘present study, status differences were controlled by

directing subjects to identify with the client role through

A variety of means which consisted of role imagery, listing

of present concerns and indicating thefdegree of similarity

between subject and client concerns. By assuming client

qualities and being the recipilent of help, the subject

A

_participated, in an imbalancéd\relationsaip where the status

of the helpee differed from the status ofisthe helper. The

listing of personal concerns placed the subject into the’
- u

more Vﬁlnerable role of the client who admit ed to having

ER

wéakneéses and problems and was turning téfh helping

- 3 -~ a

T w

ity between subject
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videotaped interview ought to argue favorably for subject
- identification with the client role, mainly, one of a
‘ suffeé;ng and distressed ind1v1dual As a way of checking
on s:.mllarz.ty %f concerns, subjgcts completed a seVen\

point likert type scale, indicating how similar their

concerns were to those of the client: portrayed in the

= i

otape . . v e,
b -With regard to the thlrd boundary cqﬁdltlon of
-cllent motivation, subjects were 1ﬂ/tru¢te to indicate

along a four point scale how- urgent lt was tg discuss

5:) experience their problems as requlrlng the immediate

attention of a counselor are mdre 11ke£g~t6“be\fotiyated

to seek help. and to make the necessar& changes. Concomi-
tantly, subjects are more 11?8@& to seek help with their
. concerns if they rate: thelr partlcular concerns as being-

highly urgent. The counseling boundary condition of

' . . ‘ v

client distress was considered by requesting subjects to -

rate the intensity.levels of their concerng.-- The duration
f : -
of the counSeling sessions and the influence of other

o .
factors that evolve over, time were not.considered since

™,

, the purpose of the ?gegent study was to 1nvest1gate

spec1flcally the effects of the 1ndependent varlables

¢ . within the context of the 1n1t1aL counsellng session.

t
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\./h.-\\
thelr particular concerns w1th a counselor Clierr who -




"dependent variable in these quasi-counseling interviews

12

Due to thé inclusion of four of the five boundary

condltlons in the experlmental design, the external_

valldlty of the study ought to accrue Sﬂbstantlally

- Counseling reseaﬂch with analogue designs ha5~
-uged=one of five Poss;blo designs. The flrst type has
subjects either.view an audiovisual tabe or listen to an
audiotape of a counseling session.‘ The counselor's
behavior is the dependent variable. The second analoéue
method is much\the same as the fipst, excépt that the
Elient's béhavior is the dependent variable. For the
next two methoeds, subjectg are instructed to role-play
a clie?t and are,éssigngd to- a céﬁnselbr confederate to
discuss either & real or a-fictional problemh' The
is either the cohnéélor'suor the client's behavior. The

final type of study to use an analogue design invplves

exper1menta1 tasks which did not resemble a counsellng

“interview. Subjects meet’ with an exper}menter confederate

to discuss a topic Such as abortion or marijuaha'smokingﬁJ
] - .

During the discussions, the experimenter incorporates

. . . J‘ . . ’

‘negotiation tdctics and varies behavior ard attitudes so

14

as_to determine the/g;égcts of these varigtions}on ' o
attitude change. The rationale for investigating

. * S & . ) ’ .
negotiating is that it is “onsidered crucial to counSeling
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suc s {Johnson, 197l1a and 1971b Johnson and Noonan,

1972). For the present study, the Aaudiovisual counsellng

analdgue design.in which the ounselor's behavior is , ..
varied by means of an introd ction'ﬂgg selected. Thf@h

particular method provi ed a powerful stimulus of a

counselor 1nteract1n with the client, by which to evaluate

‘from the perspec ive of deﬁached client observers. 2

In a critical review of analogue designs, Munley

(1974) outlined the following advantages of audiovisual

.in which the counselor's behavior is varied:

’ (a) The effects of a variety of counselor .
-behavior on a ldrge number of client subjects .
may be y investigated in a well-controlled

, manner, client subjects may view the identical’

. counselor stimulus material and undergo the ~
identical experimental manipulations, ) given
the vigarious nature of the client jects'
.pattidipation, the experimental man pulatlon of

~ coundelor behavior may be performed witheut
encountering the dangers.and ethical quéstions
such would present in an actual . counseling settind,
{(d) client subjects may rate and react to precise
units of unselor behavior' whereas in.naturalistic
esearch lient subjects typically niake gross
ratlngs of counselor behavior following a SLngle--
session or several sessions (p. 323).

* % In *stmmary, the counsellng analogue research method

was the design of choice due to incugags\if/?xperimenter

-

controlovuﬁ the counseliﬁg variab es, the absence of any“

discerniblefadverse effects ‘on th internal and external

-valldlty of the study and f£¢ l ngtlcal purposes."

-

— e

btrusively the behavior of the counﬁéidr//:l
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2. Subjecté%'. : .
& .

The subject sample for this sthdy consisted of
first year students enrolled in iIntroductory Psychology :
at the University of Ottawa. Of a total of 160 subjects
participating in the éxpofiment, an equal number of mal§S
and females were included in the sqmple-which was -’ |
repreéentative of a cross section of students from
different faculties|(Table 1). -Only those subjeéts aged 17
. to 34 years were included.iﬁ,thersaﬁple. Given’ the Pilin*
. gual nature of the Uoiversityx it Was'dooided to test only
those students-who indicated that Engligh was thgir
primary language. The subjects hod volunteered to _
bo;ticipate in the éeooaroh after receiving an explanaéi&n
as to the purpose of the otudy. The.étodents were g@vén,
five marks toward thelr final grade in- Introductory
Psychology for part1c1pat1ng ‘ln the experlment

' 3. Instruments . (

o .

- _ : four pencml and paper instruments used to
invegﬁfg;iz’the research problem con51sted of the Target
Coﬁplaint Instrument (Lee,‘Note‘I), Cbunselor,Rating'Form.

L(CRF- éarak and LaCrosse: i975), Counselor-Effecvaeﬁess
Rating Schédule (CERS; Atkinson and Carskaddon, 1975) and

a postexperlmental questlonnalre

A} : o N ‘
[ o

-t
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| Table 1
“" Number and Designated Faculty for Male and"
T . Female Subjects
' ' Male ' Female

. B R ' 80 . ' . 80 ¢
Arts : . 82% 86%

Scienée S 13% : 8%

Engineering ‘ " 5% . 0%
Nursing . S 03"_‘:'¢ e - 6%
- + f". . "
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The Target Complaint Instrument (see Appendix 1} .

is a %elf—report document that contains modified Likert-

type scales dealing with the concerns of individuals.

Subjects Ar instructed to write in their own words three

con that they have and then to rate these concerns on

a number of 4-point vertical dimensions. This particular
. b B . , !

measurement was sSelected because, first of all, it was

designed to elicit information about the immediate and

present concerns which are unique zo the individual.

Secondly, the ‘instrument contains a concern intensity

. 5calé‘which'qu used to differentiate subjects as to their

level of concern intensity. -
) /

The Target'Coﬁplaint Instrument is divided into

three parts. In the first part, subjects are asked to
-/ " - ¢

list a minimum of three concerns which are presently on

their mind. This is followed with the instructions to

. priorize the concerns in terms of imp'ortangg with the

number 1 indicating & concern most, important to the

C ae .o .7
}nd1v1dua1, a number 2 - indicating the second most

 important concern and, so on. The third part requirgds

-

the person to rate each concern along three vertical’

dimensions which gre.lslcentimetefs in length andxdividéd

. ) t ”
into four equal- sections. .
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The first dimension is referred to as the concern
intensity scale and the subject is instructed to put an .
"X" on the line to indicate how intensely he is presently
experiencing the concerﬂ. 'TQE'Eéqe is divided into .the
gradients of very intensely, quite a bit, little bit and
not at all. The second dimension meésﬁres the urgé;cy of
couﬂselihg and requires the 'subject to indicate.with an
"X" how urgent it would be to discuss the particuiar ‘
concern with a counselor if given the opportunity to.meet

with one. The verticalsTine is divided into gradients of

immediately, quite soon, in a little while and not at all.

The final dipensibn“degls'with the question of how

. -
appropriate is fhe concern for discussion within "a

-

counseling setting. The subject is asked to put an "X"-

along a line which is divided ;nto very appropriate,

quite a bit, Iittle. bit and not at all appropriate.

o~ R : .
A score is obtained for each §cale by measuring-
the distance frXom the bottom of the vertical line to the

point where the ‘center of the "X" intersects the line.‘

The score is expressed in metric units with a range from

L

-

0 to 15 centime.te’f. Since only. the Conce_rh Intensity
N ' s e ' ' ‘
dimension was Of relevance to the.presehﬁ*study, sgores

were totaled’ for the first three concerns and intensity

“

" was determined by the average level of ratings for the .

dimension, a procedure similar to' thg one used by Helms (1978).

gL

[
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The Counselor Rating Form (CRF; Barak and LaCrosse," ¥
1&75) was ﬁeed to elicit subjeét ratings ofiperceived - .n
counselor credibility (see Appendix 2) . ?ae‘CRF consists S
of 3% adjective pairs arranged on a 7-point bipolar scale
and is designed to measure. the social 1nfluence dimensions . 1
of pé‘EE¢g§g expertness, attractiveness and trust;orthl- . | }
ness as proposed by Strong (1968) and defined by Strong |
and Schmidt (1970), StrQng‘and Dixon (1971 and—Kaul and

‘Schmldt (1971). Each dimension contains 12 items with a

'dlmen51onal score rang{;g from 12 to 84 The subjects -
¢ . T -
responded to the 12 randomly arranged items for each of )

. ’ _three scales, yielding an'expertness, attractiveness and
. e ' . -

trustworthiness score for each subject such that the

N LY

higher the score, the more the counselor was perceived as

*

demonstrating the three dimensions. As an important part

. of the deveiopment of the scale, the items comprising the
. three dimensions were. subjeoted to a factor analysie. The .
. .three orthogonal factors were rotated us¢hg the’ varlﬁix ' ' _ L;J
method. The analy51s revealed that the communalitiez of _
~all three. factor analyses were relatlvely’ﬁ/;; Sﬁﬂdles A
' u51ng the CRF have demonstrated the instrument to be- . -Lj
rellable (LaCrosse and Barak, 1976; Barak and. Dell, 1977) -‘lyﬂ‘ oo
LaCrosse and Barak report splitﬂhalf,rellabllltles of 87, : a

K

.84, and .90° for the .three scales of expertness, .

o

DR
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trustworthiness and attrecﬁiveness. In an aetempt to
replicate their previous study, Barak and Dell (1977)
obtained similar results, supporting the high reliability
of the Counselor Rating Form. Empirical evidence ﬁas also

shown that this instrument differentiates between and

-~

.within counselors on perceived expertness, trﬁstwqgthipess
- .

end attractiveness (Barak and Dell, 1977; Kerr and Dell,
1976F LaCrosse and Barak, 197é). | ;-
The Couﬁselorlﬁffectiveness Rating Schedule (éERS;
%ﬁkinsoh end Carsﬁaddon, 1975; Atﬁinson, Maruyama and
Matsui; 1978) was also used to obtain ratings of perceived
coonSelor behavior (see Appendix 3). The CERS is a ‘

semantlc differential questionnaire consmstlng of five

concepts which are each rated on three 7-p01nt bipqglar

evaluative dlmen51on of meaning (Osgood, Suci.4nd

4

Tanneﬁbaum, 19579. éubjects are instructed to rate

counselors ‘on five concepts using the 3=poin

scales. Of the flve concepts, four are.ass ed

related to counselor credibility and one concept deals :™ \\- '

'
w1th counselor utlllty The questlonnalre elicits subject

assessments of (a) cougselor s knowledge of psychology,
e , &

L

et i m e Tt

i

-

-
S

. »d
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“actual couhseling.ing%rview.

Y ' -~ -

»

(b) counselor's ébility.tb help the client, (

willingness to help the client, (d).counselor cgmﬁrehension
.of:;lient's problem and (e) e counselor as someone I

. N o . -
would see if I had a problem to discuss.

The final instrument used was a‘Postexperimental

Questionnaire (see Alpendix 4) desiyned specifically for -

this sfudy to provide (a) a‘éheck on the efféctivgness of
the manipulation of counselor's experience level, (b) a
check on the presence of counseling bppndary conditions
;n the.analogue.desigﬁ, and (c) general‘inforﬁation about
reactions to participating in the sgtudy. ‘Subjects were

asked to indicate along a 7-point Likert-type scale the \

counselor's level of experience,’ the extent.to which they

-

considered the videotaped interview to be representative

-

of a counseling session, the extent to whiep‘they placed

themselves in the interview, whether they were attending

to the counselor's behavior and the degree of similarity

. /
between subject and client concerns. They were also asked

‘tg.deagi}be/their ynierstanding as to the ﬁurpose of

N IV, .
the study,.general impressions of the counselor and

A ]

counseling .and to indicate with a yes or no response -

whethe} Ehey cbﬁﬂideréd the videotaped interview to be an

oy .
counselor's

- s
&%

. -—-‘\“




4. Stimulus Mate;ia;‘\\
‘A five and one-half minute videoteped counseling
interview, produced by Rendle (1916), served as the
\‘;*{ stimulus material for ratings of counselor behavior. The.
A
interview consisted of a‘role—played interaction between

‘aa counselor who was an advanced doctoral student and an
‘
actor client. Both parts were acged by males who werg-
unkeown-tb the subjects. ‘The scrlpt for the videot qd
'é?htervieﬁ isee.Appendix’S ) was paseqlon an actual

counseling session as reported in Helping and Human

Relations (Carkhuff, 1969, pp. 219-220). The videotape
was produced in such a way that the.sﬁkjects viewed:tﬁe
., counselor across the shoulder of the(flient. With Phe ’
| client's shoulder providing the spatial frame of feferénce,
2 "the subjects'were abLe to experience and to‘reQEt to the
counselor from the cllent s perspectlve. L ’ ,.e o

The content and the appearance of tﬂe 1nd1v1duals

and the room were made to resemble a typlcal counsellng

&

situatign.- The counselor was shown as llstenlng attentlvely

T\\\ : and responding empathically to the client's concerns. The

client -appeared quite distressed about\ the lack of

to f;nd more egfectlve ways of establi 1ng 1nterpersona1

. -relationg&fps. : - PR

-
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. The quality of the interview and the counseling
roles were evaluated on the Relationship Inventory by ten \

experjenced counselors who were either advanced-doctoral

candidates enrolled in the clinical'program at ‘the Univergity

of Ottawa or Counsellng Psychologlsts w1th 1:m1n1mum of

three years of counséling experlence.' The videotaped inter-

<

view nsedtﬁn the present study was Judgeq'to be sig

different from a second videotape of a-low level therapist

, -(Rendle,' 1976; t (8) = ,14.41, p< .01).. siMilarly, s:LgnJ.f- i

icant dlfferences were obtained by subjects part1c1pat1ng

" in the Rendle (1976) study, between‘the hlgh level. theraplst
‘lem and the: low level theraplst film on the Relatlonshlp \

Inventory (t (653 = 21 02, p<. 01) -and on tﬁg Interpersonal

Judgement ‘Scale (t (165) = 16.14, p<. oL) . Flnally, first

year undergraduates (N—42) in the present study were asked

-

to rate the experlence level of the counselor to determlne

whether th\,counselor conveyed the lmpre551ons of belng ™

more experlenced.thap 1nexper1enced and visa versa.

-~

[ . = 5. Procedure
. N / -

. ]/,——5 ' The*study was conducted in Ihtroduotory Psychology
Classrooms with students who had volunteered to partic1patew

.The subjects were seen in groups of approxlmately thlrty.

Inheach classroom,_two portqble 25-1nch Sony videotape

_playback.monitprs were,set up and subjects were'directed

. 4 . R * N . . . ‘_ - "-.,
to assemble near the monitors. After recelvirng a brief

- -

ificantly
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;npfoduction tQ_tpe study and being_told that th purpose

v .
was to investigate how individuals perceive and experiencé

the role of a'counselpr in a counseling situation, the
Target Gomplaint Instrument was administered by the
experimenter. . Eollowing'the completion of the Target

Complaint Instrument, the subjects were introduced to the
videotaped counseling interview and were told that:

You will now be viewing a portion of a video- *
taped interview. . One way for researchers to
understand what happens in counseling is to take
excerpts .from actual counseling sessions and show
them to observers who are not directly involved
in the interview. 1In this way, the subjective

J experiences of a client can be compared to the
objective experiences of an observer participant.

We have arranged to use a portion of an
actual counseling interview. Both the interviewer
and the client have given their permission to use
the segment of the interview which you are about . .
iR to see. We ask thlat you respect the confidentiality
of the counseling relationship.

In light of the previous concerns that you
indicated on the Target Complaint Scale, we want___\\
you to imagine that you are the client with your .

. particular concerns talking to the interviewer. "It
is important that you pay attention to and observe
the interviewer's behavior since we are interested
to find out how you react to the interviewer with
your particular concerns. After watching the L
counseling interview, you will be asked to indicate
your impressions of the interviewer on the
questionnaires that will be given to you.

The subjects were given the impression that they
were viewing an actual counseling session so as to create

" the set of a client-participant rather than that. of an.

it ety + m a2 b LR 1S b s A e s e —
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observer passively noting the events of a counseling

session. To avoid the prejudicious effect of referring

fo thé helpér as a counselor, the status df éhe.counéelor
was miﬂimized during the introduction to the-videotaped_
interview Qy use of the 'label 'interviewer'. ’

After receiving a rationale for the use of g
videotapga counseling session, the subjects were instructed
to listén to a description of the counselor's experiéqcé

level as read by the experimenter. An experimentally

induced set of high and low experience levels of the

-

- counselor was created by differences in the introduction

¢ . .

of the counselor. The subjects in the experience

. condition were told that the counselor was:

Y

an actively practicing Counseling Psychologist
who has a Ph. D. in counseling psychology. He

‘ has approximately eight years of counseling

. experience with college students. The interview
‘ that you are about to see is one of his many
experiences as a professional counselor.

For the inexperience condition, an introduétion to
the counselor was read that was similar in length and
contained essentially the same informatign as th? brevious
introdudtion with the exception of changes to cfeate the
imp;eséion of an inexperienced counselor. ;he subjécts
in the, inexperience condition were told that they were

about to view a counselor who was:

™
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A

a Psychology graduate student who has a B.A. in ¢

N

general Psychology. He has ‘completed an introductory i

level course in counseling but has no practicum

training and no counseling experience. The

interview that you are about to see is one of his

first experiences ags a counselor. '

After viewing the videotaped counseling interview,
the subjects were given verbal instructions by the '
experimenter to complete the Counselor Rating Formqaﬁafzgg\\v/
Counselor Effectiveness Rating Schedule. The responses to
these two instruments constituted the dependent measure 1
in the study. The Postexperimental Questionnaire was
.0ob

also administered. Following their participation in the

study, subjects were debriefed by the experimenter. '
6. Statistical Design and Analysis

The subjects were assigned randomly to either the
low (n = 80) or high (n = 80) cognselor experience condition.
, Tpe scores on the Copcern Intensity Scaie of the Target
Complaint Instrument were used to dfyide thé‘squects
into a higb intensity concern group and a low intensity
concern gioup at the mean scale score to obtain general '

categories with respect tb the level of concern intensity. T
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. "

A 2 x 2 analogue factorial désign was used @oz
analyze thé'éffects of the two ievels of'coun;elor
experience and the two levels of.concernhinténsity‘on
ratings of counselor credibilit&. The two measures 6f
counselor credibility Yielded seven dependent variables
consistiﬁg Sf expertness, trustwortbihess, and attractive;
néés {(from the Counselor Rating Form) and knowledge of
psfchology, abiliEy to ﬁefp, willingness to help, and

LY

comprehension of prdblem (from the Counselor Effectiveness

‘Rating Schedule). Two separate multivariate anaiyses

of variance (MANOVA) were used to analyze the data elicited

from each questionnaire. Because the two overall MANOVAs'

reached a significant level, a univariate analysis of

Yariance on each of the dependent measures was computed. "

The data was also subjected to a wide variety of secondary

At . :
analyses, consisting of t-tests for the Concern Intensity

Scale and postexperimental checks on the'manipu;ation of
variables. Analyses of variance were used to.test fér
signiﬁigant differences between the experimental groups

on tﬁe Postexperimental Questionnaire. Finally, reliability
coefficients were, computed for the Counselor Rating Form

and the Counselor Effectiveness Rating Schedule. For all

of the'analyses, the alpha level was .set at .05.

"
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present stﬁdy} The first section will

obtained from the preliminary analysis 'of the Concern

- L

. Intensity Scores, theﬂpostexperiﬁentalQmanipulation '

check of counselor introductions and ratings of .

,gounselo}'s'experience leVei'by‘independent'judges. In
each instance, the;data was analyzed by a Efteet. JIn -,
the second section,‘the results of the major étatfétical
analyses, mainly multivariate analy51s of varlance‘x
'(MANOVA) used to test the hypotheses of the reseaxch
study, will be presented. The third section summarizes

. . e , -
the results of the subsidiary statistical analyses.

—
-

l. Preliminary Analysis

Concern Intensity scores Qere obtained from.
subjects who part1c1pated in the study. For eaeh
: subject, an intensity score was derived by calculatlng
the intensity ratlngs for the three concerns which

4

were considered to be most important to the subject and

\_

N



then, computing the mean.intensity rating of‘%hesé A

v three doncerng. The distribution of the intgnsiﬁy scé;es -
ranged fréﬁ a high of 15 to a low 4.77 and a éféghic
represent;tion‘of the scores is found in Figure’l. The

© mean gcoré for all of the subjects (N = 160) was.9.85
(SD ;'2.18) nd was selécted to divide the Sﬁbjects into

high and low \tlevels of concern intensity. The mean

.écpre for the subjects (N = 77) in the high concern

intensity condition was 11.64 (SD l.BSf and for the
low concern intensity subjects (N = 83), it was 8.20
f~ (sD = 1.28). A# F-max test (Winexr, 1971) of homogeneity

of variances.was-used'to check whether the sample data

supported -the assumption othomogeneous variances. The

*

-
Hartley test barely gained significance, indicating

marginal non-h

‘ at gg =&

geneity of variance (the gjmax.tabied

nd k = 2 equaled 1.0). Since there were
only small differences, albeit significaﬁt between
the variapces, it was decided not to reject the null
hypothesis of equal variances. In an article dealiﬁg
"with analysis of variance, Amick and Crittendon (1973)
.pointedoutthat "ANOVA procedures are relatively robust
Qith respect to etate departures from equality of

variances" (p. 210).\ Box (1954) alsg.argued that
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moderate departures from the assumpgi;n of eqﬁal
variances do not adversely affect the validity and
accuracy of decisions made on the basis of the g-testf
As a consequence of thesé arguments, the two variables
were consideréd to be gufficiently homogeneous to .
prdceed with further analyses of the daﬁa.. The in;ensity
scores were'éubsequentiy analyzed by a t-test which \"j:
indicated a highly significant difference (t = 16.36: .
df = 158, p< .05) bg%ween thg scores of the high
concern intensity ané the'low‘gqngfrn intensity
groups. ' ' ‘ :
In order to test whether the counselor

experience and inexperience roles were differéntially
pérceived, the responses to the exper&ence item in
the éostexperimental Questionnaire wergranalyzed. The
subjects indicated their iatinglgn a 7:bo£ﬁt Likert-
type scale, with a low score indicating an inexperienced
f/z./counselor and a high score indicating an experienced
- \Ebunselor. The mean score for all of the suﬁjects

(N = 160) was 4.17 (8D = 1.96). For the subjects

in each of the low and high experience conditions, the

mean scores were 3.17 (SD = 1.68) and 5.19 (SD = 1.69)°

respectively, A t-test computed on the means of the



-

twé-experimental groups was significanﬁ'(g = 7.58,

-df. = 158, R<:u.p5),“ihdicating-that the counselor

roles weré perceived as intendgd. FuYthermore, to

ensure that the experimental manipﬁlat%pns.accouﬁfed

for ratings of counselor credibility and not
experimenter bias in pdrtraying the counselor in the
film as being more experienced than inexperienced and

visa versa, a group of independent judges (N = 42,

‘male = 22 and female = 20) rated the experience level

of the : int Likert-type scale.

(SD =N.7). The overall variance indicated a
) : &, .
relatively high degree of heterogéneity for experience

ratings of the counselor.
' B e Major Analyses

The mearns and standard deviations by
experimental conditions for the three dependent’
variables measured by the Counselor Rating Form {CRF)
are presented in Table 2. For the thfee,variabigé,"

higher mean. scores were obtained by subjects in the

91

D
J



Table 2

92

Means, Standard Deviations and Number of Subjects for the Three Dependent
Variables by Experimental Conditions for the

Counselor Rating Form (CRF)

ol
Experimental Condition
High Concern Intensity Low Concern Intensity
Variables M 8D n M £ n
Experienced Counselor
Expertness 66.37 11.21 38 67.02 10.83 42
Trustworthiness 60.08 9.99 38 59.40 10.45 42
Attractiveness 67.24 11.10 38 66.26  10.98 42
Inexperienced Cownselor
Expertness 51,13  12.28 39 54.29 14.53 41
Trustworthiness 54,77 9.77 39 '56.10 9.77 41
Attractiveness. 60.87 ' 9.97 39 62.54  10.60 41

™




groups which were introduced to an experienced counselor
than by the experimental group whirh was told that they
were seeing an inexperienced counselor. However, with
the variable of concern intensity, the mean scores
5 ~
for subjects with concerns of low intensity were ‘

generally higher than those for subjects with high

level of concern intensity.

LY

The means and standard deviations by experimén-
tal conditions were also‘cbmputed for the four
dependent variables containéd in the Counselor
Effectiveness Rating Schedule (CERS) and the statistics
are summarized in Table 3. Similar to the pattern
noted with the Counselor Rating Form (CRF), the
subjécts in the high experience condition had higher
mean scores than the ratings of the low experience
groﬁp. Only one variable, counselor's comprehension
of the problem, had the opposite relationship in
that the mean scores for the inexperienced condition
were slightly hiéher than the mean scores for the

experienced condition.

N ‘ - .
For the present study, counselor credibility .

was operationally defined as the degree to which &
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' Table 3 , . . -
{

Means, Standard Deviations and Number of Subjects for the Four Dependent:
Variables by Experimental Conditions for the Counselor
' Effectiveness Rating Schedule (CERS)

Experimental Conditions

High Concern Intensity Low Concern Intensity

+

Variables ‘M’ S an M SO =n

‘ Experienced Counseloxr

Knowledge of Psychology — 16.87 4.52 38 16.19  4.13 42
ability to Help 15.21 4.84 38 14.95  4.10 42
Willindness to Help 17.58  3.87 38 17.38  3.57 42

Camprehension of Problem 17,61 3.79 38 17.74  2.85 42

Inexperienced Counselor
Knowledge of Psychology  14.10 4.17 39 14.05 4,27 41
Ebility to Help . 12,23 5.28 39 12.98 4.85 41
Willingness to Help 15.69 3.87 39 17.62 3.86 41

Carprehension of Problem 17.74 2.85 39 15.27 4.57° 41
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" the lowest coefficie
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counselor has perceived expertness, trustworthiness and

attractiveness. Correlation coefficients were
calculated amongst the variables to make an initial
determination of the extent of relationship among the
three variables. .The correlations among the three dimen-

sions of expertness, trustworthiness and attractiveness

. as measured by the Counselor Rating Form (CRF)} are

/fghmmarized in Table 4. The highest correlations are

between- attractiveness and expertness (r = 0.79)
and attractiveness and trustworthiness {(r = 0.78).
Interestingly, the ?%rrelation between trustworthiness

and expertness, albetf:still relatively high, is
nt

(r = 0.65) in the matrix.

Closer examination of the correlatiohs
reveal that the three perceived dimensions are
intercorrelated positi%ely with the magnitudes &eaching
substantial proportions. -‘From a statistical perspective,
the extent to which the intercorrelations are posit:ve
and substantial, points to the presence of at least
one underlying major factor which might account for
the shared variance. To discover whether the

Counselor Rating Form {(CRF) measures an underlying.

functional unity, the intércorrelations

'1
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3 Table 4
J :
3 . . 4
-3 V\ma& Matrix of the Variables Measured by the Counselor Rating
-‘; Form\(CRF) for all of the Subjects (N=160)
h}
[ Variables 1 2 . 3
!; Expertness (1) - 1.00 - Lo ~
Q9
. . . [
‘31 Trustworthiness (2) 0.65 1,00 .
1 L R
3 Attractiveness (3) 0.79 0.78 ©"1.00
Note. Xos ™ .16; o1~ 21 .
09 -t
i ‘.
N\ w ,
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were factor analyzed by the principal factors procedure
with varimax rotations. The results of the factor analysis

are présented in Table 5. From the table, it is apparent

"that one factor accounts for 100% of the variance of the

pefceived counselor characteristics. Having esStablished
the presence of a unitary factor, the Codnsélqr Rating
Form (CRF) contains only one factor which is referred to
as counselor credibility. The hypotheses were formulated
in Chapter II in terms of one Factor and will be treated
as such in this paper.

To detérmine whether the four coﬁcepts contained
in the Counselor Effecﬁiﬁeness Rating Schedule (CERF} °
comprlsed a 51ngle fa , the scales contained in the

1nstrument were subjected to a factor analysié. The

correlation coefficients among the variables are

v, summarized in Table 6. The coefficients ranged from

0.7@ to 0.58, indicating both positive and substantial
relationships. Since substantial magnitudes were
obtained, the probablllty of one major underlylng factor
whlch would account for the shared variance was.high_ and
it was decided to factor analyze the intercorrelations by

the prlnc1pal factors procedure uSLng the varimax

rotations: ‘As seen in 7T e 7, similar to the results of

' the factor analysis of tfe Counselor Rating Forlm (CRF),

-
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Table 5

Principal Factor Analysis with Varimax Rotation of the Three Dimensions
of Expertness, Trustworthiness and Attractiveness as Measured
by the Counselor Rating Form (CRF) on 160 Cases

Variables Factors Variance

1
Expertness .639 N 17.161
Trustworthiness .517 “ 1.842
Attractiveness o .757 . o l.142:

Percent of total variance 100.0

. 1

-7




Correlation Matrix of the Four Concepts Contained in the Counselor

Table 6

- Effectiveness Rating Schedule (CERS)
for all of the Subjects (N=160)

1 -2 3 4
Knowledge of Psychology (1) _1.00
Ability to Help (2) 0.73  1.00
Willingness to Help (3) 0.63 0.74  1.00
Camprehension of Problem (4) 0.58 0.71 0.70 1.00
Note, Xos = 165 o= -2l
- o

[t N

¥
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Table 7

Principal Factor Analys:.s with Varimax Rotation of the Four Dimensibns
Contained in the Counselor Effectiveness Rating
Schedule (CERSY for all of the Subjects (N=160)

Variables _ Factors .. Variance
' : 1 .
Knowledge of Psychology .476 . 9.792
Ability to Help .219 ©1.080
Willingness to Help .339 0.927
Camprehension of Problem .690 . 0.603
Percent of total variance - 96.5
P . -t A )
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oneﬂfactor accounts for.96.5% qf the perceived couhsglor
ch%;acteristics, The results of the present factor
analysis indicate.the strong likelihood that one major
factor is being tapped by the four'concepts measured by
the_Counséioﬁ Effectiveness Rating Schedule (CERS).
Pr;or to-presenting the results dealing with the
indeﬁendent and dependent variables under investigation
in the present study, the null hypotheségrfrom Chapter II
" will be restatéd; Following .each statement of the
hypothesis, t?e statistical-results Qill be presente&.
Two major multivariaté analyses of variance were computed
. to test the hypotheses. A two-way multivariate analysis
oE'variance compariqg level cof concern intensity.(high
an@Llow) and the ambunt of counselor experience {experienced
and inexperienced) was run using the thfee,dependent
variables of expertness, trustworthiﬁess and attractiveness
as derived ﬁroﬁ the Counselor Rating Form (CRF). The
results of the énalysis are. summarized in Table 8;
The second major;multivariate analysis of variance
s+ was run . on fhe four concepts contained ‘in the Counselor
Effectiveress Rating Schedule (CERS). The results of a
two-way analysis with level of concern intensity (high and

low) and the extent of counselor experience {experienced

and inexperieﬁced) as the independent variables and the
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Table 8

Sumary of Multivariate Analysis of Variance of Cou:hseloi‘ Rating Form:
Effects of Concern Intensity and Iewvel of Counselor Experience- -
on Expertness, Trustworthiness and Attractiveness

-

Source of .
Variance - : at . F
Concern Intensity () TN .699
Counselor Experience (B) . 4 154 - : 23.273%%*
AXB o Yisa 202 .
F_g5(3,154) = 2.68 54

*xkp £ 0001 . '
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four concepts from the Counselor Effectiveness Rating
Schedule (CERS) as the dependent variables are summarized

in Table 9.
Hypothesis I

The first null hypothesis stated that there would
be no-signifiCant differences between poteﬁﬁial clients
with a h%gh level of concern intensity ‘and potential
clients with a lgy level of concern intensitf{iﬁ.their
ratings of perceived counselor credibility. There was no
significant diffefence between- the two groups (high and
low concern intensity). The finding was oJbtained in the

multiv;riate analysis of both the Counselor Rating Form

(CRF) (F (3, 154) = .699, p = .55) and the Counselor
Effectiveness Rating Schedule (CERS)} (F (5, 152) = .63,
P = .68) instruments. Since the findings were not

statistically significant, the first null hypothesis

could not be rejected.

Hypothesis II

-

According to the next ‘'null hypothesis, it was,

‘predicted that there would be no significant difference

between potential clients introduced to a counselor with

a high level of counseling experience and potential clients

L

103
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Table 9

Summary of Multivariate Analysis of Variance of Counselor Effectiveness
Rating Schedule: Effects of Concern Intensity
and Level of Counselor Experience

Source of

Variance ' , af F
Concern Intensity (A) /152 630
Cownselor Experience (B) 5/ 152 | 6.196%**

A X B /152 | .719

F g5(5,152) = 2.29
*kxp &£ L0001
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s
-

3

introduced to an inexperienced‘counselor in their ratings
or perceived counselor credibility. Highly significant
diffe&ences were obtained between the subjects in the, .
high and low counselor experiénce conditions on the two
measures of counselor credibility. The findings were
obtained from the multivariate analysis of both the
Counselor Rating Form (CRF) (F (3, 154) = 23.27, p<« .0001)
and the Counselor Effectiveness Rating Schedule (CERS)

(F (5, 155) = 6.196, p < .0001). Consequently, the null
h&gpthesis can be rejected in favor of the alternative
hypothesis that therg are differences between the two

conditions. ‘&

A
Hypothesis III )

The final null hypothesis stated that théré’

would be no significant interactgon between pdtential °
client's level of concern intensity and the counselor's
level of experience. No significant interactiOnééffeét
was obtained between the two independent variables as
determined by the two multivariate analyses of variance
of the Counselor Rating Form (CRF) (F (3, 154) = .20,

P = .89) and the Counselor Effectiveness Réting Schedule
(CERS) (F (5, 152) = .72, p = .61). ‘Thgi, the tﬁird null

hypdthesis could not be rejected.

A
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Because the two overall multivariate analyses of
variance yielded partially significant results, it was
decided to compute univariate analyses of variance for
each of the dependent variables to determine more
precisely what dependent variables were statistically
effected by the experimental manipu}ation of the two )
research variables.

The analysis of variance for thé variable of
expertness as measured by the Counselor Rating Form (CRF)
yielded a highly significant main effect for the variable
of counselor exp;;iencé (Table 10). No significant’results"
were obta;ned for the main effect of concern intensity
. nor was there a significant interaction. The ufz results
are presented in Table 10. The 052 is equivalent to "a
correlation ratio and provides a measure of the proportion
of the wvariability in the dependent variable due to the
independent variable" (Keppel, 1973; p. 548). The
omega squared value for variable B indicated that 24% of
the total variance is accounted for by counselor experience.
In addition to the omega squared values, Table 10 contains
the ¢ results. The ¢ refers’to the power of the statis-
tical test(énd is defined as "the probability of

rejecting the null hypothesis when the alternative

hypothesis is in fact true" (Keppel, 1973; p. 525). For
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Table 10
) ‘ \
Sumary ‘of Analysis of Variance: Effects of Concermn Intensity and
" Level of Counselor Experience on Perceived Expertness
as Measured by the Counselor Rating Form

Source of :
Variance _ ss ar MS F
Concern Intensity (&) 173.740 1 173.740 1.147
Counselor Experience (B) 7770.152 1 7770.152  51.273%*
A X B _ 62.855 1l 62.855 .415
Exp. Error : 23629.790 156 151.473
Total 31636.540 159  198.970
2.95(1,156) = 3,92
***p £ .0001 N
Lo 2 —_— ‘ 1 e

A 0 _ ¢A 27

w?= 2 " gy =5.00

2 : - N
(% Y . =
AB 0 . ¢AB ‘0\. _
L L
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the analysis of.variance, post hoc determinations of
power were made. The calculation of power for the main
effect of concern intensity revealed a low power of .30 ~
(6 = .27, &£ =1, df, =156, = .05), suggesting
that the experimental test is relatively insensitive to
the variable. Furth%Fmore, there is insufficient
evidence in support of éither the null hypothesis or the
alternative hypothesis. .The power for the main effect of
counselor experience is approximately .99 (¥ = 5.01,
g;num =1, gﬁdenom = 156, o6 = .05), indicating a highly
sensitive experiment. Consequently, this particular main
effect is considered to be definitely present in the
experiment.

For the variable of perceived trustworthiness as
measured by the Counselor Rating Form (CRF}, the results
of the analysis of variance indicate once more a
significant main effect for the level of counselor
experience (féble 11}. Such a finding -provides further
‘;upport for Hypothesis II which stated that a counselor
introduced as having a relatively high levelgg; counseling

experience will have higher credibility ratings than a

counselor introduced as being inexperienced. 'Tha_other
main effect of concern intensity and the interaciﬁon were

‘not significant. Theh)2 results indicate that the :



Table 11

Sﬁrma.ry of Analysis of Variance: Effects of Concern Intensity and
Ievel of Comselor Experience on Perceived Trustworthiness
g as Measured by the Counselor Rating Form

Source of | .
Variance S8 af MS F
Concern Intensity (A) 5.812 1 5.812 .058 _
Counselor Experience (B) 729.502 1 729.502 7.289%*
A X B 40.036 1 40.036 ,400
Esp. Error 15632.760 156  100.210
" Total 16408.110 159 .. 103,196
F 5 (1,156) = 3.92
**p £ .001
we _ -
N =0 By =0
2 : :
W — =
B - 038 , ¢B ] 1.77
w2 _ =
aB O Zap
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of ¢ indicates a relativély high power of . approximately

-®

L o ! ’ - .7_:'-
"varigble of counselor experience accounted for

approximately 4% of .the toial variance. The calcutation ™

[ .
A

.65 (& éu;.77, af am 1, dfienom = 156, o( = .95) for
the main effect of counselor experience suggegting that

the experimental manipulation was effective. .

S
Wy
The results of a 2 x 2 analysis of variance“for

the dependent variable of perceived attractiveness as
measured by the Counselor Rating Form (CRF) is

summarized in ‘Table 12. Significant main effects were
obtained for the independent variable of counseldr
experience and no significant effects were obtained for
the variable ofﬁconcern intensity and the interac£i0n_
bétween thg_two variables, providing support only for‘
Hypothesis II. The results of the 032 calculation réveal
further that only 5% of the variance can be attributed

to the variable of counselor experience. The ¢ results
indicate that only the main effect of counselor;experience

achieved high power of approximately .80 (4 = 1.98,

df om = 1 a0n0m T 1260 of, = .05) while the main -

effect of concern intensity and the interaction effect -. ‘

have power values of 0.
\

e e e ’
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o - Table 12 -
Summary of Analysis of Variance: Effects of Concern Intensity and
. Ievel of Counselor Experience on Perceived Attractiveness
as Measured by the Counselor Rating.Form

Source of
Variance -. ' ss af Ms F
Concern Intensity (A) 6.672 . 1 6.672 .059
Counselor Experience (B) 998.109 1 998.109  8.756**
A X B 69.571 1 69.571 ~ .610
. Error " 17640.480 156  113.080
Total " 18714.830 159  117.700
) L ‘ \
AY
Z -y
F g5 (1,156) = 3.92
** p & .001
N2 : _
W2 = 047 A, = 1.98 o
Ty 2 _ . B .
s = =0 |
A Y
¥
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The analysis of variance on the dependent variable
of knowledge of psychology as measured by the Counselor
Effectiveness Rating Schedule (CER§3 exhibited a \
significant main effect for the variable of counselor
experience (Table 13). The omega squared value revealed
that the variable of counselor experience accounted for

7% of the total Qariance.‘ The ¢ value for thé»main
effect of counselor experience has a high power of

approximately .93 (4 = 2.46, df =1, df = 156,

£ 3enon
o6 = _05) suggesting that the experimental manipulation
of this variable was effective. -

The analfsis of variance for the dependent variable
of ability to help also yielded a significant main effect
for cdﬁhselor experience (Table 14). No significant
resyults were obtainedkfor both the main effect of concern ™~
intensity and the interaction between the two independent
variables. The UQZ for the V%ﬁﬁﬂble of counselor
experience indicated that 6% of the total variance can
Ibe att:ibuted to the experimental manipulation of this
variable. A calculation of the ¢ value revealed that a
power of :86 (B = 2.19, g;num =1, df = 156, o = .05)

—denom
was obtained for the counselor experience vartable and

‘ﬁower values of 0 for the main effect of concern intensity

and the interaction efféct.
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Table 13 93
Summary of Analysis of Variance: Effects of Concern Intensity and level
of Counselor Experience cn Knowledge of Psychology as Measured
by Counselor Effectiveness Rating Schedule

Source of

Variance " _S§ | daf MS F
Concern Intensity () 4.483 © 1 4.483 .246
Counselor Experience (B)  238.509 1 238.509  13.072%*
KX B | 3.890 1, '3.890  .213
Exp. Error 2842.788 156  18.223

C Total . 3089670 159  265.105

F g5(1,156) = 3.92

*%p < 001

. 2

w2 - =
Y =0 . 2N
u.}32=.071 &, = 2.46
w 2= ‘=0

AR ¢AB . L.




Table 14

Summary of Analysis of Variance: Effects of Concern Intensity and Level
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of Counselor Experience on Ability to Help as Measured by-
Counselor Effectiveness Rating Schedule

Source of ;
Variance ss & M F
Concern Intensity (A) 3.012 1 3.012 A3
- .

Cownselor Experience (B)  241.918 1 241,918  10.612%*
A X B ‘ 10.044 1 10.044 .508
Exp. Error - 3559.608 156  22.818
Total . 3814.582 159  277.792
F g5 (1,156) = 3.92 -
**p < .001 - Lo

P . |
w < = =

a = ° a” 0 t

3 o !
“Go= 07 #p = 2.1 .

2

w2 =

=0 Pap = 0 .
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For the depéndent variable of willingness to help,
an analysis of variance yieldegino sighificant main effects
or interaction effects FTable‘lS). Furthermore, calculation
ofvthe.omegé squareq‘indicated that none of the total
&ariance wés due to the effects of the independent variables (
or the interaction between these variables. In addition,
';power values of 0 were obtained for the main effects and
the interaction effect.

An analysis of variance for the dependent variable
of counselor comprehension of the client's problem yielded
a highly significant main effect for the variable of
counselor experience (Table 16). No significant main
effect for concern intensity or for the interaction was
obtained. Tie omega squared value for the variable of
gounselor experience revealed that 10% of the total
variance of the dependent variable can be accounted for by
Fhe effects of.this independent variable. For the main
;ffect of counselor experience, the power of approximately
.98 (4 = 2.88, gﬁnum =1, égdenom = 156, o& = .05) is very
high, suggesting that the experimental test is highly

sensitive to this variable.

i
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»

Surmary of Analysis of Variance: Effects of Concern Intensity and Lewvel
of Counselor Experience on Willingness to Help as Measured
by Counselor Effectiveness Rating Schedule )

Source of

Variance Ss daf Ms F
Concern Intensity (A) 13.504 1 13.504 .940
Counselor Experience (B) 47.769 1 47.769 3.326
A X B 23.374 1 23.374 1.627
Exp. Error 22410,804 156 143.659

Total 22495.451 159 228.306.

wAz =0 ’BA =0

w? =0 g, =0

NABZ 0 Bpp = 0




Table 16

117

Sumary of Analysis of Variance: Effects of Concern Intensity and Level
of Counselor Experience on Coamprehension of Prcblem as Measured
by Counselor Effectiveness Rating Schedule

Source of ]
Variance ss af MS F
Concern Intensity (A) 2.940 1 2.940 .196
Counselor Experience (B) 264,565 1 264.565, 17.667***
A X B .450 1 .450 .030
Exp. Error 2340.000 156 15.000
Total | 2607.955 159 16.967
F 1,156) = 3.92
£ 95( +156)
**+p < 0001
2 =
wA =0 ¢A 0
c-le = .095 : By = 2.58
2 .
(.0 = -
AB 07 gSAB 0 .
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3. Subsidiary Statistical Analyses

A. Correlation Matrix for all of the

Dependent Variables

To determine the degree to which all of the
dependent variables ére related, a correlation matrix was
éomputed for the seven major vafiables. The results of
the intercorrelations are summarized in Table'l7. The
coefficients rangé from 0.79 to 0.50, indicating both
positive and substantial relationships. ‘all of the
correlations researched a statistically significant

S

level. . =

B. Reliability Coefficients for the Counselor LF

Rating. Form and the Counselor Effectlveness

Rating Schedule

Since theﬁiwo major instruments used in the
present study were only recently developed (CRF, 1975, and
CERS, 1975) and little information is documented on the
accuracy of each of the measurements, it was decided to
calculate rellablllty coefficients on' both of the tests.
For the Counselor Rating Form (CRF}, a Guttman split-half
reliability coefficient of 0.93 was obféined. In addition,

a Guttman split-half correlation coefficient was

calculated for the Counselor Effectiveness Rating Schedule

" {CERS) and it was found to be 0.91.

;



Table 17

Intercorrelation Matrix for the Three Variables Measured by the Counselor
Rating Form and the Four Variables Measured by the Counselor

Effectiveness Rating Schedule for 160 Subjects2 J
Variables 1 2 3 4 5 .6 7
Expertness (1) 1.00
Trustworthiness (2) 0.66 1.00
Attractiveness (3} . 0.78 0.79 1.00

Knowledge of Psychology (4)  0.74 0.50 0.60 1.00

Bbility to Help (5) 0.75 0.54 0.69 "0.75 1.00
willingness to Help (6) 0.61 0.59 0.67 0.63 0.71 1,00
Comprehension of Prcblem (7) 0.70 0.58 0.60 _0.61 0.73 0.70 1.00

2 an correlations are significant at p<.001

Ty

-
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C. Postexperimental Questionnaire

This section contains an analysis of the responses
made by the subjects to qizstions contained in the
Postekperimental Questionnaire. For all but two of the
guestions, the subjects indicated with an "X" along a
7-point Likert—tyge‘scale the;r ratings of several
aspects cf the st&dy. . ‘

The means and standard deviatiens by ex;ple’rimental w
conditions are summarized for the responses to the
questions on representativeness of the counseling session
in Table 18, exfeht to .which subjects placed‘themselves
in the videotaped interview in Table 19 and attended to
counselor's behavior in Table 20.

The results of a two-way analysis of vafiance
with level of concern intensity (high and low) and the
extent of counselor experience (éxperienced and inexpe-
rienced) as the independent Qariables and the ratings of
the representativeness of the counseling session as the
dependent variable are summarized in Table 21. Highly
significant differences were obtained between the subjects.
in Eee low and high levels of concern intensity, F (1, 156) =
+15.835, p< .0001. Also, there was a significant '

difference between the subjects in the high and low

K
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Table 18

Mean Ratings of the Extent to which Videotaped Interview Represented
an Actual Counseling Session by Experimental Conditions

Concern Intensity

Low High Total
Counselor .
Experience M SD n M SD n M SD n
Low 4.60 1.40 39  3.60 1.42 41 4.27 1.41 80 )
- "_5
High 4.24 1.53 42 3.60 1.37 38 3.94 1.45 80
Total 4.41 1l.46 8L . 3.78 1.3% 79
/
y
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|

Mean Ratings of the Extent to which Subjects Placed Themselves into the
Videotaped Interview by Experimental ‘Conditions .

Concern Intens;'.ty .
Low ) High Total
Counselor .

Eyperience M SD n M SD n © M SD n
Low 371 2.05 39 3.07 171 41 3.38 1.89 80
High 3'.37 1.79 42. 2.86 1.57 38  3.13 1.66 80,
Total 3.53 1.92 8l 2.57 1.64 79
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Table 20

Mean Ratings of the Extent to which the Subjects were Attending to the
Counselor's Behavior by Experimental Conditions

Concern Intensity

Low High : Total
Counselor ~ "
Experience M 8D n. M SD n M SD n
Low 5.16 . 1.26 39 "4.75 1.33 41  4.95 1.28 80
High 4.97 1.42 42  4.55 1.43 38  4.77 1.42 80

Total 5.06 1.34 38l 4.65 1.38 79
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Summary of Analysis of Variance: Effects of Concern intensi,ty and ILevel
of Counselor Experience on the Extent to which Videotaped
Interview. Represented an Actual Counseling Session

~ i

\\ 0
Source of . " :
Variance . ss af M = F
Concern” Intensity (B) 32.426 1 32.426 15.835%*
Counselor Experience (B) .10.667 1 . 10.667 - 5.209%
A X B ) | .134 1 134 .065
Exp. Error ® 318.240 156" 2.040
, )
Total , . 361.467 159  2.273
N IV . b
—_ b Al
. g_gs(l,_159l) = 3.84 ,

¥p <.001 &
*p < .05 T

n . . .

R .\ - ' - \. ‘L

‘ - R
2 £ .1‘.:.. . .
s ‘ - _ N
[ ]
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counselor experience conditions on the representativeness
measure, F (1, 156) = 5.209, p < .05.

When asked to indicate the extent to which suﬁéects
placed themselves intp the videotaped interview, diffefences

in the ratings were reported between subjects in the low

and high levels of concern intensity (Table 22). A two-

'way analysis of variance performed on "placing self into

interview" found significant differences between the

subjects in the concern intensity conditions, F, (1, 156) =

8.34, pg .0l. No significant differences were obtained

between subjects introduced to an experienced or.

inexpererienced counselor, nor was there any interaction

I
r

effect.

A two—way‘analysis of variance of subjects -
ratings of the extent to which they;@ere attenaing to the
counselor's behavior in the videotaﬁed interview is summarized
in Table 23. The results of the analysis found that there
was a significant difference betweén the subjects in the low
and high levels of concern intensity conditions, F, 1,156 ) =
7.594, p .01.

The analysié of variance, for the qdestion dealing
with the degree of similarity between the subject's and

the client's concerns is summarized in Table 24. No

'.significant main effects or interaction effect were obtained.

4

-

N
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Table 22

Summary of Analysis of Variance: Effects of Concem Intensity and Level
of Counselor Experience an the Extent to which Subject
Placed Self into Videotaped Interview

Source of

Variance - ss af Ms F
Concern Intensity (A) 26.758 1 26.758  8.34*
Cownselor Experience (B)  5.910 1  5.910  1.840
A X B .309 1 .309 .096
Exp. Error 500.292. 156 3.207 |
Total ~ 533.269 15/9(/\3.353 |

\. ] N\
E g5(1,159) = 3.84
*p < .01
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Table 23
- L 3
Sumary of Analysis of Variance: Effects of Concern Intensity and Level
of Counselor Experience an the Extent to which Subject _
was Attending to Counselor's Behavior

Squrce of

Variance ss af MS F
Concern Intensity (a) 14.090 1 14.090  7.594% '
Counselor Experience (B) 2.978 1 2978 1.604

A X B | - .003 1 .003 .002
Exp. Error 289. 380 156 1.855

Total - 306.451 159 1.927

E g5 (1/159) = 3.84
*p < .01
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Table 24

Sumary of Analysis of Variance: Effects of Concern Intensity and lewvel
of Counselor Experience on Degree of Similarity
between Subject and Client Concerns

Source of
Variance SS daf - M5 F
Concern Intensity (A) 8.162 1 8.162 ° 1.949
Counselor Experience (B) .078 1 .078 .012
A X B . 0098 1 .009 .002
Exp. Error 650.832 156 4.172
Total } 659.073 159 4.145
\
> ? - N .‘
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Wwhen subjects were asked to answer the question: | t
"Do you consider the videotaped interviéw to be an y t
aétual counseling interview?", 41 out of 80 subjects l
who were introduced to the high experience counselor |
responded in the affirmativé direction. For the low
exéerience counselor condition, only 34 out of 80 responded
afglrmatively. A'Z:z analysis showed that the groups dia (
. not differ significantly in terms of the number in.éach
group who responded affirmagg;ely to the question. Téble‘25
summarizes - the results of the Qé? analysis.

The responses to the qﬁesﬁion: "Do you congider . '
the videotaped interview to be an actual counseling
interview?" were analyzed on the basis of subjects being
divided into the high and low levels of concern intensity.
The breakdown of responses is summarized in Table 26,
revealing that 33 out of B0 high concern intensity

4

subjects responded in the affirmative direction as compfred
to 41 out of 80 in the low concern intensity condition.
A 'Zf analysis showed that there was no difference between -

conditions in terms of the number in each condition who ;

responded in the affirmative direction.
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Table 25

Summary of 2 X 2 Contingency Table for Ratings of Authenticity of Videotaped
Interview with a Yes or No Response by Subjects in

Counselor Experience Condition ' \_(P
. . ! ) 2
- : - Yes . No %
High Experience ' _
Counselor 41 39
Low Experience : _ o
Counselor 34 o . - 46 1.23 (d. f.—l, N.S.)
. w
* ,
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Table 26

Summary of 2 X 2 Contingency Table for Ratings of Authenticity of Videotaped
Interview with Yes or No Response by Subjects in
Concern Intensity Condition :

Yes No .9
: 1
High Concern : )
Intensity 3'3 46
Low Concern R _
Ini ity 41 . 40 1.26 (d4.f.=1, N.S.)

PSSV U Y



CHAPTER IV
DISCUSSION

In this chapter, q_discussidn of‘;hemresults will
be presented. This chapter is divided into fou; sections,
with the focus initially on the results of the ﬁrgfiminary
analyses. The next section contains a discussion of the
major analyses, while the thifd section presents the
implicationgtof the Postexperimental Questionnaire results.
The concluding remarks and recommendations for future

research are found in the final section.
1. Discussion of Preliminary Analyses

The first preliminary analysis of the results dealt
with the differences between subjects assigned to one of
two concern intensity conditions. After completiﬁg a
rating of their own personal concerns, subijects were o
assigned to either a low or high concern intensity group.
On a test of homogeneity of variance for the two groups,
the variance differences were found to be sufficiently
small to warrant the conclusion that tﬁe groﬁb variances
Qere homogeneous and the two groups were ;onsidered to be
similar in composition. An anaiysis of the concern

intensity scores revealed a highly significant difference

-
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between.subjects in!ﬁhe two conditions. Thus, the - “
éttempts to differentiate subjects in terms of their level
of concern intensity .were successful and this &ariable was
considered to be a.valid atEEibute v§riabler
~ A review of the literature revealed}that this was 1

the first study to use concern intensity as a major

variable. Concern intensity was operationally defined as

any life event which is experienced by an individual as a‘

source of worry and emotional discomfort. 1In order to

increase the internal validity (Campbell and Stanley, o
1963) of the design, subjects were ésked first of all to |
write down their personal concerns in a manner similar t6 t
a’ target complaint proceduré developed by Battle et al. (
(1966) and then to rate their concerns along vertical -

dimensions which conceptually resembled the life stress ) :
measures (Holmes and Rahe, 1967). The analysis of the | p

ratings of concern intensity revealed that the Concern
Intensity'Scale is a valid instrument for measuring a

person's level of concern intensity. However, the high

mean scores provided evidence in support of a tendency - E
on the part of individuals when evaluating their concerns

to assign high concern intensity ratingé. ‘The subjécts

in the present study may_have overestimated the intensity [

;

A
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of their concerns to comply with the demand characteristics
>

(Orne, 1962) of the experimental situation. An alternative

- procedure for determining levels of concern intensity would

have been to obtain judges' ratings of each subject,
possibly by tape recorded interviews in which the subjects’
concerns are explored by a counselor. While such a proce-
dure may have lessened a cue to overestimating the intensity
of the concerns, it might have createé the impression that

subjects had psychological difficulties that warranted

possible professional intervention. Ji;\\

For the independent variable of counselor exper-
ience, two groups of subjects viewed the saﬁe filmed coun-
selor but were provided with different information about the
experience level of the help giver. The second preliminary
analysis of the results of tﬂe postexperiméhtai‘cheCk on the
manipulation of the experience variable révealed that the
two groups of subjects perceived the same counselpr ag
intended by the experimenter. ' The ratings of subjects who

were 1ntroduced to an experienced counselor dlffered signi-

flcantly from the ratings of subjects who were 1ntrdéuced

to an inexperienced counselor. As_wouLd/be pred' ted, subjects

who were provided with-an introduction that described the
: ‘ \
counselor as being highly experienced had a very ésitive

perception of him. This particular group‘rated the filmed

counselor as having a high degree of experience.
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Within the other group, the introduction of the filmed
counSeling session servéﬁ the purpose of creating a
negative perception of the counselor in terms of his
experience level. For this condition, viewing a filmed
counselor whom the subjects believed to be highly
inexperienced resulted in very low‘ratings of his Qs

~

experience level (p<£ .03).

Since the same filmed sessioh was viewed B}
subjects in both the experience conditions, an attempt
was made to circumvgnt any experimenter bias in portraying
the filmed counselor during the counseling session as
‘appearing either more experienced or inexperienced. The
results presented in the final preliminary analysis revealed
thatﬂkhe variance of the ratings bf the independent judges
was highly heterogeneous. Such a finaing suggests that the
filmed counselor was sufficiently neutral in his manner
of coﬁducﬁing himself during the counseling session to
have the\b}polar gquality of experience attributed to his
counseling behavior. Hence, it can be concluded that the
portrayal of the counselor was not influenced by any
expeiimenter bias and.consequently, the counselor's
behavior was such that it could elicit ratings across the
entire experience dimension.

e [8
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2. Discussion of the Major Analyses

*

A review of the_literature revealed no compre-
.hensive and widely accepted definitign of counselor :
crédibility. gAn apparent'absence of.an unanimous consensus
as to the meaniné 0% this concept has led to a plethora
of definitions. In most cases, these definitions have
identified one or more characteristics which seem'tofi-
vary across stddiqs. Inééstigators have defined credi-
biliﬁy in terms&of expertness (Aronson, Turner and
Carlsmith, 1963; Strong and Dixon, 1971; Atkinson and
Carskaddon, 1975), trustworthiness (Hovland and Weiss,
1951) both expertness and trustworthiﬁess (Hovland, Janis
and Kelly, 1953) experience (Hartley, 1969) and competence
(Spiegel, 1976). Berlo, Lemert and Mertz (1966) and
LaCrossé and Barak (1976) used three factors to evaluate
counselor's behavior suggestive of credibility. In Loth
of these studies, the first two factors weré identified

as gxﬁ@?tness and trustworthiness. The third factor
isolated by Berlo,‘Lé;;;;)and Mertz (1966) was referred to
as dynamism, while -LaCrosse and Barak (1976) identified.
their third factor as attractiveness. A review of the
literature revealed no empirical evideﬁcé ;n support of .

including dynamism in a definition of counselor credibility.

L}
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To the contrary, there has been increésing research
investigating counselor attractifeness which has produced
conflicting but interesting results. Since recent
research has partially supported the hypothesis that
counselors need attractiveness in some circgyﬁtances £o'
effect client charge (Patton, 1969; Strong and Dixon, 1971;
Dell, 1973; Kerr and Dell, 1976), the expénsion of the
counselor credibility definition to include attractiveness
was warranted. Thus, épunselor-credibility for the
present study was. defined operationally as the degree to
which a counéelo; has perce;ved expertness, trustwqfﬁhiness
and attractiveness. in part, the present study was
deéigned to determine the validity of such a definition by
investigating the extent o%ﬁ%elatipnship among these

¢ 5
variables.

The'intercorrelééions among the three dimensions °
of expertness, trustworthiness'and attracti&eness were
highly positive and substantive, as would‘be predicted.
Interestingly,;high relationships were oBtained begween
attractiveness and both expertness and trustworthiness,
pointing to the“i@portance of social attractiveness to
the coupseibr. Contrary to the conclusions of previous

Yesearch that couriselcrs do not necessarily neéd attractive-

ness to influence clients (Schmidt and Strong, 1971;

s

AN/

-
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Strong and Dixon, 1971; Spiegel, 1976; Patton, 1969), the
present research suggests that ratings of counselor's .

-behaviorsare influenced by his social attractiveness. The

attractiveness of the counselor affected client‘impressions/"
as early as the initial session and its importance may ﬁgt
’be limited only to long-term counseling, as previqusly
‘thought (Strbng‘and Dixon, 1971).

-~ gThe high_intercorrelations among the three
dimensions of gxpertnest, trustworthiness .and attractiveness
also.puts into.question the\frequently citéd past definition
of credibility strictly in terms of expertness and.trust;.
worth}ness (Hovland, Janis and Kelly, 1953). Wheﬁ
‘evaluating the counselor's behavior in the simulated

counseling interview, potential clients considered |

perceived attractiveness.to be an important counselor

N .

"

characteristic, in addition to expertness and trustworthi-
¢ ness. Indeed, a factor analysis of these three dimensions

‘revealed that one factor accounted for all. of.tWhared

N

variance and this factor w$s identified as perceived
counselor credibility..

The Counselor Efgzctiveness kating Schedule (CERS)
9

“was included in the present study to provide an additional
(] -

measure of counselor credibility. It was thoughé:that

such a megsBré could setﬁe the purpose of validating the

-
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. Counselor Research Férm.‘ However, upon closer examination
it became gpparent that Atkinson and Carskaddon (1975) had
erroneoﬁsly ﬁssumed that éhey were extending an earlier
defiﬁition of counselor credibility provided by‘Strong and
‘Dixon (1975). What in fact was extended was a defin%tion

-~

©of counselor expertness, Coqfequently, the variable

-

meésured by the Counselor Effectiveness Rating Schedule
. (CERS) J;s'considered.to be counseldr expertness and not
nxcounseig;'éredibility as reported in the literature.
';‘Eméirical support ‘for this conélusiOn was obﬁained from a
consideratidﬁ:of the intercorrelatioﬁs among the seven
. dimensions measured by boph ;he.Coungelor Rating Form (CRF)
and the Counselor Effectiveness'Rating Schedule (CERS) .

All of the four dimensions comprising the Counselor

Effectiveness Béting Schedule (CERS) were highly%correlated = -

with the one dimension of expertness as measured by the
Counselor Rating Form (CRF). In general, high inter-
éorrelations were obtained among the seven dimensions
.?indicating strong relationships between the various
| dimensions: | . N
-~ An analysis of the four dimensions which constitute
the Counselor Effectiveness Rating Schedule (CERS) revealed
"high relationships. As would be predicted, the lowest

correlation was between the dimensions of comprehension of
s ' | :
- . 1 .
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1high reliability coeéfficient. Since there is no reporting

140

the: problem and the knowledge of psychology Such a finding
suggests that understandlng a_client's problem does not
necessarily mean that the counselor needs to be perceived

as having accumulated a well—developed knowledge base about
psychology. What in fact the counselor may have to

-

demonstrate 15 a specxallzed knowledge of counseling and

-

‘the causes of psychological dlsturbances. With regard to

the question as to whether one factor accounted for most

of the variance, the empirical evidence indicated the

presence of one underlying factor, identified as counselor

expertness. .As such, the Counselor Effectiveness Rating
Schedule (CERS) ought not to be considered as a measure
of counselor credibility but rather a measure of the

k4

specific variable of counselor expertness.

Reliability coefficients were calculated for both

the Counselor Rating Form (CRF) and the Counselor

Effectiveness Rating Schedule.(CERS)..-The high reliability
coefficient obtained for gﬁe Counseloxr Rating Form (CRF)

is consistent with the findings of previous studies
(LaCrosse and Barak, 1976; Barak and Dell, 1977) and

901nts to the high degree of internal consistency of the

test. Similarly, it was found that the Counselor

' -Effectiveness Rating Schedule (CERS) had an unusually

R P e et L Y
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of reliability measures for the Counselor Effectiveness
Rating Schedule (CERS) in the literature, this is a new
finding which strongly supports the dependability of the
.instrument. |

The theoretical rationale for this study as
summarized in the last section of Chapter I was based on
social influence theory extrapolated from social psychology.
As formulated by Strong (1968), the theory stated that a
counselor is effective in influencing the behavior of the
client only to the extent that he hag\established
credibility énd-elicited client involvement in the helping
process. Egan (1975) questioned whether clients need to
perceive the counselor as aléredible source of help in
every instance. Indeed, Egan (1975} postulated that the
more disturbed clients are incapéble of collaborating with
the counselor and unconditionally accept thé counselor as
someone who can provide relief from psychological pain.
.The present study was designed, in part, to critically
test Strong's (1968) theoretical formulation of the role
of counselor credibility in the counse%ing relationship.

The first major result degaling with the functional
relationship between the level of concern intensity ané“'
ratings of counselor credibility was not found to be

significant. According to the first hypothesis, potential

+
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clients who are intensely experiencing their problems or
concerns attach less importance to the issue of the
counselor's credibility. It was_fuitﬁer hypothesized

that the relief from pain an% suffering had a high priority
for the client with intense COAZerns. The results-did not
support‘this hypothesis and in fact, ckearly indicated

that subjects who have varying degrees of cgncern intensity
did not differentiate in their ratihgs of counsélo;
credibility. Such a finding supports one of the basic
theoretical premises of social influence which states
that a counselor needs to be perceived as credible before
any influence strategies can be initiated. Contrary to
Egan's (1975) postulate, disturbed potential clients did
ﬁot suspend judgment of the counselor's behavior and in
fact, made their acceptance of_the counselor conditional
upon his establishment of credibility as a source of heip.
The evidence from the present study casts doubt on
Bettinghaus' (1968) conclusion that "for individuals who
seem to exhibit a great deal of worry and concern about
themselves, the problems thé& facel and everything they
do, successful persuasion will be difficult. The message

will not get through" (p. 87). Counselors will not be

able to persuade successfully unless they have established

themselves as credible helpers and have been accepted by

S
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the clients as such. 1In a related study of subject -
involvement, Johnson‘and Scileppi (1969) found that there
was- no significant difference in attitude change betﬁeen‘
high and 1low ego involved subjecté. On the basis of this
finding, they concluded that subjects had equally evaluated
the communication source, similar to the results of the
present sLudy. | b
Loocking at the results of the 'seven factorial

analyses of variance of the effects of concern intensity
on ratin&%j@f counselor éredibility, there were no .
significant differences beéﬁeen the groups. With regard
to the Céunselor Rating Form (CRF), subjects with'a high
level of coﬁcern intensity showed no difference from the
subjects with a low level of concern intensity in their
ratings of perceived expgrtness,.trustworthiness and
attractiveness. According to the first predictive-
hypothesis, subjects with high concern ihtensity would
give lower ratings of counselor credibility than subjects

with low concern intensity. As postulated, since a ' |
reduction of the intensity of theif Eonce;ns was a high
- priority, these subjecté would be least,preoccupied.with
the crediﬁility of the_éounselor. To the contrary, there.

was no statistical difference betwgﬁp the two groups.

However, a closer examination of the mean scores of the
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“subjects in the two groups on the Counselor Rating Form
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(CRF) revealed that subjects in fhe high concern intensity

condition generally had lower ratings of counselor

credibility than subjects in the low concern intensity - .

condition. Such a finding is suggestive of a trend and

Qarrants further investigation. j
The mean differences between the two concern\\‘

intensity groups on the Counselor Effectiveness Rating

Schedule (CERS) are léss encouraging. Similar to findings

of the other dependent measures, the subjects with a

.high’level of concern intensity did not differ from the

low concern intensiéy group on evaluations of counselor's
knowledge of psychology, ability to help, willingness to
help and comprehension of client's problem. The mean
scores for both the high and low concern intensity condi-
tions we;éjvery similar and no discernible trend was
detected among the four .dimensions. The only noticeable
differences were in the inexperienced counselor conditioﬂ
on two of the four dimensions. For the willingness to
help dimension, subjects in the low concern intensity had
a higher mean score than the high concern intensity

subjects. In contrast, the mean score for the subjects

| .
with a high concern intensity level was higher than for

subjects with a low degree of concern intensity on the

)
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comprehension of the problem dimension. Since these two
dimensions seem to be influenced by the‘client's level of
concern intensity, furthef research with these two
dimensions might be in order to delineate more precisely
how they are related to a client's level of concern
gintensity.

To summarize the results dealing with client
concern intensity, tﬂe evidence from the present'study
cleérly indicates that the level of client concern does
not differentially affect ratings of counselor credibility.
Phis finding is supportive of Strong's (1968) postulate
regarding social influence theory which states that a
coungelor needs to be perceived as credible before being
able to influence a client. :

Although the present study did;not consider
actual cliént changes, the results\obtained in support of
social influence theory have implications for counseling
outcome. As demonstrated by the findings with the concern
intensity variabie, counsélors need to be pexceived as
credible in order to influence clients. rThe'counselor's

ability to influence the client arises from the client's

»

.

percéption that the counselor possesses the resources
that could help the client to achieve consistency amond

the disparate elements in his kife. Change in counseling

s
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is, therefore, viewed as arising out of the‘client's
concerns for consistency among cognitions, behaviors and
feelings. The role of the counselor is to help the client
identify these discrepancies_by means of any number of
counseling interventions such as reflection, interpretation,
questions and suggestions. Such gquestioning of a client's
beliefs, wvalues, attitudes or opipions raises the level df
intrapers®dnal and interpersonal tension. Accordiné to
cognitive dissonancg theory (Festinger, 1957), the

incompatibility between the counselor's and the client's

cognitions generates a state of disaQE?nce in the client.
To decrease and possibly eliminate psychological tension,
the client has recourse to any one of the following
strategies suggested by Strong (1968):

(a). the individual can change his opinion to
that of the communicator; (b) he can dis-
credit the communicator and thus reduce .the
importance, or cognitive weight of the commu-
nicator's assertions; (c¢) he can devaluate
the importance of the issue which reduces the
cognitive weights of both positions, and thus
the absolute amount of dissonance created by
their fncompatibility; (d) he can attempt
to change the communicator's opinion and if
successful, eliminate the discrepancy; and
(e} he can seek to add cognitions consonant
with his opinion and thus reduce the relative
weight of the communication (p. 216).

? ~

If the client is to change his cognitions so that they

become more consistent, the ‘counselor needs to avoid

.~
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being discredited so as to maximize the cogniti@e weights
of his assertions. By establishing a high degree of
credibility early in the relationship, the counselor
increeees his influence power which can be used to bring
about the necessary client changes‘in behavior, feelinés
or thinking. In a study iﬁvestigéting improvement in
psychotherapy as measured by attitude changes, it was
folnd that counselor credibility affected the outcome of
counseling (Beutler, Johnsoh, Neville, Elkins anp Jobe,
1975). Purther research with counselor' credibility could
be aimed at investigating-differential effects of client
dissonance reduction strategies on outcome in counseling.
The highly significant result which was found
with respect to the experience level-ef'the counselor
resulted in a.rejegtion of the second null hypothesisi
Fhrthermore, the obtained result was in the predicted

——

direétion, as hypothesized in the summary section of

Chapter I. According to the second theoretical hypothesis,

it was predicEéd that a counselor introduced as having a

high level of counseling experience will have higher

"credibility ratings than a counselor introduced as being

relatively inexperienced. The results were strongly
supportive of the predictive hypothesis and are consistent

with a growing number of studies_that demonstrate a

-y

N
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positive relationship between experience level and
perceived counselor behaviors (Dell and Schmidt, 1976;
Hartle&, 1969; Baun, Felzer, D}Zmura and Schumaﬁer, 1966;
Terestman, Miller and\Weber, 1974; Hughes, 1972;
Atkinson and Carskaddon, 19%5; Guttman and Haase, 1972).
Such a finding contradicts a conclusion stated by Egan
(1976) that "there is a growing body of opinions'apd
evidence that helpers with extensive training in
psychological theory and a variety of academic credentials
do not necessarily help, and that the paraprofessional
helper, if properly trained in helping skills can become
very effective even without extensive training in
psychological theory" (p. 9). ‘The present study strongly
indicated'that experience and-credentiéls are extremely
importan£ from the client's perépective when evaluating
é counselor's credibility. ‘

| A consideration of the effects of the experience‘
variable on each of the dimegs;ons that constitute the
two scales used in the present study‘to proviée a measure ’
of the dependént variable generally revealed highlf
significqnt results. In particular,‘ratings of perceived
ekpertness were most influencéé by an introduction which
deécribed-the counselor as being highly experienced.- Such

a find_i‘_supports previous research which has investigated

Y
-



the relationship between these twghyariables (Bergin,

Browning, ;aéﬁ; Hartley, 1969; Atkinson and €§§5h3§§9n 
1975; Badh, Felzer, D'Zmura and Schumaker, 1966, Terestmgn,
hiller and Weber, 1974). With respect to the other two ~
dimensibns included -in the Counselor Rating Form (CRF),
the literature ¥eékgw revealed ﬁo investigation of the

.effects of/EZEBSe or experience on perceived trustworthiness

-\and\éttggctiveness. The results clearly demonstrafed,a

bignif;cant relationship between éxperience and both
trustworthiness and attracgiveness. In terms of the
_literature, this 'is a new finding and since the present
study is régarded as more of aﬂ exploratory study of éﬁé

effects of experience on perceived-counselor dimensions,

-, the positive results are an encouragement for further

search with these:variables. .

Concerning the effects of experience on the

dime si:;s included in the Counselor Effectiveness Rating

Schedule {CERS), the results provide additional support
for th&® important role of counselor'gxperieé?gxzﬁ_ratings

of perceived dimensions. -With the exception of “willihgness

to help", all of the other dimensions were'significantly/,

]

affected by an introduction which described the counselor

as being highly experienced.

14
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The consistent evidcnce from the present study
provided strong and unequivocal_supPoft.for one of the
major postulates of social influence theory. Mainly,
counselor enhancing qualities such as' experience have-

a positive effect on the perception of‘credibility. It
seems that a state of cognitive dissonance is créated
when pre-session information is offered. Clients who

are introduced to an inexperienced counselor are likely
to discredit and negatively evaluate the counselor's
capacity to help a troubled and distressed individual.

In a study of communicator credibilif?, Johnson and
Scileppi (1969) suggested that source cfedibil%ty operatgs
as an evaluative "set" whereby indiviéﬁals either accept
or rejcct the content of the communication and any
influence attempts. In the same liéht, it &an be argued
that pre-session infornanion about a counsela% operates
as an evaluative "set", influencing substantially the
perceived Cr8dlblllty of thé counselor as a help giver. )
Indeed, in the case of 1nexper1enced counselors, clients
are more prone to questioning his/her credibility and
‘ﬁltimately, any influence attempts. On the othéi‘hand, a \Tﬁhf?f\\
counselor who is 1ntroduced as having experlence increases -f ) ‘
client acceptance of the content of - the communlcatlon,. Jf A
reduces, it not eliminates; critical evaluation of both

»
.
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the message agd influence attempﬁs and minimizes
resistance to treatment.

- The significant results obtained with the
experience variable have'a number of implications for
therapists. For one, the findings imply that therapists !
in training and-ng}ce help givers ought to attend to
the manner in which they’iﬁ?degce themselves. to clients.
In order to be percéived‘as credible, the beginning
thegapist'needs to emphasize counseling expefiencé énd
" credentials and to identify degrees and diplomas, either
verbally or by displaying them im a prominent location..
Secondly, the role of paraprofgssionals in helping
relatipnships may haVeIto be evaluatéa more carefully.
?araprofeésﬁonals, in general, do not have extensiye
counseling ftraining, experience and_an advanced ée;%ee
iﬁ counéel}ng, and consgqgeﬂtly, ﬁay not be réadily- :
accepted as credible counselors by clients Qhen iﬂtroduceda
as being inexperienced. Although training seems to be L
.an ionrtant prerequisite forzthg péraprofessionals to .

' ‘become a helper' (Egan, 1975),-such individuals may not be
considered credible unless they have considerable

counseling experience or an advanced degree in counseling

psychoiogyt . . L oL

* . » “u : . A
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The final major result dealing with the interactive

" effects of counselor experiencé and level of ,client concern
‘ N . . . ) - * .

-intensity was not found to be significant. Hence, the

. i . o : .

null hypothesis could not be rejected. It appears that a

client who has a high levefbbf concern intensity_and is
introduéeé to-e;ther an experienéed or inexperienced
-Counsélor does not differ in ggtings of counselor credibility
from that of a client.with'a low lével of concern intensity.
The analysis of variance_results ff%mithe seveh depenéent
measures showed no significant’ihteracﬁion effects.‘ There -
'does.nof.appear to be an interactive effect between the two
variables of client cohcerglinﬁensity and counselor

. experience. In the absence of any interaction between the

>

two variables, one can safely argwe that the independent,
yﬁfiables‘in this study have a unique relationship with’ |
the dependent variable. As previous¥g identified, the

v . ,
main effect of counselor experience significantly ' ~

"
[

effected subject ratings of counselor qredibility.j

. +
-

- ™

3. Postexperimehtal\Questfbnnaire
-

 The postexperimental questionnairé served the

i -

purpose of providing a manipulation check” in the.prgsent

study. In particular, there was a need to determine the
‘ _ .

extent to which subjects participated in the_éimulétedﬂ

i e =t E it m e e ——— . o =
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counseling-ﬁegsioﬁ and adopted the set of being a client
who was evaluating the behavior of a videptaped counselor.
| For Queétioﬂ 5 of tﬁe postexperimental questionnaire,

subjécts.were di;ected tolinaicatepthe extent to which
they conéidered their cOncéEps as siTilar to those of the~
videotaped client. It was £hought that the more similarity
between subjéct and cliéﬁt concerns, the greater the
identification.;f the subject with the videotaped client.
Fo; the supjects1in the cépcern intensity condition, no
;ignificanﬁ-differences in similarity ratings were
reported between the‘high and low concern intensity groups. .
In much the same manner, subjects who were introduced to
an experienced counselor reported no differences in their
similarity ratings from the subjects who were introduced
to an inexperienced counselor. The abseﬁce of differences
between groﬁps for each of the variables provides
evidénce in support of the argﬁment that.subjects'across
éll.conditions were uniform in their identifiéation with
the client's concerns.

Questioﬁ 9 was'iﬂcluded in the guestionnaire
to assess wpether‘subjects.perceivéd the videotaped
interview to be aﬂ actual co%nseling session.‘ Since a

concerted effort was made to re-create a sample of the

conditions that exist in an authentic counseling



- counseling sessions for presentation to subjects.

=
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félationship, it was thought t%iF one way to increase the
validity of subject evaluations of the cdunselor was to
inglill the belief that an actual counseling session was
being used in Ehis study. However, by simply asking such

a gquestion, éoubt and perhaps Suspiéion ié created in the
mind of the subject which can beCome a caéfounding variable.
In fact, an examination of the responses obtained to the
authenticity question Qeyealed a surprisingly low number

of subjects ;n'each experience and concern intensity
condition whé rated the_interview as being realistic.” The
percentage of subjects in the experienced and inexperienced
conditi;ns'who;re3ponded affirmatively was 5i.25% and
40.25% respec}ively. Almost identical response rates

ware obtained for subjedl."n thé concern .intensity
c0ndition with the percentage for the high concern
intensity gréups being 40.12% and the percentage of low
concern intensity supjects‘be?né 51.25%.' An encouraging -
finding was the absence of‘ény significant difference |
between subjects within each of £he conditions in their
beliefs regarding the‘authenticity of the simulated
counseling session. As a way of increasing subject belief

as to the authenticity of the stimulus material, future

research dught Eo consider videotaped samples of actual
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Question. 2 a;sessed the extent to which subjects
perceived the videotaped interview as representative ;f a
counseling session so’as to provide a further cﬁeck on the
manipulation attempt. As noted earlier, subjects were led. . -
to believe that they were viewing a sample of an ongoing
counseling relationship. Contrary to what would be
predicted, there was significant differences between the
iow and high concern intensity gfoups on ratings of
.representativeness. A closer examiﬁation of the mean

scores between the two groups revealed that subjects with

to_be more representatlve of a counsellng session than the

subjects with high concern 1nten51ty In a similar

manner,’ 51gn1f1cant difference was obtalned bétween subjects

who.were introduced to either an experienced or inexperienced

céﬁnselor, with the mean rating of representativeness -

being higher for the inexpe;ienced‘condition. In light.of

the above differences, it is appérent that subjects were

not equally induced inﬁo believing that they were viewing

a representation of a counséling session and as such, is

viewed as one 'of the limitations of the present study. |
Con51der1ng the responses to Questlons 3 and 4,

the ev1dence suggests that the attempt to manlpulate

s

‘subjects into adopting a client's position was only
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partially successful. Both questions were included in the
questionnaire to assess’ the extent to which subjects
‘identified w1th and adopted the perspectlve of the client
when- viewing the videotaped session. With ‘the specific
questlon deallng with the extent to which subjects placed
themselves into the v1deotaped interview, significant
differences were noted for the concern intensity variable.
The subjects in the low concern intensity had higher mean _

‘ratings than the high concern intensity condition. On the

" other hand, ratings by subjects in the experlence condition

L]

along the same dlmen51on revealed no 51gn1f1cant differences.
A similar pattern was noted for the guestion dealing with
the extent to which subjects attended to the counselor's
behavior. Notably, subjects with low concern intensity
assigned higher.ratings thaﬂ“the high concern intensitya
subjects, while ratings by subjects id the experience
condition showed no significant differences.

—~ _The differences in ratings by subjects in the two
. concern intensity groups for both Questions 3 and 4 may
aecount; in part, for the 1aek of differences between the
.two concern intensity droups in their ratings of counselor
_credibi;ity;“The experimental manipulation in the present
study consisted of instruqting subjects to attend to the

. behavior of the counselor and to identify with the client
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presented in the videotaped interview. For the client
concern intensity condition, subjects with highly intgnsel
concerng differed.from the subjects who had low intensity
ratings for their cpncerns in their degree of éttending

to the counselor and identifying with the client's concerns.

Y .

Such discrepancies point to variability in both following
the experimenter’'s instructions and adopting the perspective
of the clieﬂt for subjects in the concern intensity
condition and ﬁay, in part, account for the lack of signif-
icant differences in ratings of counselor credibility. It
is apparent that the sample in the present study‘was not
entirely homogeneous in their.degréé of pa;ticipafion-in

the analogue design. Although the major analyses of the
data revealed no significant differences between thé two
concern intensity groups on ratings of counselor credibility,
the-résults may not have been the same if more uni%ﬁrm
pérticipation had been elicited. Further research on the
differ®nces bet&een the low and higﬁ concern intensity
groups in their ratings of ‘counselor credibility is
warranted before any definitive conclusions can be made.

The variability of subject ratings in the concérﬂ
intensity condition on the two postexperimental dimensions
of atteéiiveness to counselor behavior and identification
with client also raises the question of the effectiveness

’.
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of an analbgue design using an audiovisual reproduction of
a simulated counseling session. In the presenﬁ study, t

subjects were required to imagine themselves as clients

interacting with a counselor portrayed in a simulated o

counseling session. In addition, subjects were instructed

to indicate a minimum of three personally relevant concerns

so as to identify experientially with the cognitive set

of a client about to enter into cognseling. No significant - ;
differences were obtained between the counselor exper;ence :V//7 (
and inexperience conditions which suggests that the subjects ]
adopted a client set while viewing th; videotaped counselor. ;
In contrast,iéignificant differences between the two : ;
concern intensity conditions points to fiuctuations among

subjecfs in their attempts to' identify with the client role.
Although there has been a sharp increase in the use of
counseling ana@ogue designs (Munley, 1974; Kazdin, 1978),:r.
caution has to be exercised in the use of audiovisual aﬁd
perhaps, even audiotapes of counseling sessions. ‘Experimental

manipulations may ha;;_QE go beyond simply asking subjects

- to imagine themselves as clients interacting with a

counselor pfesented-on an audiovisual monitor. Quasi-- : )
counseling designs in which subjects are instructed to .role
play a elient may have greater potential for inducing a :

more successful identification with the experiential state

At
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state of the client. Through role playing stﬁgtegies,
subjects are put in the position of actually engaging in
help-seeking behaviors and interacting with an immediately
present counselor. Future research with analogue des;ZEL

[

need to attend more to the developmént of experimental
manipulations that é;sure for the unequivocal identification
of subjects with.the client role. As such, the analogue
design using an audiovisual ﬁape of a,simuIateé counseling
session in the present study can be considered only '
pértially successful in the investigation of counseling’
variables. &

The use of undergraduate studenés as subjects ih
the present study also places a limitation,on the
generalizability of these findings to the general client
population. The question of what happens én an actual
counseling situation with an experienced or inexperienced
counselor and differentially distressed clients cénnot be

~ansyered. - Nevertheless, there are some implications for
~"™gounseling which are at least tentatively indicated by the
findings of this study. For one, the experience level of
tﬁe counselor significantly affects ratinés of credibility
such that the more experienced counselor is perceived as
having higher credibility as a source of help giving.

_Secondly, counselor credibility 'is. a highly important _
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dimension of counseling as identified by p;gx}ous research
! /

(Atkinson and Carskaddon, 1975) and is unaffected by

differential levels of subject concern intensity. *

4. Concluding Remarks and Direction S~—
for Future Research

The purpbse of the gresent study wés to provide
an empirical ﬁest of two postulates of soc?al influence
theory. Specifically,,the two variables of client concern
intehsity and counselor experi%pce were investigated to
determine their differential effects on counselor
credibility. The data strongly supported the conceptuali-
zation of counseling in terms of social influence theory.
Based on the findings of this study, the following
conclusions can be made. PFirst, -the counselor quality
of experience positively influences ratings of helper..
credibility. This finding supports the linéaf relationship
between experience and credibility (Dell and Schmidt, 1976;
Hartley, 1969; Baum, Felzer, D'Zmura and Schumaker, 1966;
Terestman, Miller and Weber, 1974; Hughes, 1972; Atkinson
and Carskaddon, 1975; Guttman and Haase, 1972).

Second, the client's level of concern intensity
aid not differentially effect perceived counselor

eredibility. It seems that clients who enter into’

- ' -
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counseling consider.the counselor's credibility to be - \\\
an important issue in the initial session, regardless of
their level of distress.

Third, the operational definition of counselor
credibility was expanded so as to include the dimension
éf,attractiveness.

Fourth, analogue designs usipg videotaped
segments of simulated counselind sessions appear to have
a poteﬂtial weakness in their design. ~Subjects who are
instructed to imagine themselves as either clients or,
cohnselors may shoﬁ variability in their participation in
the study. . ¢

The present study could be improved and expanded
" in a number  of ways. Given tﬁé modicum of research
which consider client variables, future research needs
to investigate other signifiéant‘client characteristics
which affect ratings of counselor credibility. One such
characteristic which ;ffers considerable promise is locus

: .
of control. The research literature-on the rélationship
between locus of control and anxiety-shows.positive
correlations between anxiety and externality (Phares,
1976). Furthermore, externals tend to admit to greater
chronic distress, personal discomfort and ma}adjustmént.

Conversely, internals are iess prone to anxiety 4and self.

-



‘ investigate the minimally researched variable of
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reports of maladjustment. Since the present study showed
no differences between high and low concern intensity
subjects in their ratings of counselor credibility,
future fesearch ought to consider a measure of 16cus of
control as g way of differentiating subjects in terms of
their ievel of distress or discomfort.

Cliépt locus of coﬁtrol could aiso be used to
influencibilitylwithin the context of the counseling
relationship. Phares (lé?é) reports that internals
cdmpared Yo externals are more independent, reliant on
their own judgment, and\less susceptible to the influencé
from a communication source: Furthermore, they resist
subtle influence attempts such as induced changes with
verbal operant conditioning.techniques. .A research
problem that warrants further ~<onsideration is the
observation that internals are less likely to demonistrate -
attitudinal changes in response to an influence attempt
by an expert communicatién'source than externals. A
éimilar problem céuld be investigated within the context
of the counseling relationship.

Another suggestion for future research would be .-

the extension-of this study into an actual counseling

'sétting. Clients who complain of ﬁaving va;ying'degreesur

' .‘.‘-- ’ | .o ‘ . ‘-l r.- ) .. .



of concern int s y could be introduced to either an
experienced counsel or-rone who is in training. Ratings
& ' ' .

of the counselor's credibility would be obtained to

le3

determige tlie precise effects of the above two variables . ' i
within thé context of:a bounseling relationsﬁip.

Finally? it may be worthwhile to coﬁsider changes = !
in counselor credibility over time. Hartley IlQGé):found
that subjects ‘Who participXted in ten counsel%ng grdup -
"sessions demonstrated linear and parallel ratings of . '
counselor'c:edibility between the high and low expertness
groups. The initiai'differences in the percéivéd'

b

credibility.of the counselor as manipulated by the . "

experimenter persisted throughout the counéeliné sessiops :

in spite of clients being directly -and constantly exposed

L )

- to the-counselor's behavior. Either an analogue or
actual counseling study could be designed to investigate
the effects of the time variable on ratings of perceived

:

counselor credibility.. L , . ' u
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POSTEXPERIMENTAL QUESTIONNAIRE

1

-C;Please answer the followingjuestions based on your

experiences in this study.
-,

-

‘What is your understandlng as to the purpose of this
s tudy" A )

1.

. ' . ' 7 . . :
Mark with an "X" the’ extent to-'which you consider the
videotaped interview to be representative of a

counseling session.
o
‘ %

Not Slightly Screswhat Fairly
Representative “ - -

Oite Very - Defimitely
Representative

Mark with an "X" the extent to which you were able to

3.
place yourself in the interview. -

-,

Falrly Sarewhat Slightly Not at
. ' : all

-Totally Very Much Quite

Mark with an “X“ the extent to which you were
attendlng to the counselor's behav1or.
\ , 3 . .
Not at ™ SDQhUw Samewhat . Fairly
all . ) : ' .
. A n. : |
., 5. Mark- wrtﬁian "X" the extent 'to which you consider your
‘ concerns, in $eneral smmllar to those' of the cllent in

“the - 1nterview. . : e .

- 4.

L]

———-

. .
- . - v
. .

" Quite Very Much . Totally
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_$$\ 7. What are your impressions, of the counselor?

S PRIV —_

Highly Moderately Slightly Nes Tightly Moderately, Highly

Dissimilar Dissimilar Similar
' - or ’
Similar

6. Mark with an "X" what you consider to be the counselor's

level of experience.

Highly Moderately .Slightly Neither Slightly Moderately Highly

Experienced Experienced Inexperienced
o S o . or ) .
 Inexperienced

*

4

8. What are your impressions of -copnseling?

’
¢ .
13 Iy

9. Do you consider the videotaped interview, to be an
actual counseling interview?
. . . 4

“ "T\- ...
YES - why? . . 7 )
py -
. ¥ i "Q. .
t . NO ~  Why? ] ,
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Client:'

Counselor:

fmCIient:
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APPENDIX 5

SCRIPT FOR THE VIDEOTAPED
Ll COUNSELING INTERVIEW -

Um, I don't'know whether I am right or wrong

in feeling the way I do, but, uh, lately I

find myself withdrawing from people, I just
don't care to go cut and socialize or play

their stupid games anymore. Um, I get angry

and then I come home depressed, and I'm starting
to get headaches -- it all seems so phony.

‘There was a time when I used to get along with

everybody; everybody said, "Isn't he a great
guy! He gets along with everybody; everybody
likes him," and I used to think that was
something to be proud of, but, uh, but I think
now that was only how I wanted to be! I was
whatever the crowd wanted me to be, or the
particular group I was with at the time. Um,
I know its important for my job that I go out
and socialize and meet people and make a good
impression and join clubs and play their phony.
games -- Elks, and bowling banguets, and, uh,
fishing trips and fraternity type gatherings.

Um . . . Idon't know . . . I just don't care

to do it anymore, and, um, I don't know if that
means I'ma . . . or that something's wrong with
me psychologically, or, uh, is this normal. I
mean . . . uh . . . people don't really know
who I am, and they really don't care who one
another, who the other person is. They . . .

its all at such a superficial level.

In other words you're darn sure of how you feel,
but youtreally don't know what it all adds up
to. 1Is it you? 1Is it the other people? What
are the implications for your job? Where is

it all going? '

Yeh, its an empty life. Its, um, well, there's
no depth to it at all. I mean, you only talk
about very superficial things and the first few

times, its 0.K. but after that there's nothing
to talk about. So you drink and pretend to be
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Client
cont'd:

Counselor:

Client:

Counselor:

Client:

Counselor:

Client:

L

Counselor:
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hapgzaénd you laugh at the stupid jokes and
stupi® things that people do when they all, uh,
are trying to impress one another, and they're
all being very materialistic, and, uh, its
just not the route I want to go. e

So your feelings are so strong now that you

" just can't fake it anymore.

That's right, so what do you do? People say,
"There's something wrong with you", or "You
need to see a psychiatrist or something",
because you . . . you know the thing in society
today is that the normal person gets along
with people, and, uh, can adjust to any
situation. And when you become a little
discriminating, maybe very discriminating and
critical, then that means there's something
wrong with you.

While you know how strongly you feel about. all
these things, you're not sure you can really
act in terms of them and be free.

I don't know if I have the guts. The implications
are great. It may mean, uh, a breakup of my
marriage, uh, and it means going it alone, and
that's, well, it would be very difficult. I

don't know if I could do it. But I feel now

like I'm in some kind of trap.

You know you can't pretend, yet you're really
fearful of going it alone.

Yeh, I find that I can't talk to anybody about
this, I mean, well, its one thing if you have a

. . an understandlng W1fe . « . 1if you can
talk these things over with her, if sheican
understand at some level, but . : . hell . . .

she can't. . -

Its like, "If I~act on how I really feel, though,
it frightens the people who mean most to me.
They won't understand it, and I sure can't
share that with them.

T
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(Pause) So what do you do (Pause) I mean . . .
I . . . I find myself going out and telling the
people I really know about, about different
topics and getting into oontroversial issues,
and, uh, that becomes very anxiety provoking.

I can't because I get into heated arguments,
and'I don't want to do that either, that leads
nowhere. I Sust find myself getting more and
more frustrated, anxious, and angry with myself
for getting myself into that type of a stupid
situation.

You know that doesn't sét you free, you know . .
No, it bottles me up. It restricts me.

That only causes you more problems, and what
you're really asking about is, how can you move

toward greater freedom and greater fulfillment
in your own life. Kl

I . . . Ithink I know who I am now, independent
of other people, and, uh, which most people
aren't and . . . um . . . but there's no room

for that kind of person in this society.
There's no room for me out there!

(Pause) So what do I do?

We run over that question that . . . you end .,
up with. "Where do I go from here? How do I~
act on this? I know how I feel, but I don't,
know what'll happen if I act on how'I feel."

I . . . I have a good idea of what will happen.
And its not good!

No! It means almost starting a whole new life.
And you don't know if you can make it.

Right, I know what I've got ndw, and if I don't
make it all the way with the other, then I'm

in trouble. _ o
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Counselor: While you don't know what'll happen if you
apgt on your feelings, you know what the
. alternatives are if ,you don't. They're worse.
Client: I . . . 1Idon't have much choice.
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