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[bookmark: _Toc71783623]Abstract

People move within countries and across borders, looking for better employment opportunities and improved socio-economic wellbeing. In contemporary societies, migration is being enabled by technological advances. The mixture of social media is shifting dimensions. Social media has shifted sources of information on migration from the real to the virtual world. In this paper I examine how migrants use social media during migration processes and how the information gathered influences their migration decisions. While literature has considered the role of social media in facilitating migration (Dekker and Engbersen 2014), the moves by governments to encourage or discourage migration using social media—has not been extensively studied particularly as it shapes migration decisions of Nigerian youth.
My aim is to explain the role of social media contents by users—including government agencies—and how they shape migration decision making process of upwardly mobile Nigerian youth who use Facebook and Twitter. Data for this research was collected from Facebook groups and Twitter conversations on migration. These engagements were analyzed and presented by the key emerging themes and supported by literature and concepts to generate a better understanding of social media and migration decisions, processes, and outcomes. Understanding the role of social media and migration decisions of upwardly mobile Nigerian youth helps to understand international migration in a networked society.
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Migration has always been part of human lives. For many years, international migration meant a radical detachment from one’s community of origin (Dekker & Engbersen, 2014). But in more recent times, studies have shown that more people are on the move than ever before (World Migration Report, 2020). Many of these migrants are seeking new opportunities and a better life for themselves and their families. Others are forced to move due to disaster or conflict. People migrate for various reasons. Migration occurs due to challenges in places of origin that compel people to move to new destinations. This can include disaster, war, conflict, lack of social services, high unemployment, insecurity, high crime, political instability, famine, drought, flooding, and poverty. People move to destination areas due to positive attributes, such as employment opportunities and political stability. These factors that influence migration is what Ravenstein (1889) termed push and pull factors for migration. For most immigrants, these decisions were usually made not solely by the individuals, but within a network of family, friends and within established migration systems and social processes (Massey et al., 1993).
Among the many enablers of increased migration is globalization. Writing for the World Economic Forum, Gray (2017) defines globalization simply as the process by which people and goods move easily across borders. In contemporary societies, globalization has made migration much easier through better communications, dissemination of information through mass media and improved transport, among others (UK Essays, 2018). This has resulted in accelerated rates of migration of people between countries both nationally and internationally (Nzima et al., 2017).  According to Tacoli & Okali (2001), “increased migration is one of the most visible and significant aspects of globalization: growing numbers of people move within countries and across borders, looking for better employment opportunities and better lifestyles.” (pg.1.). In 2019, the number of international migrants worldwide reached nearly 272 million, up from 153 million in 1990 (International Migration 2019 Highlights, n.d.).
In recent times, it is observed that governments in several countries are entering the communicative space through social media. Several European countries have used social platforms to transform individual migration plans. Information campaigns have become an important part of governments’ immigration management aimed at influencing migrants’ destination preferences (Brekke & Thorbjørnsrud 2018). While it appears that some countries are using social media to discourage migration, the case in Canada seems different. 
In November 2017, the Government of Canada announced a plan to gradually increase the number of immigrants to be welcomed within a 3-year period. Following this announcement, Immigration, Refugees and Citizenship Canada (IRCC) launched the Immigration Matters initiative in November 2018. The Director General for Communications IRCC—David Hickey explained that the aim of this initiative was to “demonstrate the benefits of immigration at the local level, dispel common myths about immigration and promote positive engagement between newcomers and Canadians” (Hickey, 2019). But despite this aim, it can be argued that this initiative, although targeting Canadians, acts as a pull factor for potential immigrants to Canada. 
Canada is a top choice for Nigerians seeking to migrate (Kazeem, 2018.). An analysis of the International Migrant Stock (2017) conducted by Pew Research Centre, shows Sub-Saharan African nations account for 8 of the 10 fastest growing international migrant populations since 2010. Nigeria, Senegal, Ghana, and Kenya are among the top 10 origin countries for sub-Saharan migrants to Europe and the Americas (NW et al., 2018). In Nigeria, a study by Afrobarometer (2018) shows that one-third of Nigerians, most of them young and educated, have considered emigrating.
Migrants who contemplate moving rely on information and are involved in a variety of information practices to achieve their migration goals. According to Caidi et al. (2010), “Information practices is a set of socially and culturally established ways to identify, seek, use, and share the information available in various sources such as television, newspapers, and the Internet” (pg. 502). More recently, the advances in communications technology have opened more opportunities for people to migrate.
Advances in technology such as the internet have made it easier for migrants to establish connections with their destination of choice (Hidayati 2018). Analysis of migration discussions on social media platforms, such as Twitter and Facebook, indicate that internet use is prominent when migrants are accessing information about country of destination, immigration pathways, jobs, education, and housing. Internet-based information is assumed to increasingly be supporting and transforming individual migration plans (Thulin & Vilhelmson, 2014).
Exploring the role of social media in migration—in the context of seeking information about a host country—would allow for increased understanding of the migration decisions, processes, and outcomes. The type of information potential migrants are exposed to on social media can influence migration decisions. Information about host countries can act as push or pull factors that encourage or discourage mobility. 
It is in the quest to fully explore the issue of migration that further insight is required especially among upwardly mobile Nigerians who use social media. According to the Cambridge dictionary, “someone who is upwardly mobile is moving or has moved into a higher social position, usually because they are earning more money” (Cambridge University Press, 2021).
In this research, I examine the role of social media on the migration decisions of upwardly mobile Nigerian youth. Although social media is not perceived as a driving force in migration, it is understood to encourage migration (Thulin & Vilhelmson, 2014). I analyzed social media discourses on people's own pre-migration experiences supported by relevant literature to generate a better understanding of migration patterns. I specifically analyze Facebook groups and Twitter posts relating directly to migration discussions and decisions. The aim is to understand the role of  social media  before, during and after migration of Nigerian youth—especially to Canada. Through this examination, I aim to broaden our understanding of how social media is connected to migration processes and influences migration decisions. (This examination) will help government agencies utilize social media as a tool for communication as they  targetpotential immigrants.
[bookmark: _Toc71783625]Research Question
The main research question posed in this MRP addresses: 
What is the role of social media on migration decisions of upwardly mobile Nigerian youth? 
This question leads to the following sub-questions: 
1. How do Nigerian migrants use social media when making migration decisions?
2. How does information on social media by individuals and Government agencies encourage or discourage migration?
3. How has recent social media developments (e.g., social networking applications such as Facebook and Twitter) affected migration decisions among Nigerian social media users?
[bookmark: _Toc71783626]Literature Review
[bookmark: _Toc71783627]Communication Past, Present and Future
Before people relied on the internet for communication, they used telegraph cables, printing presses, telephones, radio, television, cell phones and satellites which were introduced for military purposes but enhanced the global reach of all modes of communication. The twentieth century was marked by numerous technological advancements, including advancements in mass communications (Council on Foreign Relations, n.d.).
In 1989, British engineer and computer scientist Tim Berners-Lee introduced the World Wide Web which revolutionised communication via the internet. The internet enables people to send and receive messages instantaneously and internationally. This opened the way for improved means of communication, such as search engines and social media. People around the world can connect, share ideas and personal information faster than ever before through social media platforms. Facebook, Twitter, WhatsApp, Instagram, Snapchat, and TikTok are examples of social media platforms that enable users to share content and connect with each other from anywhere in the world, irrespective of geographical location (Council on Foreign Relations, n.d.).
[bookmark: _Toc71783628]Social Media - Definitions
Scholars face challenges when it comes to defining social media. This paper understands it to be: 
[M]ade up of various user-driven platforms that facilitate diffusion of compelling content, dialogue creation, and communication to a broader audience. Social media is generally understood to be a digital space created by the people and for the people and provides an environment that is conducive for interactions and networking to occur at different levels (for instance, personal, professional, business, marketing, political, and societal. (Kapoor et al., 2018, pg. 536).
It is also “referred to as a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allow the creation and exchange of user-generated content" (Dijck & Poell, 2013, pg. 5). They comprise of communication websites that facilitate forming relationships between users from diverse backgrounds, resulting in rich social structures (Kapoor et al., 2018). Ever since its first creation, social media has revolutionized communication in contemporary society.
[bookmark: _Toc71783629]Social Media as Communication Tool
Social media has important sources by which people receive information from known and unknown sources. They have become channels of learning and expand global ideas (Insights Success, 2018).  According to a report by the Faculty of Law at the University of Oxford, “social media platforms have revolutionised our ability to connect across historic social, political and geographic divides”. Prior to contemporary times,  “gatekeepers mitigated and negotiated access to mass media platforms, today potentially anyone – and any content – can reach millions of individuals in an instant” (University of Oxford, 2018).
Communication thus transformed from the start of text messages to the first years of social media (Willis, 2017). Additionally, communication tools have changed over the decades to become faster and have broader reach because of optimised algorithms. The goal of social media users is to reach and engage as many people as possible. Engagements on social media are geared toward commenting, sharing, or liking a post (Brekke & Thorbjørnsrud, 2018). Social media has become tools for personal communication and sources of information on migration, amongst other things. Innovations in communication technology are therfore important for migrants and non-migrants separated geographically.
A 2021 report by Statista shows the number of worldwide users of social media is expected to reach some 3.43 billion users monthly by 2023. This is around a third of Earth’s entire population. It projected that in 2023, an estimated 800 million of these users are expected to be from China alone and approximately 450 million from India. The report further shows that these networks boast a high number of engagements. For instance, Facebook, which has been dubbed the most popular social network worldwide, recorded 2.6 billion users worldwide as of the first quarter of 2020.  Instagram has over 1 billion monthly active users and most recently reported 500 million daily active users for its Stories feature (Statista, 2021).
Nigeria is one of the countries with the biggest number of internet users worldwide. Many Nigerians are active on social media. A Statista (2020) study of internet users by country highlights that as of December 2020, Nigeria had more than 203 million internet users. Despite this staggering figure, relatively little research has been done on how social media shape migration decisions of Nigerian youth who spend a lot of time online. On average, while global internet users spent 2 hours and 23 minutes on social media sites everyday, Nigerians typically spend more than three and a half hours a day on social media sites (GWI, 2021). 
The internet and social media have made physical distance less relevant and limited restrictions posed by distance less of a barrier. Social media make it possible to access a wider range of individuals across borders, thereby changing the experience of migration. According to Hidayati (2018), social media can serve to bridge the unknowns.
[bookmark: _Toc71783630]Digital Societies
In the book The Rise of the Network Society, Dekker & Engbersen (2014), make the point that there have always been social networks. The distinguishing factor between what was and what now exists is the use of Information Communication Technologies (ICTs). As Castells (2010) argues, ICTs help create and sustain extensive networks in which new kinds of social relationships exist. Changes in communication technologies have created shifts from traditional mass media to a system where Internet and wireless communication have introduced a variety of communication tools. This has transformed the way information is sought and shared. According to Castells (2010), “the constitution of a new culture based on multimodal communication and digital information processing creates a generational divide between those born before the Internet Age (1969) and those who grew up being digital.” (Castells, 2010. pg. xviii.).
Therefore, within the digital society there exists a digital divide and this may result in exclusions. Dijk (2006) and Castells (2010) point to the inequalities that exist in the networked society. Dijk (2006) defines the digital divide as “the gap between those who do and do not have access to computers and the Internet” (Dijk 2006, pg. 178).
The digital divide in many developing societies would have an impact on the type and sources of information to which people in those societies can access. Many people in continents like Africa, where literacy rates are relatively low and access to electricity is inconsistent, reliance on radio as a mode of communication for information is frequently the only option. This could have an impact on the type of information to which they are exposed to and -with regards to this paper -  the type of information on migration that could shape their decision processes.
[bookmark: _Toc71783631]Social Media and Migration Decisions
While migrants take advantage of social media to facilitate migration, it’s observed that governments in several countries are using the same platforms to influence migration behaviours. As Brekke & Thorbjørnsrud (2018) argue, in the wake of visionary political initiatives—information campaigns have become an important part of governments’ immigration management aimed at stopping migrants before they reach their destination. During the global refugee crisis, the Norwegian and other European governments, along with some NGOs, tried to use social media to manage migration. For instance, in 2015, Norway launched a Facebook campaign aimed at influencing migrants’ destination preferences. Social media platforms were used to distribute visuals, videos and even music, aimed at discouraging migrants from developing interests in their countries (Brekke & Thorbjørnsrud, 2018). 
Like Norway, Germany launched several discouraging social media campaigns targeted at potential refugees with the aim of deterring them from leaving their countries of origin (Welle, 2015.). According to Brekke & Thorbjørnsrud, (2018), “these efforts have been directed at what is termed ‘reputation management’—that is, not appearing more attractive to asylum seekers than neighbouring countries” (pg. 45).
In 2021, the United States used social media to discourage migration. Writing for the Business Insider, Porter (2021) noted that to stem the crisis at the US-Mexico border, President Joe Biden launched very targeted social-media campaigns to discourage people from entering the US. Between January 20, 2021 and March 23, 2021; a total of 589 ads in paid search, display, and social media reached more than 26 million people (Porter, 2015). These moves indicated the power of social media in attempts to influence a migrant’s destination preferences. 
Several studies have observed that migrants prefer to move to the place where they already have contacts and information (Hidayati, 2018). Exploring how various players in the migration discourse operate can be instrumental in understanding why migration, particularly international migration of Nigerian youth to Canada, is on the rise. As  Komito (2011) argues, debates about the social effect of social media technologies is  relevant in understanding migration. 
Various studies, including one by Ihejirika & Krtalic (2021), highlight how migrants use social media in different phases of the migration process. Migrants use social media before and during transition, on arrival and settling in, and after settling in. During the transition phase, migrants mostly use social media while researching the decision to move. Using various social media platforms, migrants seek and gather information necessary to proceed with their journeys. 
Information seeking and gathering include searches about job opportunities, housing, and other living conditions. This enables a comparison between life in a source country and life in a destination country. This is a necessary component for deciding on migration (Kotyrlo, n.d.). According to Dekker & Engbersen (2014, pg.2), “social media transform migrant networks and thereby facilitate migration.”  The research highlights how social media helps migrants during migration and settlement processes. It also provides a rich source of unofficial insider knowledge on migration (Dekker & Engbersen, 2014). Social media also thus lower the cost and risk of migration (Hidayati, 2018).
The use of social media differs by age, class, place of residence, and gender. Migrants older than 60-70 years tend not to use online communication tools in the same way, or as frequently, as younger generations. As Dekker & Engbersen (2014) observed, older adults who did not grow up with social media face additional challenges using advanced technologies to access information. Migrants with less than post-secondary education tend to possess fewer internet skills and rely on more traditional ways of communication. Despite the challenges observed due to the generational digital divide, scholars have noted a growth in the popularity of social media, even among older adults 65+ years (Ciboh, 2015). These patterns are evident in Nigerian society. According to Statista (2021), there were approximately 24.59 million social network users in Nigeria in 2019, and this figure is projected to grow to 44.63 million users in 2025. 
The internet has transformed into a social medium offering individual users the opportunity to organize themselves and to contribute to the contents of their virtual networks (Dekker & Engbersen, 2014, pg. 16). A study by Oberlo (2021) shows social media touches on many aspects of the lives of internet users. As of 2021, 3.78 billion people use social media worldwide and the number of social media users is projected to continue to increase. Such statistics clearly show the growing trend of social media usage (Oberlo, 2021). 
[bookmark: _Toc71783632]Social Media, Migration & Nigerian Youth
Prior to advances in technology, word of mouth by Nigerians in diaspora was one of the ways people gained knowledge about life outside Nigeria. However, the type of information they receive could either encourage or discourage mobility - positive information about life abroad may encourage mobility while negative information about life abroad may discourage mobility.
Circuits of data points that include people and information have made it easier to access details about migration. The Nigerian social media space, for example, is saturated with data on economic opportunities in Canada. Unlike what many experience in Nigeria -experiences such as insecure safety, employment, basic amenities, and health care services, discussions about Canada suggest that better alternatives exist. Using social networks on Twitter and Facebook as examples, one observes optimistic messages about the outcome of moving to Canada. According to an article by Immigration.ca “the top five motivating factors for Nigerians seeking migration opportunities to Canada are: the search for better career opportunities (75 per cent), heightened insecurity and violence [in Nigeria] (60 per cent), the desire to provide a better future for their children (55 per cent), to further their education (40 per cent), and perceived poor governance in Nigeria (35 per cent).” Discussions on social media highlight the good quality of life, health care services, safety, respect for human rights and dignity that Canada offers (CCRIC, 2021). Interactions within these social networks make migration easier by and risks of moving (Nzima et al., 2017).
The Immigration Matters initiative launched by IRCC targets Canadians who are neither strongly in favour nor strongly against immigration. It is aimed at an audience (who would normally not visit the IRCC website) understand how migration benefits them both personally and collectively. A useful tool that is being utilized to achieve this goal is storytelling. As Hickey (2019) points out, “the stories are posted online and promoted via social media, along with facts about how Canada’s immigration system works and economic data showing the impact of immigration on communities.” (Pg. 1).
An observation of IRCC’s Facebook and Twitter accounts show that it frequently posts stories of immigrants who have been impacted positively by migrating to Canada and their positive contributions to the Canadian society with the hashtag Immigration Matters (#ImmigrationMatters). I argue that such posts on social media contribute to decision-making about migration (Bakewell, 2014).
The IRCC, through its social media accounts, actively engages with the public by answering questions, posting immigration news and opportunities, , and by providing information about its programs and services. Scrolling through the list of followers on these accounts, I observe many recognizably Nigerian names. Thus, in the networked society, such information specifically targeted at potential newcomers and Canadians alike is available to anyone, in any part of the world, via these digital platforms. I further argue that the information shared on these accounts has a pull effect and shapes migration decisions for migrants seeking to migrate to Canada . 
Within the Nigerian social media networks, many social media groups formed on migration discuss the challenges of living in the country (Nigeria) and promote  positive messages about life in Canada. Reasons for contemplating migration range from issues about conflict, insecurity, terrorism, injustice, human rights abuse and lack of job opportunities. Such messages and discussions can have varying migration outcomes. For many, these act as push factors to seek better alternatives. These groups,  formed on Facebook,  share both formal and informal information about migration to Canada. While some are public groups, the groups with the highest number of members are private groups. 
Many young Nigerians express frustration with the living conditions in Nigeria and are thus using these platforms—and the opportunities they provide—to seek and share information about migration. Nigerians who feel forcibly displaced seek protection from persecution and serious human rights violations may also use social media platforms to search for destinations favorable for asylum. Students who are frustrated with multiple rounds of labour action in tertiary institutions may use social media platforms to search for schools abroad. Career professionals also use social platforms to find work. Additionally, Nigerians who do not fall within these categories use social media platforms for tourism or relocation aspirations. This phenomenon is what Castells (2010) describes as the ‘network society at work’ - where the spread of networked, digital information and communications technologies result in social, political, economic and cultural changes (Combi, 2016).
In this paper I highlight the role that social media plays in migration decisions of upwardly mobile Nigerian youth to Canada by analysing popular Facebook groups and Twitter threads. Of particular interest is the appearance of a government agency (IRCC) on a social media platform, playing two roles simultaneously: as user and as information hub. 
Immigration, Refugees and Citizenship Canada (IRCC) facilitates the entry of migrants who wish to come to Canada . Through its social media accounts, it shares the experiences of immigrants and new Canadian citizens by engaging with other users on social media (Immigration, 2021). The type of information IRCC shares can act as pull and push factors for visitors to these pages regardless of their physical location.
Focusing on the discussions on these groups, I use the networked society framework developed by Castells (2010) and Dijk (2006), to explain how social media can influence migration decisions.
[bookmark: _Toc71783633]Theory
Two intersecting theoretical approaches help to frame this examination of social media and migration decisions of Nigerian youth – the concept of a network society, the push and pull factors, as well as an examination of migration drivers.
[bookmark: _Toc71783634]Network Society
Advances in technology have resulted in massive sociocultural changes. Via the internet, users are linked together, facilitated by user-generated sites such as social media platforms. Globally, people have access to information and can communicate with one another constantly and instantly. This is how the contemporary concept of network society gradually developed (Humida, 2005.).
The network society is “a society whose social structure is made up of networks powered by micro-electronics-based information and communications technologies.” Castells (2004, pg. 3). These networks permeate all spheres. Castells (2010), argues that social organization trends evolved into social networks which serve to process and manage information and using micro-electronic based technologies and that the information technologies brought a new form of social organization. These technological transformations are produced and reproduced through individuals’ digital interactions. The interactions within migrants on social media platforms such as Twitter and Facebook are examples of the network society at work.
Castells (2010) later highlights that advances in technology, such as the internet, have helped to create a wider range of social networks and engagements. There has been an explosion of wireless communication such that the presence and social influence of these technologies have given rise to the network society—a society where social structures have been enhanced and radically influenced by these technologies (Niemandt, 2013). By means of computer networks, information is created, processed, accumulated, and transmitted. The accumulated knowledge helps to build network hubs such as Facebook, Twitter, and others (Humida, 2005).
Dijk (2006), also made contributions to the concept of network society. Highlighting Castells, Van Dijk (2013, pg. 105), describes networks as “a superior organisational form as they combine precise task performance with great flexibility, coordinated decision making with decentralised execution and global communication with individualised expression.” For Dijk (2006), network society is an information society with a nervous system of social and media networks shaping its prime modes of organization and most important structures. He argues that it is a form of society increasingly organizing its relationships in media networks, which are gradually replacing or complementing the social networks of face-to-face communication. This could indicate that social and media networks are shaping modes of organization and structures of society, the way that writing and the circulation of newspapers became important means of spreading information (Dijk, 2006, pg. 240). 
For Dijk (2006), modern society is in a process of becoming a network society, just as it is developing into an information society. People separated by physical distances/borders are interconnected by the internet and can access information and communicate with one another anywhere (homes, coffee shops, schools, etc). The desire to be more digital seems to be more prominent in individuals between the ages of 18 and 64 years. According to a survey by Statista (2021), the percentage of adults in the United States who use social networks, as of February 2019, by age group, 90% are between 18 and 29 years, while 82% are between 30 and 49 years. Hence, as a highly mobile group with potential to migrate, given the required information, young people might be influenced by mobility-related information on social media.
In sum, the network society represents a social transformation due to the uniqueness caused by the spread of networked, digital information and communications technologies. New technologies, and especially social media, deliver connectedness in the palms of our hands and rooms, serving as an expression of the passion for connection, community, knowing others, and being known by others (Niemandt, 2013).
The growth in social media in the network society presents unique opportunities due to its ability to facilitate connection to and create identity in diverse communities globally. These networks link individuals, groups, and organizations. They are thus electronically connected by information and communication technologies and coded by culture (Niemandt, 2013). However as Castells (2007) argues, the fact that most of the world's population is connected via wireless modes, there are social and cultural consequences, the importance of which we are only beginning to perceive (Castells, 2007). One of these consequences could be the relationship between social media and migration. Global communications networks provide people with the information they need to move from one place to another. According to Ros et al. (2007), these networks have made it easier for people to move to another country and to adapt to a new society. 
[bookmark: _Toc71783635]Push, Pull, Plus Migration Framework
The push and pull framework is another important approach to understand the case study of the paper and how it fits well into the migration discourse. In a now classic text, Laws of Migration, Ravenstein attempted to explain and predict migration patterns both within and between nations. He described that migration was governed by a push-pull process. According to him, unfavourable conditions can push people out whereas favourable conditions in a different location can pull them in. He argued that the primary cause for migration was better external economic opportunities. Among reasons given for migration he argues that migration occurs in steps; migration is mostly due to economic causes; internal migration is higher in women than men; men make more long distance migration; rural dwellers are more migratory than urban dwellers; families are less likely to make international moves than young adults; most migrants are adults; migration increases with economic development (Ravenstein, 1889).
Van Hear et al. (2018), shed light on some of the key drivers of migration. In his 2018 article Push-pull plus: reconsidering the drivers of migration, he addresses two key questions: Why do people migrate? And how do they choose where to go? In attempting to answer these questions, he focuses on factors that might serve to influence people’s migration decisions and migration processes. Van Hear et al. (2018), mentions some drivers that push migrants to migrate - elements in the chain of causation – from root causes to immediate triggers – that compel people to finally set off on their journeys, or alternatively to stay put. 
According to Van Hear et al. (2018), push and pull factors are structural forces that shape migration processes. The concept of drivers in particular is important in understanding how individuals make their decisions and how broader migration patterns emerge, which then help create structural conditions for subsequent migration (Van Hear et al., 2018). 
Drivers help to identify factors that trigger migration among Nigerian youth. For instance, through engagements and interactions on Facebook and Twitter, drivers work by making certain decisions, routes, or destinations more likely and bringing them within the circle of their discussions or information sources. Drivers help to explain how aspirations and desires to migrate arise in upwardly mobile Nigerian youth. This idea can be linked to Castells' (2010) argument that the network society goes further than just the information. Influences such as migration push and pull factors can also shape the network society. 
When Norway, like most part of Europe, experienced an influx of refugees particularly from Syria, governments tried to regain control over their borders by focusing on campaigns that shared information on risks involved in unauthorized journeys, the low chances of gaining a residence permit, and the hardship of undocumented life in Europe. They argued that the aim was to provide potential migrants with correct information and prevent rumours and false information from smugglers. These messages were mostly shared through social media (Brekke & Thorbjørnsrud, 2018). On the Nigerian social media space, while discussions on young entrepreneurs, professionals, celebrities, and ordinary Nigeria leaving a mark locally and globally abound, issues that always trend address, insecurity, human rights abuse, banditry, and poor governance. On platforms like Facebook and Twitter, it is not uncommon in the Nigerian social media sphere to see various groups discuss these issues and proffer migration as an option. These groups share information about safer political climates, employment opportunities and ways to obtain them, as well as access to other services about immigration. In some cases, the discussions can range from how staying put without relocating makes economic sense, even if greater incomes may be found elsewhere. It can also be on how and why migration should be encouraged due to economic , political andenvironmental disparities, and geographical factors (Van Hear et al., 2018). Such discussions can play a role in migration decisions of upwardly mobile youths who might be contemplating relocation or were previously indifferent; thereby, playing a role in their decisions to migrate to more favourable societies.

[bookmark: _Toc71783636]Research Methodology
I combined knowledge from migration studies, government communications and social media discussions in this research. These fields of knowledge are relevant in the analysis of the role of social media and government campaigns on migration decisions of Nigerian youth.
Engagements on Facebook and Twitter were observed between 2019 and 2021 and analysed to answer the research questions and predict the relationship between social media and migration. 
The Facebook groups of interest in this research are:
•	Canadian Immigration and Citizenship (Public Group)
•	Canada Immigration Guide with over 19,000 members (Public Group)
•	Immigration to Canada with over 11,000 members (Public Group)
•	ICCRC (Immigration Consultant) licensing Examination Forum with over 17,000 (Public Group)
•	Canadian Immigration with over 50,000 members (Public Group)
•	Australian Immigration And Visa Forum with over 71,000 (Public Group)
•	Migrate to NZ - PR or Student Visa - Q&A Forum with over 28,000 (Public Group)
•	Atlantic Immigration Pilot Program with over 25,000 members (Public Group)
•	Immigration Australia with over 43,000 members (Public Group)
•	Green Card Lottery 2022/2023 with over 116,000 members (Public Group)
•	Canadian PR / Express Entry Forum - Moving2Canada with over 148,000 members (Private Group)
•	Immigrate To Canada with over 137,000 members (Private Group)
•	Australia Regional Skilled Migration Visa News & Updates with over 52,000 members (Private Group)
•	Immigration to USA with over 17,000 members (Private Group)
I analyzed the Twitter accounts of popular Nigerian influencers on Twitter and activities on the Immigration, Refugees and Citizenship Canada Twitter handle @CitImmCanada.
[bookmark: _Toc71783637]Case Study
To gather information about migration behaviours and mobility patterns and the relationship of social media, I explored Facebook and Twitter forums to gather information.  Although WhatsApp is the most popular social media platform in Nigeria, I used engagements on Facebook and Twitter for this research for ease of tracking, analysing, and observing engagements. 
Observing these groups showed that established migrants share information on host countries, while potential migrants visit, join, and engage. The social media accounts—Twitter and Facebook of Immigration, Refugees and Citizenship Canada show that the Governments has been tactfully using social media to pull targeted migrants to Canada by sharing positive messages of migrating to Canada.
I also analyzed activities on some social media platforms and explored the engagement and content, and how these addressed migration processes, decisions, and outcomes. These analyses could serve as a valuable tool and as a source of information and understanding of how social media adds to the migration discussion.
For data on social media users, I used data provided by Statista. Statista specializes in market and consumer data. According to Statista, its platform contains 2 million users, 23 million visits per month, 1 million statistics on 80,000 topics about 170 industries from 22,500 renowned sources. Statista boasts itself as a reliable partner for the largest media companies of the world. 
According to Statista (2021), as of the third quarter of 2020, Facebook and Youtube was used by 86 percent and 82 percent (respectively) of the individuals with access to the internet. In 2020, the number of social media users in Nigeria reached roughly 28 million (Statista 2021.).
[bookmark: _Toc71783638]Facebook Findings
According to Statista, in 2020 there were 27.46 million Facebook users in Nigeria. This number is expected to reach 43.53 million in 2025 (Statista 2021). As of 2021, individuals between 25 and 34 years account for 32.6 percent of Facebook users in Nigeria, whereas just 2.8 percent of users are between the ages of 55 and 64 years (Statista 2021). 
The growth of Facebook use can explain why it is a useful tool in information sharing. According to Brekke & Thorbjørnsrud (2018), social media is a useful tool for governments that are aiming to reach out to people. Thus one of the Facebook groups under analysis in this research is the Immigration, Refugees and Citizenship Canada.
[bookmark: _Toc71783639]Immigration, Refugees and Citizenship Canada.
The Immigration, Refugees and Citizenship Canada Facebook group as of May 2021 has 1,767,773 members. According to the information on the group page, this Canadian Government public account facilitates immigration, provides protection to refugees, helps newcomers settle in Canada, grants citizenship, and issues travel documents.
Using the hashtag Immigration Matters—#ImmigrationMatters—the account regularly posts alluring information on migration including pathways to migration on the platform.
On March 8 2021, the account posted:
“This International Women’s Day, join us in recognizing the efforts of women who are demonstrating why #ImmigrationMatters to Canada’s COVID-19 response. 
Did you know? Dr. Theresa Tam (Healthy Canadians), Canada's Chief Public Health Officer and a leader during the COVID-19 pandemic, SARS, H1N1, and Ebola outbreaks, was born in Hong Kong?”
The post had 646 likes, 57 comments and 50 shares. All the comments were from immigrants outside Canada who have applied to enter Canada or planning on migrating to Canada.
One member replied:
“There are female students from developing countries too who have only hopes of continuing their higher education in Canada; kindly issue us our visas 🙄”
On April 7 2021, the account posted:
“Today is #WorldHealthDay. Did you know that in Canada, immigrants make up 1 in 4 health-care sector workers? Dr. Joseph Yu Kai Wong, a physician and social advocate in the GTA, has helped raise funds for over 700,000 medical masks during the pandemic”
The post generated 110 likes, 9 comments, 9 shares.
One of the responses stated:
“So how about processing applications quicker? I’m still waiting on my work permit from my PR application from December 2019. You spout on about how good you are but results are no way near that. #farcicaltimelines”
On May 3, 2021 when a post on a new pathway to permanent residency in Canada was uploaded, it garnered over 1,100 likes, 252 comments and 241 shares.
On April 30, 2021, the account posted this message:
“#Budget2021 proposes to increase support for newcomers and refugees facing family and gender-based violence, including enhancing the availability of anti-violence resources.”
The post generated 394 likes, 64 comments and 23 shares.
Among the comments was this response:
“I need asylum to Canada, my friend. Are there people helping me?”
Another response from the post was:
“I want to relocate to Canada with my family.”
On April 19,2021 the page posted:
“We intend to draw even more talented, highly skilled people to Canada, including international students. Investments in #Budget2021 will support an immigration system that is easier to navigate, and more efficient in welcoming the dynamic new Canadians who add to Canada's strength.”
The comment generated 888 likes, 318 comments and 199 shares. Many of the comments were from highly skilled potential migrants outside Canada. Among the comments was:
“Thank you. your doing good job. please let me be the good luck one by your humanitarian assist, I am a young talented refugee at second country.”
It can be argued that positive messages have the tendency to lure migrants towards Canada and away from their countries of origin if these offer less opportunities. The positive disposition of the Canadian Government towards migration seem to encourage the creation of other Facebook groups on migration. Among the Facebook groups under analysis is the Atlantic Immigration Pilot Program Page.
[bookmark: _Toc71783640]Atlantic Immigration Pilot Program Page
One of the public Facebook pages that discusses immigration to Canada is the Atlantic Immigration Pilot Program[footnoteRef:1] page. The page is described as an unofficial page of the program and seeks to enlighten those interested in applying. The page has over 25,000 members. On February 5, 2019 when a member asked: [1:  The Atlantic Immigration Pilot program helps employers in Atlantic Canada hire foreign skilled workers who want to immigrate to Canada (https://www.canada.ca/en/immigration-refugees-citizenship/services/immigrate-canada/atlantic-immigration-pilot.html)] 

“Can I come to Atlantic provinces through visit visa and look for a job ...is there any chance for me ...what you think?”The question elicited 45 comments and 18 likes with members suggesting different ways to achieve this goal. 
One response from a member was:
“no, you may get an interview but if the border security see your resume and you are only on a visitor visa they may stop you entering the country. If you did get an interview and offered a job you would have to leave the country and apply for the correct visa from your home country”
A counter response from another member was:
“If you have visit visa. Yes, There’s is a possibility to find work once u r here.”
The question seems to be a common question in the group as many posts by different members asked the same question. The differing responses show the danger of sourcing for information from social media. False information abounds and this can have consequences on migration outcomes. Generally, the group provides members with a platform to ask questions and get information required for relocation. 
In sum, the exchanges on public and private Facebook groups provided here are representative. While Immigration Matters messages generate more engagements than IRCC’s regular social media posts, it can be observed that these engagements are primarily by immigrants outside Canada who are neither permanent residents nor citizens. It appears that the positive messages showcased are pulling immigrants into expressing an interest in Canada.
Facebook is the most popular social network among middle-aged adults with 47% of users being over the age of 35. It is popular in both rural and urban areas among people of every income level and educational background (Fouche, 2019.). This differs from the Twitter audience.
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[bookmark: _Hlk69308701]Just like Facebook, there are several discussions on Twitter that can help facilitate material circumstances for migration (Bakewell, 2014). Twitter is mostly used by affluent and the highly educated people living in urban areas (Fouche, 2019.). According to Statista, 61.4 percent of internet users aged 16 to 64 years mentioned using Twitter. 59% of this group are between ages 18 and 29 (Fouche, 2019.). To generate engagements, it uses comments, retweets, likes, and quotes.
Many upwardly mobile Nigerian youth are active on Twitter. Discussions on migrations range from reasons why Nigerians should migrate or not, as well as how to migrate. These posts, and ensuing conversations, can be described as what scholars like Van Hear et al. (2018), refer to as drivers of migration.
The Twitter account of Immigration, Refugees and Citizenship Canada (IRCC)—@CitImmCanada—is of interest in this part of the discussion. IRCC uses its Twitter handle (@CitImmCanada) to share information on migration to Canada, answer questions that immigrants, visitors, workers, students, and Canadian citizens might have about available programs and services. 
In 2021, after the government of Canada announced new pathways to immigration, the IRCC twitter account was used to promote these programs, assist interested applicants, and answer questions on the programs. The engagements on IRCC’s Twitter account increased drastically. On the average, it was observed that comments and engagements on posts have ranged from below 100 to over 800. Most questions asked by interested applicants were answered using the IRCC Twitter handle.
The Twitter account created in 2009 has 499,131 followers who are mostly immigrants. The account is used to upload posts and answer almost every question on immigration. On April 19, 2021, the handle posted:
“Investments in #Budget2021 will support an immigration system that is easier to navigate, and more efficient in welcoming the dynamic new Canadians who add to Canada's strength.”
The post included a link and flyer which had the caption: “Drawing Highly Skilled People and International Students to Canada”
The post had 301 comments, 117 retweets, 19 quotes and 575 likes.
A user responding to the post asked:
“I ask you, please, the son, to his father, to help me immigrate and live in Canada”
The account responded to the comment replying:
“Hi. Our Come to Canada tool is a great place to start! It will tell you which Canadian immigration program(s) you might be eligible for: http://ow.ly/BiiX30hYYeC”
On February 17, 2021, the account posted:
“#ImmigrationMatters to honouring #BHM2021. Joel Naga, a Congolese refugee, is working his dream job @WarnerCanada marketing Black Alliance, Vol. 1, which features Black music reinterpreted by emerging Black artists, including immigrants: https://ottawacitizen.com/entertainment/music-biz-a-dream-job-for-congolese-refugee-who-grew-up-in-eastern-ontario”
The post generated 243 comments, 44 retweets, 10 quotes and 376 likes. 
As with the case of Facebook, these positive posts can shape the direction of migration decision particularly among Nigerian youth who, as been shown, are active on social media. Following the introduction of President Donald Trump’s travel ban on some countries including Nigeria, the Canadian Prime Minister Justin Trudeau in January 2017 tweeted this:
“To those fleeing persecution, terror & war, Canadians will welcome you, regardless of your faith. Diversity is our strength #WelcomeToCanada”
The post generated 366,230 retweets, 698,790 likes over 23,500 comments and 47,465 quotes.
Following the tweet, Canada experienced a high influx of illegal asylum seekers—the majority being Nigerians with U.S. travel visas (Wright, 2018). Critics blamed Prime Minister Justin Trudeau for the influx by encouraging asylum-seekers to come to Canada with this tweet (Jacob, 2018).
Many Twitter users retweet posts from the IRCC, the Canadian government and the Canadian High Commission in Nigeria. This can help to explain reasons why discussions about Canada trends regularly in Nigeria. The conversations about relocating to Canada filled the Twitter space so much that on February 16, 2019 the Canadian High Commission in Nigeria had to respond to several mentions about  Nigerians seeking to emigrate to Canada. In a Twitter response, the High Commission wrote:
 “We’re enjoying Nigeria’s sudden interest in Canada this week 😂😂.” 
A downside to immigration discussions on social media is the sharing of false information (sometimes referred to as fake news). 
On Twitter in particular, an article on April 14, 2019, published by a website named CBTV had the caption: “Canada’s Prime Minister begs Nigeria’s President for one million immigrants”. 
The article went viral on social media and was shared more than 3,000 times on Twitter and Facebook. Many notable figures like a respected Nigerian Journalist Dele Momodu (@DeleMomodu) with a verified Twitter account shared the article to his over 1 million followers. The High Commission in Nigeria had to quickly dispel the information as false. In reference to the article, it tweeted through its Twitter account on April 16, 2019:
“If you've seen this link on your social media timeline, don't fall for it. This story is not true.  For REAL information about travelling to Canada, go to http://cic.gc.ca.”
The Nigerian Twitter space is saturated with positive messages about opportunities in Canada. Oby Ezekwesili, a verified Twitter account in Nigeria and a 2018 nominee for the Nobel Peace Prize for her work in transparency in the extractive sector, tweeted on February 6, 2021:
“Packing up and relocating to Canada et al is a legitimate response to poor governance. Staying put to keep fighting until Good Governance happens at home is an even more legitimate response. It is all about individual choice. Make yours and be at peace with it. ✍🏾”
The post attracted 561 comments, 2,414 retweets, 208 Quotes, and 8,105 likes.
Among the comments where individuals in support of relocating, some  were against relocating and leaving behind the mess in the country, and others asking for ways to make the relocation move. There were others who listed issues such as weather and reasons why relocating to Canada would not improve the lives of those who chose to move.
The Twitter account @Olufemiloye, also known as Olu of Canada, claims to provide information on migration. The account currently has 21,977 followers. The description of the account states that it provides immigration and newcomers with support. An analysis of the followers show that most identify as young Nigerians. Posts include discussions on:
“How to find schools & apply to study in Canada and information for new students”
“How to become a permanent resident in Canada”
“How to secure jobs in Canada”
“How to challenge/appeal a Canadian Visa rejection”
Discussions on these topics had over 150 comments, 638 retweets, 30 quotes and 1,220 likes. Many followers asked questions regarding migration and needed clarification on how to proceed with migration processes.
Another encouraging post about relocation that might influence migration decisions includes Twitter user @Seriousist_’s post on January 20, 2021:
“Almost two years ago, my wife and I decided to hit hard reset. We left everything behind to start afresh in a brand-new country with no family or friends around. This week we bought our first house in Canada. #Thankful” 
The post garnered over 1,000 comments, 5,416 retweets, 484 quotes and 40,278 likes. This could largely be due to its positive account of relocating from Nigeria. The post generated several comments on Twitter about benefits and disadvantages of relocating to Canada from Nigeria. Furthermore, this post was recorded in the news (“Nigerian Couple Buys a House in Canada Less than Two Years of Relocating to Country,” 2021). One of the commenters mentioneds that if his wife sees the tweet, she will nag about relocating as she has been talking about relocating even before marriage. He claimed he had been brushing the thought aside due to patriotism for the country. 
With respect to the Immigration Matters initiative by IRCC, while the information is intended for Canadians, users from all over the world are accessing the information. This information can be useful when deciding whether to move across borders and, if already on the move, to choose Canada as a destination.
In sum, the key themes that emerge from my review of twitter posts is that although the goal of the Immigration Matters initiative was to target Canadians and shift perceptions on immigration, posts are reaching non-Canadians outside Canada. It was observed that IRCC staff engaged more with Twitter users than Facebook users—unlike Facebook where users did not really get responses, almost every comment on Twitter received a response from IRCC.
Posts on migration from IRCC Twitter account generated responses and indications of migration interest from users outside Canada. Relocation to Canada discussions frequently topped Twitter conversations in Nigeria.
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Using the Immigration Matters initiative as a case study, I can show how government enters the communicative space through social media (Brekke & Thorbjørnsrud, 2018). As identified, IRCC’s ongoing attempt to manage migration is using social media and the provisions of networked societies to change the behaviour of target groups. I am arguing that information readily available to upwardly mobile Nigerian youth on social media can shape migration decisions—they are exposed to these positive messages.
The IRCC Immigration Matters initiative is a good illustration of how this happens. The initiative as shown, uses social media platforms to communicate positive messages on immigration to Canadians (Hickey, 2019). After these messages are generated, they are reproduced through individuals’ digital interactions (Dijk,2006). The spread of networked, digital information and communications technologies deliver these contents within seconds through social media platform to the palms of individuals with access to the internet—irrespective of their geographic location. 
The content may encourage interest, inquiry, and decision-making among non-Canadians outside Canada. While the content that Nigerian youths are exposed to can resonate, they can have a push-pull effect. Observations of content and engagements on the social media accounts of IRCC indicate that information shared appeals more to non-Canadian migrants outside Canada. The posts generate inquiry about several immigration programs offered by the Canadian government. While it is difficult to track the role of these posts in eventual migration decisions, there is a strong belief that this content can inadvertently shape migration decisions without conscious awareness (Kapoor et al., 2018). This can be an area for further research.
In Nigeria, the subject of migrating to Canada has become a trending topic of conversation among the middle class, and students in particular. These groups are the most active on social media (Fouche, 2019.). As a result of the dialogue in which they engage on social media, they come across content that appeals to them, they share it, and engage with it. When the fake news about the Canadian Prime Minister requesting 1 million Nigerians to Canada broke in 2019, it quickly became a topic of conversation all over social media. The high interest in migrating to Canada by upwardly mobile Nigerian youth explains why the news quickly went viral.
It is observed that the social media accounts of Immigration, Refugees and Citizenship Canada (IRCC) and several Canadian High Commission Embassy, tactfully targets skilled immigrants and students. It can easily be deduced that while the Immigration Matters initiative was focused on Canadian, it seems to be targeting potential skilled migrants and students with hidden messages. While accounts share how immigrants contribute to the economy and society, it focuses on pathways to migration to Canada. This can act as subtle or implied invitation to migrate to Canada for targeted population.
It has been established that social media is a clear case of social marketing (Netflix 2020.) Analysis of IRCC social media activities show how it effectively uses social to promote a positive image of Canada. The opportunities networked societies provide, helps to spread these messages faster and wider. Compared to the Nigerian social media space, the image it portrays is one of hopelessness and unfavorable overall conditions. Sometimes, these unfavorable overall conditions and not just poverty, are factors in the decision to move. Van Hear et al.'s (2018) point is that poverty, which may be a key structural driver of out-migration, might not be uniquely responsible for out-migration. According to Van Hear et al. (2018), research has shown that since the early 1990s, the poorest rarely migrate since moving to a new country requires resources, particularly for international migration. 
Literature used in this research shows that Saharan African nations account for 8 of the 10 fastest growing international migrant populations since 2010. Nigeria, with over 203 million internet users is among the top 10 origin countries for sub-Saharan migrants to Europe and The Americas. While some countries, such as Norway and Germany are using targeted social media campaigns to discourage migrants from moving to their countries; countries like Canada are actively using social media to promote migration to their countries. It can be argued that high use of social media by Nigerian youth who would be exposed to these campaigns can shape where they choose to migrate (GWI, 2021.)
For active social media users, these contents can play a role in their decision-making process to choose migration destination. Analysis of the social media accounts of Immigration, Refugees and Citizenship Canada shows, IRCC interacts with the public by answering questions, providing information about living in Canada, its programs and services, and sharing information on several immigration pathways. After posting information on its official website, IRCC posts the same information on its social media handles. Perhaps the explanation for this would indicate that in a networked society, information spread faster on social media particularly with the global staggering number of social media users.
With the active engagement of Nigerians on social media, this can explain why Canada, unlike other countries, seem to be the destination of choice for most Nigerians. With the Government of Canada constantly pushing out alluring information targeted at educated youth, it is easy for many Nigerian youth who use social media to come across this information. When the positive image of Canada is constantly portrayed on social media, it is easy to compare living in Nigeria with living in Canada. When the pros of living in Canada outweighs the benefits of living in Nigeria, it is quite easy to play a role in migration decisions. 
As Niemandt (2013) argues, networked societies come to be as a result of much more than globalization as a broad pattern. In the networked society, human mobility and migration have been facilitated by devices, internet networks, and relationships. With the world population continuing to increase and social relations transforming, people are constantly on the move. The significance of this reality with the proliferation of mobile communication highlights the importance of the relationship between the mobility of information and the migration of people. 
In Nigeria, international migration is not a new phenomenon. According to the International Organization for Migration (IOM), Nigeria experiences high internal and external migration due to the size of its population, economic climate, as well as its porous borders (EU-IOM Joint Initiative, 2020). With the penetration of internet within the Nigeria society, upwardly mobile Nigerian youth active on social media can make and exploit global connections.
Prior to the advent of social media, many travel agencies in Nigeria aimed at assisting migrants relocate for a fee. Their services have been impacted by advances in technology. Facebook and Twitter in particular have made it easier for migrants with access to digital media sources to find information on migration at no financial cost. Anyone with access to the internet can find and share information with others. 
It is not uncommon in the Nigerian Twitter space to see topics on Canada trending. Relocating to Canada is frequently a hot topic on Twitter and comments are usually numerous. According to an article by CIC News, Canada is a choice destination for Nigerians because it offers economic opportunities in sectors which are appealing to Nigerian professionals. Slow economic growth in Nigeria is also a factor that pushes upwardly mobile Nigerians out of the country (El-Assalm, 2020).
The motivations to migrate are usually influenced by push and pull factors (Hidayati, 2018). In Nigeria, the push factors listed on social media seem to be growing. Pull factors in destination countries appear regularly on social media. Social media trends would indicate that migration will continue to be facilitated on social media by the circulation of information, dialogue, and relationships.
[bookmark: _Toc71783645]Conclusion
The process of globalization will continue to have a significant impact on international migration. In Nigeria, technological advances continue to shape migration in all aspects. Many Nigerians continue to move within the country and across borders, looking for better employment opportunities and socio-economic benefits. This research is unique in that it focuses on how the Immigration Matters initiative by IRCC can act as pull and push factors. Pull and push factors and the networked societies continue to shape migration among upwardly mobile Nigerian youth. Social media and networked societies are becoming important dynamics in migration studies. Government agencies such as IRCC demonstrate that they understand this dynamic and engage in this platform as users. IRCC is thus both a social media user and an information hub within social media.  In this research, I tried to examine the role of IRCC through the Immigration Matters initiative. The Immigration Matters initiative can give migrants the motive to move. The social media activities of IRCC as shown in the research, can play a role on how migrants learn and adapt to new environments. Prior to migrating to Canada, migrants following the hashtag would already have images about Canada formed. Hence, for such migrants, social media could have had exerted an effect on their decision to move to a new environment.
The findings from the observation of IRCC social media accounts, particularly on its Immigration Matters initiative, indicate that:
(i) IRCC engages much more actively on Twitter than on Facebook. It is quick to answer questions that immigrants, students, workers, visitors to Canada as well as Canadian citizens and permanent residents might have about its programs and services. The reason for this was not a subject under investigation. It could be possible that its target audience falls within Twitter demographics. This can be an area for future studies.
(ii) Although the social media content of the Immigration Matters initiative are targeted at Canadians residing in Canada, their impact is far reaching. Analysis of engagements on their social media accounts indicate that the content attracts non-Canadian residents with an interest in migrating to Canada. Whether this is a deliberate effort to target a specific group in the guise to change perceptions on immigration is subject to debate.
In the Nigerian social media space, it can be observed that migration has been impacted by social media and digital technologies. These have facilitated migrant decisions and actions. Access to information on migration is easily accessible to anyone on social media. The migration decision making process can thus be impacted by social media as the circulation of information and interactions about migrating to Canada have been demonstated in this research. In the networked society, migrants can use social media to fast-track the process of online and off-line network formation. Comments on social media help to provide formal and informal insights into destination countries and can influence the migration processes.
As I have argued in this paper, there is a need to trace how social media platforms and users inform today’s migration decisions with data. This will help to better understand how new technologies will affect the circuits and patterns of migration (Kimoto, 2011).  From the observations of selected social media activities on Facebook and Twitter, it can be argued that social can thus constitute new ways to produce migration experiences, particularly when government agencies are involved as users and hubs.
Future research can examine the extent to which the Immigration Matters initiative has shifted public opinion on migrants. It can also investigate how much of the social media engagement on the Immigration Matters initiative comes from migrants outside Canada. 
Limitations of study
I analyzed public and private Facebook groups for this research. Although the private Facebook groups have higher number of members and engagements, I did not have the right to share engagements on the group outside the group.
As a result of the Covid pandemic of 2020 and 2021, access to data for my paper was limited. I was not able to conduct fact-to-face interviews with people for background information in order to ascertain the role that social media played in their immigration to Canada. I could only rely on literature, websites, and monitoring of social media platforms.
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