Innovation and Canadian Business Strategy

Business marketing practices

Long term strateqgy

e 80% of firms focus on
product positioning

e 90% of high tech firms
focus on positioning

e 44.5% to 61% of all firms focus on
exIsting practices

e Small and medium high tech firms focus
more on new practices than large firms
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e Low tech firms averaged
from 2.4 to 3.6
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