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Agenda

● Introduction
● Fake News LibGuide
● Book Displays
● Social Media Campaign
● Panel Discussion
● Workshop
● Questions



Introduction 

The Fifth Horseman? 

Ancient History, Latest & Threatening Reincarnation. 

Higher education foundations.

Canadian Universities & their Libraries. 

YUL efforts, both virtual & face to face. 

Future events planned. 



Fake News LibGuide



Fake News LibGuide

http://researchguides.library.yorku.ca/fakenews


http://bit.ly/fakenewslibguide

http://bit.ly/fakenewslibguide


Fake News LibGuide
● Outline & Content 

○ Target audience
○ Learning outcomes
○ ACRL Threshold Concepts

■ Authority is constructed and contextual
■ Information has value

○ Environmental scan of existing libguides
○ Structure

https://researchguides.library.yorku.ca/fakenews


Fake News LibGuide

● Design
○ Simple and organized
○ Easy to read and navigate
○ Visually appealing
○ Interactive component

https://researchguides.library.yorku.ca/fakenews


Comment from the York Community



Book Displays



Book Displays: An Overview
● Held during Media Literacy Week: Nov 6-10 2017

○ Goal of animating our collection and engaging students

● Pan-library initiative:
○ Goal of maximizing impact/reach
○ Coordinated simultaneously across different libraries 
○ Large staff involvement
○ Tailored to individual library contexts/audiences
○ Scope to showcase wide-ranging content/collections

● Multi-faceted displays
○ Books
○ Posters and bookmarks (IFLA, ALA)
○ Flyers highlighting URL and 

content of our Fake News 
LibGuide



Book Displays: Dimensions & Themes

Enhanced accessibility of book content via:
○ Placement of book review excerpts as orange 

flyers in many books

Wide spectrum of themes, e.g.: 

Media literacy | Journalistic ethics | Citizen journalism |  
Donald Trump | Fact-checking | Social media and fake 
news | Media bias | Post-truth era | Predatory publishing | 
Pseudo Science | History of fake news | Filter bubbles | 



Book Displays: Gauging Success 

● Global media literacy in a digital age : teaching beyond borders
● Media literacy and the emerging citizen : youth, engagement and participation in digital culture
● News, public affairs, and the public sphere in a digital nation : rise of the audience
● Econospinning : how to read between the lines when the media manipulate the numbers 
● Newsonomics : twelve new trends that will shape the news you get 
● Rethinking journalism : trust and participation in a transformed news landscape
● Speaking personally : the rise of subjective and confessional journalism 
● Confronting the challenges of participatory culture : media education for the 21st century
● Trump and a post-truth world 
● Inventing reality : the politics of news media 
● Fake news in real context 
● Media literacies : a critical introduction
● Doing news framing analysis : empirical and theoretical perspectives

Books Checked out at Scott Library During Media Literacy Week 2017



Social Media Campaign



Social Media Campaign
● Media Literacy Week (November 6-10, 2017)
● Social media campaign based on IFLA’s “How to Spot Fake News” 

infographic
● Used clear and concise messaging
● Translated messaging into French
● YUL social media accounts were invited to share the slides
● One tweet/tip per day 
● Tagged other York U Twitter accounts
● Images included in rotation on LCD screens across the library branches 

https://www.ifla.org/files/assets/hq/topics/info-society/images/how_to_spot_fake_news.pdf
https://www.ifla.org/files/assets/hq/topics/info-society/images/how_to_spot_fake_news.pdf


Twitter Messages 



Library LCD Screens



Library LCD Screens



Social Media: Book Displays



From the York U Community



From the York U Community



Panel Discussion





Media Literacy Workshop



Why Create a Workshop?
Fake news is not always easy to spot

● Degrees of “truthiness”

Encourage deeper thinking about information from news sources

● Types of information
● Media bias
● Active learning

An opportunity to focus on these ACRL Information Literacy Framework for Higher Education concepts

● Authority is constructed and contextual
● Information creation as a process
● Information has value



Media Literacy Workshop Timeline
Originally intended for Winter 2018, but fate had other plans!

⇒ Revised schedule: 

Winter 2018 Labour disruption (March - present)
● Unable to schedule a workshop during shortened term

May 2018 Workshopped draft Media Literacy Workshop with 
colleagues

● Gained feedback & ideas

Summer 2018 Refine Workshop

2018-2019 
Academic 
Year

Launch workshop
● Plan to debut workshop during Science Literacy Week 

(Sept 17-23, 2018) tailored with science examples



Draft Workshop Outline
Proposed agenda for colleagues’ input:

● Introduction & Purpose
● What is Fake News and Why it Matters 
● Journalistic Process
● Examples of Fake News 
● Fake science / content related to workshop theme
● How to Spot Fake News 
● Fact Checking
● News Sources  
● Social media 
● Activity



Workshop Feedback Session
Feedback: focus on news

● Students should
○ Know the key characteristics of fake news
○ More critical consumers of news
○ Be equipped with tools to help spot fake news

● Target activities/examples to achieve outcomes
○ Icebreaker (eg How do you get your news?) to determine what students know already
○ An introductory activity asking students to differentiate a spectrum of news sources

■ lead into key themes of workshop
○ Apply fact-checking tools to verify information in some of the news sources
○ Collaborative group work to encourage discussion



Discussion & Questions



Thank you!



Sophie Bury sbury@yorku.ca
Peter Duerr pduerr@yorku.ca
Genny Jon gennyjon@yorku.ca
Amy Poon amypoon@yorku.ca
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