
Mul$cultural	
  media	
  and	
  O0awa’s	
  La$n	
  American	
  community	
  
	
  

Erne%e	
  Hutchings-­‐Mason,	
  supervised	
  by	
  Professor	
  Luisa	
  Veronis	
  
Department	
  of	
  Geography,	
  University	
  of	
  O%awa	
  

Introduc$on	
  
	
  	
  	
  	
  Extensive	
  research	
  has	
  been	
  conducted	
  in	
  the	
  United	
  
States	
  on	
  the	
  role	
  of	
  mulFcultural	
  media	
  in	
  the	
  idenFty	
  
formaFon	
   of	
   immigrant	
   groups,	
   but	
   li%le	
   research	
   on	
  
the	
   subject	
   has	
   been	
   done	
   in	
   Canada.	
   The	
   O%awa	
  
MulFcultural	
   Media	
   IniFaFve	
   (OMMI)	
   aims	
   to	
   gain	
   a	
  
be%er	
   understanding	
   of	
   the	
   role	
   that	
   mulFcultural	
  
media	
   play	
   in	
   the	
   integraFon	
   and	
   parFcipaFon	
   of	
  
O%awa’s	
   immigrant	
   communiFes.	
  The	
  study	
  examines	
  
migrants’	
   access	
   to	
   and	
   use	
   of	
  media,	
   as	
  well	
   as	
   how	
  
they	
   feel	
   represented	
   in	
   Canadian	
   media.	
   This	
   UROP	
  
project	
  focuses	
  more	
  specifically	
  on	
  the	
  LaFn	
  American	
  
community,	
   its	
   access	
   to	
   and	
   use	
   of	
   mulFcultural	
  
media,	
   its	
  feelings	
  of	
  representaFon	
  in	
  the	
  media,	
  and	
  
the	
  role	
  of	
  media	
  in	
  its	
  integraFon	
  and	
  parFcipaFon.	
  
	
   	
   Approximately	
   3%	
   of	
   Canada’s	
   LaFn	
   American	
  
populaFon	
   resides	
   in	
   the	
   O%awa-­‐GaFneau	
   Census	
  
Metropolitan	
   Area	
   where	
   they	
   can	
   access	
   services	
   in	
  
both	
  official	
   languages	
   (StaFsFcs	
   Canada	
   2011).	
  Many	
  
of	
  these	
  immigrants	
  have	
  come	
  to	
  Canada	
  in	
  the	
  last	
  10	
  
years	
   and	
   therefore	
   it	
   is	
   important	
   to	
   study	
   the	
  
potenFal	
   role	
   of	
  media	
   in	
   their	
   process	
   of	
   integraFon	
  
and	
  parFcipaFon	
  in	
  Canadian	
  society.	
  	
  

Literature	
  Review	
  
	
   	
   	
   	
  Most	
  exisFng	
  research	
  on	
  LaFn	
  American	
  media	
   is	
  
US-­‐based	
   and	
   consists	
   of	
   content	
   analysis	
   of	
   various	
  
media,	
   including	
   newspapers,	
   magazines,	
   TV	
   shows,	
  
and	
  commercials.	
  	
  
	
  	
  	
  	
  	
  The	
  literature	
  reveals	
  that	
  LaFn	
  Americans	
  in	
  the	
  US	
  
tend	
   to	
   feel	
   ridiculed	
   and	
   stereotyped	
   by	
   the	
   media	
  
(Rivandeyera,	
   2011).	
   Mastro	
   and	
   OrFz	
   (2008)	
   found	
  
that	
   LaFn	
   American	
   women	
   tend	
   to	
   be	
   portrayed	
   as	
  
homemakers	
   and	
   generally	
   look	
   younger	
   than	
   their	
  
business-­‐oriented	
   male	
   counterparts.	
   Nevertheless,	
   it	
  
can	
  be	
  argued	
  that	
  LaFn	
  American	
  media	
  in	
  the	
  US	
  put	
  
an	
  emphasis	
  on	
  the	
  vital	
  role	
  of	
  the	
  family	
  in	
  the	
  lives	
  of	
  
LaFn	
  Americans	
  (ibid.	
  2008).	
  
	
   	
   	
   	
   	
   There	
   is	
   less	
   research	
   on	
   LaFn	
   American	
  media	
  
content	
  and	
  use	
  in	
  Canada.	
  Moreover,	
  there	
  is	
   li%le	
  to	
  
no	
   research	
   on	
   the	
   role	
   of	
   mulFcultural	
   media	
   in	
  
migrants’	
   se%lement,	
   integraFon,	
   and	
   parFcipaFon	
   in	
  
the	
  receiving	
  society.	
  	
  

	
  Conclusion	
  
	
   	
   	
  The	
  LaFn	
  American	
  parFcipants	
  in	
  the	
  OMMI	
  survey	
  
reported	
   that	
   they	
   rarely	
   subscribe	
   to	
   and	
   consume	
  
Spanish	
  language	
  media	
  such	
  as	
  radio	
  and	
  newspapers,	
  
likely	
  a	
  result	
  of	
  low	
  availability	
  of	
  these	
  forms	
  of	
  media	
  
in	
   O%awa.	
   This	
   lack	
   of	
   media	
   could	
   be	
   due	
   to	
   a	
   low	
  
density	
   of	
   ethnic	
   populaFon	
   that	
   makes	
   it	
   difficult	
   to	
  
produce	
  media.	
  
	
  	
  	
  	
  	
  	
  	
  Close	
  to	
  100%	
  of	
  survey	
  parFcipants	
  said	
  they	
  have	
  
a	
  computer	
  and	
  TV	
  in	
  their	
  home.	
  This	
  finding	
  suggests	
  
that	
   LaFn	
   Americans	
   in	
   O%awa	
   have	
   the	
   means	
   to	
  
access	
   media	
   using	
   sophisFcated	
   devices	
   and	
   feel	
   at	
  
ease	
   with	
   technology.	
   ParFcipants	
   said	
   they	
   do	
   not	
  
subscribe	
   to	
   LaFn	
   American	
  media	
   and	
   choose	
   to	
   use	
  
online	
  media,	
   including	
   the	
   City	
   of	
   O%awa	
  website	
   to	
  
access	
   local	
   services	
   and	
   programs.	
   This	
   finding	
   is	
  
significant	
   for	
   the	
   City	
   of	
  O%awa	
  which	
   should	
   take	
   it	
  
into	
   account	
   when	
   designing	
   its	
   website	
   in	
   order	
   to	
  
be%er	
  cater	
  the	
  informaFon	
  provided	
  to	
  the	
  local	
  LaFn	
  
American	
  community.	
  
	
   	
   	
   	
   	
  This	
  research	
  is	
  valuable	
  because	
  service	
  providers	
  	
  
and	
   media	
   outlets	
   can	
   learn	
   how	
   to	
   be%er	
   engage	
  
clients	
  and	
  viewers	
  who	
  belong	
  to	
  mulFcultural	
  groups.	
  
It	
   would	
   be	
   useful	
   to	
   conduct	
   similar	
   projects	
   at	
   a	
  
naFonal	
   level	
   in	
   order	
   to	
   understand	
   how	
   geographic	
  
and	
   community	
   context	
   influence	
   the	
  access,	
   use,	
   and	
  
role	
  of	
  mulFcultural	
  media	
  in	
  immigrant	
  integraFon.	
  

Acknowledgements	
  
I	
  would	
  like	
  to	
  express	
  my	
  graFtude	
  to	
  Professor	
  Luisa	
  Veronis	
  for	
  
her	
   conFnued	
   guidance	
   throughout	
   the	
   project.	
   Thank	
   you	
   to	
  
Jing	
   Feng	
   for	
   her	
   instrucFon	
   regarding	
   the	
   survey	
   data	
   analysis	
  
and	
  to	
  the	
  OMMI	
  team	
  for	
  the	
  survey	
  data.	
  
This	
   project	
   was	
   funded	
   by	
   the	
   University	
   of	
   O%awa	
  
Undergraduate	
   Research	
   Opportunity	
   Program	
   and	
   benefi%ed	
  
from	
  the	
  support	
  of	
   the	
  O%awa	
  MulFcultural	
  Media	
   IniFaFve,	
  a	
  
SSHRC-­‐funded	
   interdisciplinary	
  and	
   collaboraFve	
   study	
  based	
  at	
  
the	
  University	
  of	
  O%awa	
  (h%p://artsites.uo%awa.ca/ommi/en/).	
  

	
  	
  	
  	
  	
  	
  	
  Contact	
  informa$on:	
  
	
  	
  	
  	
  	
  	
  	
  Erne%e	
  Hutchings-­‐Mason 	
  � ehutc089@uO%awa.ca	
  	
  
	
  
	
  	
  	
  	
  	
  	
  	
  	
  Luisa	
  Veronis,	
  PhD 	
  � lveronis@uO%awa.ca	
  
	
  	
  	
  	
  	
  	
  	
  Assistant	
  Professor,	
  Department	
  of	
  Geography	
  
	
  	
  	
  	
  	
  	
  	
  	
  
	
  	
  	
  	
  	
  	
  	
  Jing	
  Feng,	
  PhD	
  Candidate	
   	
  �	
  	
  	
  	
  	
  jfeng027@uO%awa.ca	
  
	
  

References	
  
	
  	
  	
  	
  	
  Mastro,	
  D.	
  E.,	
  &	
  OrFz,	
  M.	
  (2008).	
  A	
  content	
  analysis	
  of	
  social	
  groups	
  in	
  
prime-­‐Fme	
  Spanish-­‐language	
  television.	
  Journal	
  of	
  Broadcas.ng	
  &	
  Electronic	
  
Media,	
  52(1),	
  101-­‐118.	
  
	
  	
  	
  	
  	
  	
  Rivadeneyra,	
  R.	
  (2011).	
  Gender	
  and	
  race	
  portrayals	
  on	
  spanish-­‐language	
  
television.	
  Sex	
  Roles,	
  65(3-­‐4),	
  208-­‐222.	
  	
  
	
   	
   	
   	
   	
   StaFsFcs	
   Canada,	
   2011	
   NaFonal	
   Household	
   Survey,	
   StaFsFcs	
   Canada	
  
Catalogue	
  no.	
  99-­‐010-­‐X2011026.	
  
	
  

Methodology	
  

0	
  

15	
  

30	
  

45	
  

60	
  

75	
  

0-­‐1	
   2-­‐5	
   6-­‐10	
   11-­‐20	
   20+	
   Unknown	
  

N
um

be
r	
  o

f	
  r
es
po

ns
es
	
  

Years	
  in	
  Canada	
  

Computer	
  

TV	
  

Figure	
  1	
  Representa$on	
  in	
  English/French	
  language	
  media,	
  La$n	
  
American	
   community.	
   Regardless	
   of	
   gender,	
   the	
   majority	
   of	
  
parFcipants	
  said	
  they	
  feel	
  represented	
  ‘a	
  li%le’	
  or	
  ‘not	
  at	
  all’	
  by	
  
English/French	
  language	
  media.	
  ‘Just	
  enough’	
  was	
  also	
  a	
  popular	
  
response.	
  

Figure	
  4	
  TV	
  and	
  computer	
  access	
  by	
  number	
  of	
  years	
  spent	
  in	
  Canada.	
  	
  
94%	
   of	
   respondents	
   said	
   they	
   have	
   a	
   TV	
   in	
   their	
   home	
   and	
   96%	
   said	
  
they	
  have	
  a	
  computer	
  in	
  their	
  home.	
  Most	
  of	
  their	
  media	
  consumpFon	
  
is	
  done	
  online	
  and	
  new	
  arrivals	
  are	
  extremely	
  likely	
  to	
  use	
  online	
  media.	
  
This	
   could	
  mean	
   that	
   the	
  migrants	
   are	
   highly	
   educated	
   and	
   have	
   the	
  
financial	
  resources	
  to	
  access	
  many	
  forms	
  of	
  media.	
  

Figure	
   2	
   La$n	
   American	
   media	
   help	
   with	
   civic	
  
engagement	
   in	
   O0awa.	
   Respondents	
   said	
   that	
  
Spanish	
   language	
   media	
   helps	
   them	
   with	
   civic	
  
engagement	
  and	
  feeling	
  involved	
  in	
  the	
  community.	
  

Figure	
  3	
  Subscrip$on	
  to	
  La$n	
  American	
  media	
  by	
  
number	
   of	
   years	
   spent	
   in	
   Canada.	
   188	
   of	
   281	
  
respondents	
   said	
   that	
   they	
   currently	
   do	
   not	
  
subscribe	
  to	
  LaFn	
  American	
  media	
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