Supplemental File 1. 
Table Of Uniqueness Analysis (see Kirkman & Chen, 2011 for further details)
	Components of the Manuscript
	Body Image manuscript entitled: Body image in women diagnosed with breast cancer: A grounded theory study
	Frontiers in Psychology manuscript entitled: Women’s preferences for body image programming: A qualitative study to inform future programs targeting women diagnosed with breast cancer

	Focus of the Introduction
	1. Introduction to body image.
2. Importance of understanding the multidimensional nature of body image in women diagnosed with breast cancer, and recognizing that each dimension can be positive or negative, and relative gaps in the literature.
3. Noting that past research on body image in women diagnosed with breast cancer has been mostly atheoretical, and that the few existing theories have notable limitations.
	1. While there has been a surge in research focused on developing programs for women to improve their body image during the course of the illness, there is insufficient applied evidence available to make recommendations at present for the ‘ideal’ type of body image program for women diagnosed with breast cancer.

2. There is a gap in the literature regarding the opinions of women toward body image programs because programs are typically developed based on researcher opinion and available resources, resulting in a variety of modes, formats, and content that potentially do not match women’s needs and preferences. 

3. Formative research to understand women’s opinions of the attributes of the ideal body image program will assist in offering body image programs that encourage participation by women diagnosed with breast cancer. To this end, researchers could employ qualitative methods to determine what women diagnosed with breast cancer seek from a body image program and explore their perceptions of the what, when, where, who, and how of body image programs. 

	Research Objectives/Questions
	1. Explore the meaning of body image for women with breast cancer and how they see their breast cancer experience as influencing their body image to develop a grounded theory of body image for women with breast cancer. To generate such a grounded theory, this study aimed to answer the following questions: (1) how do women define body image? (2) what processes do women believe undermine or support their body image? and (3) what strategies are used by women to manage their body image?
	1. Explore women’s opinions of the attributes of the ideal body image program, and present implications for future program design, development, and delivery.

	Study design used
	A Straussian grounded theory methodology was used and a constructivist-interpretative research paradigm was adopted.
	A qualitative interview design was used and a constructivist paradigm approach was adopted.

	Constructs/Variables
	The interview included introductory questions focused on collecting sociodemographic information and understanding participants’ breast cancer history. These were followed by main questions informed by the research aim and relevant literature that covered: (1) how women diagnosed with breast cancer defined negative and positive body image, (2) how their breast cancer experience has impacted their body image in negative and positive ways, (3) what or who undermines women’s body image after a diagnosis of breast cancer, and (4) what or who supports body image after a diagnosis of breast cancer. Last, women were asked summary questions to discuss specific behaviors or actions they took to manage their body image. Women were encouraged to deviate from the interview questions and discuss experiences that had significant meaning to them. 
	Interview core questions, which evolved over time to include more refined questions, covered women’s opinions on what an ideal body image program would look like. These were: “How do you envision the ideal body image program for women diagnosed with breast cancer?” and “What should be the aims, topics covered, settings/context, format, etc.?” Based on women’s responses, the interviewer posed follow-up questions, including “What should be the topics covered in a body image program?”, “What should be the format of a body image program?”, “What should be the setting/context of a body image program?”, “Who should deliver a body image program?”, and “When would be the ideal time to deliver a body image program?”

	Main Data Analysis
	Transcribed data were analyzed using an open, axial, and selective coding approach, and involved constant comparison and memo-writing.
	The transcripts of the participants’ interviews were analyzed using deductive-inductive latent qualitative content analysis.

	Main Results
	Breast cancer was experienced as an assault on women’s bodies, affecting how they defined themselves and who they perceived themselves to be. Data analysis led to the development of a grounded theory of body image for women with breast cancer. The theory is constructed around the core category “Body image: What it means to women,” underpinned by six themes: (1) treatment-related events can undermine or support body image, (2) psychosocial factors can undermine or support body image, (3) sociocultural factors can undermine body image, (4) repertoire of strategies to manage body image, (5) passage of time, and (6) consequences of body image. Each theme contains several subthemes (see Figure 1), yielding a total of 17 subthemes. 
	Participants’ opinions were summarized into five themes reflecting their perceptions for the where, when, how, what, and who of the ideal body image program.

	Theoretical/ conceptual Implications
	To our knowledge, no qualitative study has focused expressly on developing a theory of body image formulated based on women’s personal accounts to guide research and practice.

The derived theory provides insights on: (1) how women diagnosed with breast cancer define the concept of body image, (2) factors they believe undermine or support their body image, and (3) strategies they use to manage their body image. Its key contribution is the development of an integrated and empirically-derived theory that expands the focus of body image as a dynamic and multidimensional phenomenon that requires attention to the multiple interpersonal and intrapersonal factors that can support or undermine body image in the aftermath of breast cancer. Additionally, the theory documents consequences that describe women’s experiences of body image. This theory, entitled a grounded theory of body image for women diagnosed with breast cancer, may be utilized as a guide for future research and can provide a theoretical foundation for studies aiming to develop, implement, and evaluate interventions that can prevent or reduce the adverse effects of body image after treatment for breast cancer.
	None.

	Practical Implications
	The current theory posits that treatment-related events, psychosocial factors, and sociocultural factors can support or undermine women’s body image once diagnosed with breast cancer. Relatedly, it also offers insight into psychosocial strategies that women may engage in to counteract the treatment-related, psychosocial, and sociocultural factors that undermine their body image, which may be potential intervention targets. 
	Although one specific formula for how to design, develop, and deliver a body image program to women diagnosed with breast cancer may not exist, the findings of this study lay the foundation for the development, design, and delivery of a more diverse and tailored approach to such programs. Specifically, findings provide a starting point for the what (self-care, counselling and education on acceptance and side-effects of treatment, managing sexuality/sexual health, and educating others on body image), when (across the cancer continuum or at specific points), where (community-based, hospital-based, or online), who (team approach or delivered by other women, health professionals, make-up artists or stylists), and how (peer-led programs, professional help, events, presentations/workshops, resources, support groups) that should be considered when developing, designing, and delivering body image programs. It is hoped this information will help in the creation of more meaningful, relevant, useful, and usable programs for this growing segment of the population.
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